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ACTION  SHOTS  OF  AN  UPENDED  FORD 


WINS  HIM  ANOTHER  PHOTOGRAPHIC  AWARD 


Rough  Riders  from  the  White  House  these 
days  are  as  rare  as  roundups  in  Rhode 
Island.  So  when  President  Ford’s  young¬ 
est  son,  Steve,  came  to  San  Diego’s 
ranch  country  to  learn  a  little  rodeoing, 
the  press  coverage  was  there  as  well. 
Photographer  Thane  McIntosh  went  along 
for  the  ride  for  The  San  Diego  Union. 

After  some  expert  tutelage  from  champion 
cowboy  Casey  Tibbs,  young  Ford  strad¬ 
dled  a  stomping,  heaving  bronc.  Sec¬ 
onds  later  the  action  and  results  were  all 
on  film. 

Steve  had  gained  in  experience,  his  fa¬ 
ther  had  a  priceless  keepsake  (prints 
were  later  presented  to  him  in  Washing¬ 
ton),  and  McIntosh  had  cinched  a  Copley 
Newspapers  Award  for  Best  News  Photo¬ 
graph  of  1975,  his  third  in  15  years. 


Jl)f  $an  Hicgo  Union 

SAN  DIEGO,  CALIFORNIA 


It  took  an  outstanding  man 
to  build  the  outstanding  newspapers 
weVe  affiliated  with  in  Wichita  Fdls. 


His  name  is  Rhea  Howard  He’s  been 
editor  and  publisher  of  the  Wichita 
Falls  Times  and  Wichita  Falls  Record 
News  since  1 948  and  he’s  proved  he 
knows  what  it  takes  to  make  his  news¬ 
papers  vital  to  his  community. 

Rhea  Howard  would  call  it  involve¬ 
ment  ...  a  dedicated,  caring  interest  in 
improving  the  economic  and  educa¬ 
tional  climate  of  the  North  Texas  and 
Southern  Oklahoma  areas.  His  con¬ 
cern  and  hard  work  have  earned  him  a 
remarkable  list  of  distinguished  per¬ 
sonal  honors. 


He’s  injected  this  sense  of  involve¬ 
ment  into  his  daily  newspapers,  too, 
so  that  they  successfully  meet  the 
changing  informational  needs  of  their 
readers. 

Harte-Hanks  is  proud  to  be  associ¬ 
ated  v^th  Rhea  Howard  and  the  special 
spirit  so  evident  in  Wichita  Falls  today. 

Harte-HainI<s  Newspapers,  Inc.  NATioNwidE 
PQ  Box  269,  San  ANiONio,  Texas  78291  WMi 
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29  30  31  -  -  -  - 


JUNE 

16- 20 — Joint  PNPA-National  Newspaper  Association  convention,  Marriott 

Motor  Hotel,  Philadelphia. 

17 —  Associated  Press  News  Executives  Council. 

United  Press  International  Editors  Statewide.  Both,  Rickey's  Hyatt 
House,  Palo  Alto. 

17-18 — Allied  Accounting  and  Finance  Officers'  section  meeting.  The 
Polynesian,  Ocean  Shores,  Wash. 

17- 19 — Mississippi  Press  Association,  100th  annual  convention,  Broad¬ 

water  Beach  Hotel,  Biloxi. 

18 —  Canadian  Press  meeting  of  Ontario  news  editors,  Owen  Sound,  Ont. 
18 — Free  Press — Fair  Trial  Seminar,  Allied  Daily  Newspapers,  Ridpath 

Hotel,  Spokane. 

18-19 — California  Newspaper  Publishers  Association  Editors  Conference, 
Rickey's  Hyatt  House,  Palo  Alto. 

18-20 — Investigative  Reporters  and  Editors,  first  national  meeting,  Atkin¬ 
son  Hotel,  Indianapolis. 

20-23 — Newspaper  Personnel  Relations  Association,  annual  conference. 
Holiday  Inn-Independence  Mall,  Philadelphia. 

20- 24 — Association  of  Newspapier  Classified  Advertising  Managers  56th 

annual  business  conference,  Hyatt  Regency,  Houston. 

21- 22 — New  England  Newspaper  Advertising  Executives  Association, 

meeting.  Bald  Peak  Colony  Club,  Melvin  Village,  N.H. 

24- 28— California  Newspaper  Advertising  Executives  Association,  con¬ 

vention,  Rickey's  Hyatt  House,  Palo  Alto. 

25 —  Canadian  Press  meeting  of  West  News  editors,  Calgary,  Alta. 
28-July  13 — Maryland-Delaware-D.C.  Press  Association  Newspaper  in  the 

Classroom  Workshop,  Towson  State  College,  Towson,  Md. 


Newsbriefs _ 

C.  W.  Snedden,  publisher  and  principal  owner  of  the  Fair¬ 
banks  (Alaska)  Daily  News-Miner,  has  transferred  ownership 
of  the  newspaper  and  subsidiary  companies  to  employes 
through  an  employe  stock  ownership  plan.  The  News-Miner 
retained  Louis  O.  Kelso.  San  Francisco  attorney  and 
economist,  who  pioneered  ESOP  throughout  the  country. 
Kelso  set  up  the  first  known  ESOP  in  the  U.S.  in  1956  for  the 
Peninsula  Newspapers  Inc.  headquartered  in  Palo  Alto, 
Calif.  The  News-Miner  had  a  profit  sharing  plan. 

*  *  ♦ 

Following  the  departure  of  editor  and  publisher  William  G. 
Conomos  (E&P,  May  29).  an  8-member  editorial  board  has 
been  created  at  the  Orlando  Sentinel  Star  to  study,  discuss 
and  make  recommendations  for  the  newspaper's  editorial 
positions.  Executive  editor  Joseph  J.  McGovern  said  the 
board  would  meet  regularly,  sometimes  with  public  officials, 
candidates,  businessmen  and  experts  in  fields  such  as  ener¬ 
gy,  conservation  and  public  finance.  “We  want  the  editorial 
judgment  of  the  Sentinel  Star  to  be  based  on  the  best  infor¬ 
mation  possible,"  said  McGovern.  "Free  ranging  discussion 
will  be  encouraged  at  editorial  board  meetings,  even  devil's 
advocacy,  so  that  we  can  put  important  issues  in  perspec¬ 
tive."  McGovern  serves  as  board  chairman  and  Emmett 
Peter,  chief  editorial  writer,  is  vicechairman.  Members  are 
Stan  Roberts,  managing  editor;  William  Summers,  editorial 
page  editor;  Emily  Bavar.  senior  editorial  writer;  Charles 
Reese,  assistant  to  the  editor;  Charles  Hostetler, 
management-editorial  liaison,  and  Charles  T.  Brumback, 
chief  executive  officer  of  the  Sentinel  Star  Co. 


JULY 

1-5 — National  Press  Photographers  Association  30th  annual  convention 
and  seminar,  Stouffer's  Atlanta  Inn,  Atlanta. 

8-10 — Virginia  Press  Association  annual  meeting.  Hospitality  House,  Wil¬ 
liamsburg. 

12-15 — Democratic  National  Convention,  Madison  Square  Garden,  New 
York. 

15-17 — Alabama  Press  Association,  convention.  Gulf  State  Lodge,  Gulf 
Shores. 

15-17 — Oregon  Newspapier  Publishers  Association,  meeting,  Rosario  Re¬ 
sort,  Orcas  Island,  Washington. 

15-17 — North  Carolina  Press  Association,  meeting.  Shanty  Creek,  Bel- 
laire. 

18-21 — International  Newspaper  Advertising  Executives,  summer  meet¬ 
ing,  Marriott,  Philadelphia. 

21-24 — INPA/NNA  Promotion  Seminar  for  Community  Newspapers, 
O'Hare  Marriott,  Chicago. 

25- 29 — International  Circulation  Managers  Association,  77th  annual  sales 

conference,  Radisson  Hotel,  Minneapxilis,  Minn. 

26- 29 — OCR  Users  Association,  biannual  conference.  Continental  Plaza 

Hotel,  Chicago. 

31 -Aug.  3 — Association  for  Education  in  Journalism,  convention.  Univer¬ 
sity  of  Maryland,  College  Park. 


AUGUST 

8-13 — Newspaper  Association  Managers.  Dunfey's  Resort,  Hyannis,  Cape 
Cod,  Mass. 

8-14 — Newspaper-in-the-Classroom  Institute  jointly  sponsored  by  PNPA 
Foundation  and  Shippensburg  State  College,  Shippensburg,  Pa. 

11- 15 — Canadian  Community  Newspaper  Association,  convention.  Hotel 

Nova  Scotia,  Halifax. 

12- 14 — California  Newspiaper  Publishers  Association,  board  meeting, 

Marriott,  Berkeley. 

15- 18 — New  England  Association  of  Circulation  Executives,  conference, 

Dunfey's  Inn,  Hyannis,  Mass. 

16- 20 — Republican  National  Convention,  Kempier  Arena.  Kansas  City,  Mo. 

22- 24 — Texas  Daily  Newspapier  Association,  meeting,  Bahia  Mar  Resort 

Hotel,  South  Padre  Island. 

23- 26 — Audit  Bureau  of  Circulations  board  meeting,  Greenbrier,  White 

Sulphur  Springs,  W.  Va. 

29-31 — SNPA  Production  Conference,  Royal  Sonesta  Hotel.  New  Orleans, 
La. 
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Actions.  Gazette  Printing  Co.,  publisher  of  the  Janesville 
(Wise.)  Gazette,  was  awarded  $42,833  in  a  default  judgment 
against  the  publisher  of  the  National  Tattler.  The  Gazette 
had  a  contract  to  print  the  tabloid.  .  .  .  Yielding  to  Gov. 
James  Edwards'  veto  threat  and  heavy  consumer  pressure. 
South  Carolina  legislators  dropped  efforts  to  impose  a  4% 
sales  tax  on  all  per  copy  carrier  and  newsstand  sales,  esti¬ 
mated  to  cost  publishers  around  $820,000  per 
year.  .  .  .  Newspaper  and  magazine  publishers  and  radio 
and  tv  editors  in  Ohio  are  giving  extensive  coverage  to  a  bill 
that  would  require  them  to  report  to  the  clerk  of  the  Ohio 
Senate  attempts  by  advertisers  to  influence  their  editorials 
on  state  legislation.  .  .  .  Federal  Trade  Commission  has 
begun  an  investigation  to  determine  what  the  cigarette  indus¬ 
try  knows  about  the  effects  of  its  advertising  and  other 
promotional  activities  on  consumers.  The  FTC  is  alarmed 
over  the  increases  in  the  market  share  for  cigarettes  yielding 
lower  tar  which  has  come  about  with  intensive  advertising  in 
newspapers.  .  .  .  National  Endowment  for  the 

Humanities  has  awarded  a  grant  of  $98,524  to  Boston  Uni¬ 
versity  to  develop  a  3  semester  joint  degree  graduate  pro¬ 
gram  in  journalism  and  Afro-American  Studies.  .  .  .  Helge 
Holm,  circulation  director.  Daily  Oklahoman  and  Oklahoma 
City  Times,  said  the  papers  will  hold  12  seminars  during  the 
summer  months  for  student  teachers  who  will  graduate  in 
June  to  expose  them  to  the  Living  Textbook  Program.  “This 
fall,  we  hope  to  expand  the  program  to  12,000  daily  papers 
Monday  through  Friday  on  a  paid  basis  for  the  entire 
9-month  period.  We  fully  expect  to  have  over  500  schools  in 
the  state  using  this  program,"  Helge  said. 

♦  *  * 

Federal  Bureau  of  Prisons  will  allow  reporters  to  conduct 
face-to-face  interviews  with  prisoners  in  federal  institutions 
during  a  six  month  trial  program  that  starts  July  1.  The 
warden  retains  the  power  to  deny  requests  for  specific 
reasons.  ♦  ♦  * 

A  ruling  on  the  Nebraska  gag  case  is  not  expected  until 
sometime  in  July,  a  source  tells  E&P's  Washington  man, 
1.  William  Hill.  The  ruling  by  the  Supreme  Court  was 
expected  this  month. 
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In  the  nation’s  11th  largest  market, 
St.  Louis,  the  daily  St.  Louis 
Globe-Democrat  reaches  424,900 
one  paper.  Globe  only  readers. 
These  responsive  readers, 
including  some  of  the  best 
investors  and  best  buyers  in 
the  St.  Louis  A.D.I.,  ONLY  ^ 

READ  the  Globe-Democrat.  1 


‘According  to  the 
new  1975  Markets  M 
In  Focus  Survey. 

For  your  product 
category  or  multi- ' 
media  on-line  MIF 
facts,  CALL  ^ 

WALTER  SCHWARTZ 
314-342-1448  or  youri 
nearest  Newhouse  J 
Newspaper  ^ 

Representative. 

Get  the  info  hot  off 
our  computer  line! 
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Functional  illiteracy 

For  a  nation  that  once  prided  itself  on  having  one  of  the 
best  educational  systems  in  the  world,  the  United  States 
now  faces  a  deplorable  level  of  illiteracy.  Some  years  ago  we 
were  treated  to  exposes  about  “Why  Johnny  can’t  read.” 
Now  it  has  turned  to  “Why  Johnny  can’t  write.”  They  go 
together,  of  course,  and  if  Johnny  or  Jill  can’t  read  or  write 
they  probably  can’t  speak  very  well,  either,  and  who  knows 
if  they  can  comprehend  what  they  hear? 

Newspaper  editors  deplore  the  poor  spelling  and  grammar 
capabilities  of  young  people  they  hire,  or  who  seek  jobs. 
Journalism  educators  join  with  them  in  the  lament  but 
blame  it  on  the  inadequacies  of  pre-college  training. 

A  Harris  poll  has  found  that  one  of  every  10  Americans 
over  the  age  of  25  is  “functionally  illiterate,”  which  means 
the  inability  to  read  or  comprehend  at  the  fifth  grade  level. 

The  significance  of  this  to  all  media — all  media — is  obvi¬ 
ous,  because  the  inability  to  read,  write  and  comprehend 
affects  them  all  as  purveyors  of  information  necessary  for 
the  people  to  govern  themselves. 

The  “Newspaper  in  the  Classroom”  program  is  good,  but 
not  enough  newspapers  participate.  The  National  Spelling 
Bee,  run  by  Scripps-Howard  since  1925,  is  good  but  only  61 
newspapers,  other  than  S-H,  participated  last  year.  It  ought 
to  be  in  the  hundreds.  What  ever  happened  to  the  old- 
fashioned  essay  contest  in  the  schools  with  cash  awards? 

Why  don’t  newspapers  in  every  community — weekly  and 
daily — sponsor  programs  of  this  nature?  It  is  in  their  self- 
interest  to  do  so.  It  is  also  in  the  interest  of  their  com¬ 
munities  and  their  country.  Broadcasters  should  partici¬ 
pate.  It  is  in  their  self-interest,  also. 

Media  cannot  sit  back  and  deplore  the  fact  that  Johnny 
can’t  read  or  write.  They  ought  to  be  trying  to  do  more  about 
it. 

Circulation-another  view 

The  2%  drop  in  newspaper  circulation  last  year  is  a  matter 
for  deep  concern  in  the  industry,  and  the  subject  of  what  can 
be  done  to  correct  it  has  been  forefront  in  almost  every 
gathering  of  newspaper  executives. 

But  there  is  another  way  of  looking  at  it.  A1  Neuharth, 
president  of  Gannett  Newspapers,  told  a  recent  Lee  Dirks 
newspaper  forum:  “If  General  Motors  had  only  a  2%  de¬ 
crease  in  the  consumption  of  its  product  in  an  economic 
recession  such  as  we  faced  in  1974  and  1975,  that  would  have 
been  considered  a  tremendous  achievement.  The  newspaper 
industry  had  little  more  than  a  2%  decrease  in  the  consump¬ 
tion  of  its  product  ...  So  while  it  is  a  matter  of  concern,  I 
think  it’s  important  we  not  overemphasize  the  seriousness 
of  it.” 

In  addition,  there  are  signs  the  decline  is  being  reversed. 
Newsprint  consumption  was  up  3.6%  in  April  and  ahead  1.3% 
for  four  months  this  year,  not  all  of  it  due  to  advertising  linage. 
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They  said  it .  .  . 
at  ANPA/RI 
Las  Vegas,  Nev. 

“You  may  not  be  able  to  see  the  elec¬ 
tronic  impulses  over  which  copy  flows  to 
your  typewriters,  but  believe  me,  you 
certainly  can  see  the  dollars  saved  at  the 
end  of  each  month!” — Kenneth  C.  Bron¬ 
son,  Pittsburg  (Kans.)  Sun. 


“The  challenge  that  is  apparent  today 
is:  ‘Can  the  mills  put  back  the  quality 
into  newsprint  and  hold  back  price 
increases'?” — John  Sacchia,  Hearst 
Newspapers. 


Several  instances  occurred  where  our 
own  people  attended  various  training 
courses  at  the  same  time  as  service  reps. 
They  would  show  up  several  weeks  later 
as  ‘expert  trouble  shooters.’  ” — Milton 
A.  Lomas,  Long  Beach  Independent, 
Press-Telegram . 


HOLD  IT.  HERE,  COMES *fOUR  LEAD  STORY,  NOW  ! 


Agency  exec:  tv  violence 
can  lead  to  goods  boycott 


“We  can  train  people  to  run  the  sys¬ 
tem  efficiently  in  a  matter  of  hours.  It  is 
so  easy  and  simple  that  the  Oceanside 
High  School  journalism  class  puts  their 
paper  out  once  a  week  nine  months  out 
of  the  year.  And  they  have  yet  to  screw 
anything  up.” — Jim  Missett,  Howard 
said.  “We  are  questioning  that  part  of  tv  Publications, 
programming  that  exploits  violence.  We  =(=  *  * 

believe  it  is  socially  and  psychologically  “I’m  not  sure  whether  anyone  can 
damaging  to  large  sections  of  the  popula-  measure  whether  editors  do  a  better  job 
tion.  on  terminals  than  on  paper,  but  smart 

“We  have  a  responsibility,”  Johnston  editors  have  figured  out  that  terminals 
said,  “to  speak  out  against  programming  are  here  to  stay.” — Tom  Eblen,  Kansas 
that  promiscuously  exploits  violence.  City  (Mo.)  Star. 

We  are  counselling  our  clients  to 
evaluate  the  potential  negatives  of  plac¬ 
ing  commercials  in  programming  per¬ 
ceived  as  violent.” 

Although  the  percentage  of  those 
polled  who  expressed  concern  about  vio¬ 
lence  on  tv  is  not  a  majority,  Johnston 
said,  “Even  if  the  figure  were  not  eight 
per  cent  .  .  .  if  it  were  four  per  cent  .  .  . 

1  cannot  imagine  any  advertiser  who 
would  want  to  risk  negative  sales  of 
these  proportions.” 


The  pilot  stage  of  a  J.  Walter 
Thompson  Co.  research  program  on  vio¬ 
lence  and  advertising,  conducted  among 
200  adult  tv  viewers  in  the  United  States, 
suggests  that  10%  of  those  surveyed  had 
considered  not  buying  a  product  because 
it  had  been  advertised  on  what  they  had 
thought  to  be  an  excessively  violent 
program. 

Another  8%  said  they  had  actually 
taken  such  action — consciously  not  buy¬ 
ing  a  product  because  it  was  advertised 
on  a  violent  tv  show. 

The  preliminary  findings  were  re¬ 
ported  this  week  in  Washington,  D.C.  by 
Don  Johnston,  president  of  J.  W. 

Thompson,  who  spoke  at  the  annual 
convention  of  the  American  Advertising 
Federation.  Johnston  said  J.  W. 

Thompson  was  undertaking  more  com¬ 
prehensive  research  with  larger  samples 
of  people  to  verify  the  preliminary  re¬ 
sults. 

Johnston  told  those  advertising  people  Bob  Drew  dies 
present  that  two  out  of  every  five  per¬ 
sons  surveyed  said  they  would  avoid  Robert  K.  Drew,  68,  ext 
watching  programs  they  consider  too  president  and  general  mar 

violent.  As  many  as  one  fifth  of  the  men  Journal  Company  until  he  re 
and  a  third  of  the  women  said  they  pre-  ruary  of  1973,  died  in  his  sle 

vent  their  children  from  watching  pro-  apparently  of  a  heart  attack 
grams  which  they  feel  are  excessively  A  vigil  service  was  held  J 
violent  he  said.  waukee  with  burial  in  Janes\ 

“We  believe  this  indicates  that  public  . 

hostility  to  violent  tv  programming  is  addition  to  his  career  s| 

growing,  it’s  organizing  and  we  are  con-  years  at  the  Milwaukee 
vinced  it  will  be  felt  more  and  more  .  .  .  Milwaukee  Sentinel,  Drew  \ 
in  letters  of  protest  and  in  product  many  national  advertising  oi 
boycotts,”  Johnston  said. 

“We  are  not  attacking  television,”  he  _ 
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“1  hope  that  we  never  forget  that  all 
this  fancy  machinery  with  all  its  hard¬ 
ware  and  software  still  requires  one  more 
very  important  ingredient — all  kinds  of 
people.” — Jack  Dodgen,  Gannett  News¬ 
papers. 


Short  Takes 


Dave  Cowens,  playing  with  a  painful 
heel-bone  spur,  scored  30  points  and  Jo 
Jo  White  contributed  $7  as  the  Boston 
Celtics  .  .  . — Detroit  Free  Press. 


Headlines 

Relax  with  roast  children. — Coldwater 
(Mich.)  Reporter. 

Copy  of  Magna  Carter  to  be  on 
display. — Saratoga  Springs  (N.Y.) 
Saratogian. 

Grahon  stale  senator  to  retire. — 
Jamestown  (N.D.)  Sun. 


Dr.  E - D - ,  a  former 

speech  therapist  with  the  Natchez  public 
schools,  has  been  named  “distinquished 
professor  of  the  ear”  at  the  University  of 
Southern  Mississippi.. — Natchez  Demo¬ 
crat. 


Somethii^ 

Special 

Special  Features  means  exactly  that:  some¬ 
thing  special  among  syndicates.  Our  material  is 
selected  from  articles  specially  commissioned  for 
The  New  York  Times  and  also  from  material 
specially  commissioned  for  Special  Features. 

From  The  New  York  Times 

Op-Ed  Articles.  At  least  1 2  a  week,  with  art, 
by  important  guest  writers  for  The  New  York 
Times  Op-Ed  Page.  Guests  like  Muhammed  Ali, 
Alexander  Solzhenitsyn,  Rene  Dubos,  Jimmy 
Carter,  Golda  Meir,  Sen.  Henry  Jackson,  Father 
Theodore  Hesburgh,  Margaret  Thatcher, 

Morris  Udall,  Eldridge  Cleaver.  Mailed  daily. 

Centerpiece.  A  major  weekly  article,  often 
with  art  and  sidebars,  chosen  from  material  to 
appear  in  The  New  York  Times  Magazine. 
Authors  like  Dan  Wakefield,  Robert  L.  Heil- 
broner,  Fred  Friendly,  James  Phelan,  Robert 
Daley,  Ted  Morgan.  Mailed  weekly.* 


The  Sunday  Crossword  Puzzle.  From  The 
New  York  Times  Magazine.  The  puzzler’s  puzzle. 
Mailed  weekly. 

The  Daily  Crossword  Puzzle.  Also  for  the 
devoted  puzzler.  Mailed  two  weeks  at  a  time  in 
advance. 

Home  Improvement.  By  Bernard  Gladstone. 
Completely  authoritative,  from  the  Home 
Improvement  Page  of  the  Sunday  Times. 

Weekly,  with  art. 

Around  The  Garden.  By  Joan  Lee  Faust, 
Garden  Editor  of  The  New  York  Times  and 
author  of  many  books  on  plants  for  home  and 
garden.  From  the  Garden  Pages  of  the  Sunday 
Times.  Weekly. 


Chess.  By  Robert  Byrne.  The  Times  own 
chess  columnist.  Three  a  week,  with  art. 

Plus.  Top  weekly  selections  of  commissioned 
material  from  The  Times  Book  Review,  Travel 
and  Resort,  Arts  and  Leisure  and  Week  in  Review 
sections  of  the  Sunday  New  York  Times. 

From  Special  Features 

Premium  articles,  series  and  book  serializa¬ 
tions.  Such  as  “The  Russians”  by  Hedrick  Smith; 
“Caroline  Kennedy  at  1 8”  by  Lester  David; 
“Sportsworld”  by  Robert  Lipsyte;  “Dyslexia” 
by  Warren  R.  Young;  “Jackie  and  Ari”  by  Lester 
David  and  Jhan  Robbins;  “A  Soldier  Reports” 
by  Gen.  William  Westmoreland.  On  demand.* 

Rolling  Stone.  Provocative  pieces  on  politics, 
science,  sports  and  entertainment.  From  the 
leader  in  contemporary  “new  journalism.” 

Every  two  weeks. 

Patrick  J.  Buchanan.  A  genuine  grass-roots 
conservative.  Buchanan  writes  three  times  a  week 
from  Washington  and  wherever  political  news 
is  made.  A  strong  voice  on  the  right. 

Bernstein  on  Words.  By  Theodore  M.  Bern¬ 
stein,  consulting  editor  of  The  New  York  Times. 

An  appreciation  of  the  language,  delivered  in 
short,  pithy  jabs.  Three  witty  columns  a  week. 

Don  Wright.  His  editorial  cartoons  do  more 
than  get  under  the  skin;  they  draw  blood.  Four 
cartoons  a  week  plus  specials  from  this  Pulitzer 
Prize  winner. 

One  Woman’s  Voice.  Vigorous  mix  of  1 1 
female  writers,  plus  prominent  guest  contributors, 
present  a  whole  spectrum  of  ideas.  Sometimes 
serious,  often  humorous,  but  always  from  the 
distaff  point  of  view.  Weekly. 

Marilyn  Beck’s  Hollywood.  Seven  columns 
a  week,  featuring  show  business  in  the  news. 
Includes  a  midweek  TV  feature  and  a  weekend 
personality  interview,  with  art.  Controversial,  yet 
solid,  the  kind  of  coverage  that  attracts  readers. 

Don  Q.  By  David  Gantz.  Adult  comic  strip 
for  a  grown-up  world.  Commentary  worthy  of 
your  editorial  or  Op-Ed  page.  Daily  and  Sunday. 

Der  Spiegel.  Special  Features  has  exclusive 
world  distribution  rights  for  material  from  this 
leading  German  newsweekly. 

To  find  out  what  special  can  mean  to  your 
readers,  get  in  touch  with  The  New  York  Times 
Syndication  Sales Corp.  at  (212)  556-1721 
(collect).  Ask  for  either  John  Osenenko  or 

Pete  Willett.  ’available  computer  to  computer 

Special  Features;:^ 

—  a  syndicate  serv'ice  of  The  New  York  Times  Company 
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New  technology  committee 
established  by  AN  PA 


By  Gerald  B.  Healey 

Joe  D.  Smith  Jr.,  chairman  of  the 
American  Newspaper  Publishers  As¬ 
sociation,  said  the  ANPA  board  of  direc¬ 
tors  have  authorized  formation  of  a 
Technical  Affairs  Coordinating  Commit¬ 
tee  to  oversee  and  coordinate  all  ANPA 
research  efforts  at  Research  Institute  in 
Easton,  Pa.,  at  Massachusetts  Institute 
of  Technology  and  in  the  press  com¬ 
munication’s  field. 

Smith  made  the  announcement  in  an 
address  to  the  ANPA/RI  Production 
Management  Conference  meeting  in  Las 
Vegas  this  week. 

Expected  to  be  named  chairman  of  the 
Technical  Affairs  Coordinating  Commit¬ 
tee  is  Lyell  B.  Clay,  of  the  Charleston 
(W.  Va.)  Mail.  Stanton  R.  Cook,  of  the 
Chicago  Tribune,  is  to  be  vicechairman. 
Clay  and  Cook  are  presently  the  chair¬ 
man  and  vicechairman  of  the  ANPA  Re¬ 
search  Executive  Committee  which  will 
be  replaced  by  the  new  committee. 
Smith  said  the  new  committee  will  work 
I  closely  with  ANPA  vicepresident/ 

technical  William  D.  Rinehart,  who  di¬ 
rects  the  Research  Institute,  and  his 
staff. 

In  his  address.  Smith  also  confirmed 
that  ANPA  has  begun  work  on  two  major 
research  projects.  The  first,  undertaken 
in  cooperation  with  news  wire  services 
and  others,  is  a  feasibility  study  of  the 
use  of  satellite  communication  systems 
for  the  transmission  of  newspaper  fac- 
similies  and  information.  A  prototype  of 
such  a  system  was  demonstrated  by  Dow 
Jones  Co. 

Conferees  saw  the  facsimile  transmis¬ 
sion  of  a  newspaper  page  directly  from 
the  Chicopee,  Mass,  plant  of  the  Wall 
Street  Journal  via  a  satellite  orbiting 
22,300  miles  over  the  equator  to  an  earth 
station  at  the  conference  center.  The 
transmission  produced  a  page  positive 
ready  for  camera  and  plate  making. 

Smith  said  the  ANPA/Rl  is  actively 
working  on  the  necessary  interface 
technology  which  will  be  required  when 
satellite  communications  become  techni¬ 
cally  and  economically  feasible,  proba¬ 
bly  in  the  early  1980s. 

He  said  the  new  committee  was 
formed  with  the  aim  of  determining  that 
time  and  money  is  properly  spent  to  yield 
the  greatest  return  for  the  membership. 

;  The  second  research  project  is  a  long- 

I  term  effort  to  develop  a  new,  lower-cost 


Joe  D.  Smith,  Jr. 

newsprint  or  a  synthetic  newsprint  alter¬ 
native  to  counter  rising  newsprint  costs 
which  have  doubled  over  the  past  ten 
years.  Smith  reported  that  discussions 
have  been  opened  with  leading  U.S.  and 
Canadian  chemical  companies  in  this  re¬ 
gard. 

9,000  registered 

“One  of  these  days  we  newspaper 
people  are  going  to  get  smart  enough  and 
care  enough  to  edit,  print,  sell  and  de¬ 
liver  that  perfect — or  near  perfect — 
newspaper,”  Neuharth,  president  of 
Gannett  Newspapers  and  a  former  editor 
and  reporter,  told  1,800  conference  at¬ 
tendees.  Total  registration,  including 
2,000  suppliers,  was  9,000. 

Granting  that  all  newspapers  of  the  na¬ 
tion  today  are  better  than  ever,  it  must  be 
recognized  that  “we  still  are  not  good 
enough,"  Neuharth  observed.  “That 
evidence  is  all  around  us.” 

Neuharth  emphasized  that  the  No.  1 
concern  of  the  newspaper  business  cur¬ 
rently  is  readership  and  “that  is  spelled 
circulation.”  Readers  are  expressing, 
through  circulation  numbers,  that  “we 
are  not  anywhere  near  delivering  the  Per¬ 
fect  Newspaper — a  newspaper  that  so 
successfully  satisfies  all  of  their  news 
needs  and  information  desires  that  it 
truly  is  an  indispensable  part  of  their 
daily  lives.” 

That  will  change,  but  the  change  must 
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be  reached  with  caution.  The  delicate  bal¬ 
ance  between  what  does  change  and 
what  does  not  change  must  be  recog¬ 
nized. 

Changes  are  present  in  life  and  the 
lifestyle  in  communities  where  there  are 
newspapers;  what  does  not  change  is  the 
need  for  a  good  newspaper  to  reflect  and 
respond  to  that  life  and  the  changes  in  it. 

Thus  the  Perfect  Newspaper  does  not 
change  the  principles  of  its  news  focus; 
rather  it  changes  the  application  of  those 
principles  to  serve  the  changes  of  its 
community. 

In  the  forefront  is  the  need  to  dismiss 
any  notion  that  responding  to  changing 
readers  means  compromising  profes¬ 
sional  principles.  No  conflict  exists  be¬ 
tween  being  responsive  to  what  readers 
want  to  know  and  responsibility  to  what 
readers  need  to  know,  in  Neuharth’s 
view. 

That  means  being  both  constructive 
and  controversial — no  cushioning  of  the 
tough  news,  no  sugar-coating  of  the  facts 
of  life  nor  artificial  ratios  of  good-to-bad 
news. 


Absolute  professionalism 

It  does  mean  being  absolutely  profes¬ 
sional  in  meeting  both  the  obligations  of 
good  journalism  and  the  opportunities  of 
good  newspapering. 

Readers  have  had  all  they  can  take  of 
the  “devilish  trauma  of  technology.” 
The  age  of  printing  electronics  has 
brought  about  a  new  specter  of  crippled 
deadlines,  dirty  type,  muddy  pictures 
and  disgraceful  editions,  Neuharth  de¬ 
clared. 

“Readers  do  not  easily  forget  or  for¬ 
give,”  he  continued.  “They  do  not  want 
us  to  experiment  on  them  with  our  new 
technology.  They  have  not  changed  their 
expectations  for  a  late,  clean,  sharp  and 
accurate  newspaper.  They  don’t  give  a 
damn  how  we  produce  it.  Nor  should 
they.” 

The  Gannett  chief  cautioned  that  as 
experimenting  and  exploration  proceed 
“let  us  write  into  our  specifications  abso¬ 
lute  defenses  against  those  demons  that 
have  haunted  us  and  our  readers  during 
our  early  explorations — the  system 
crashes,  the  downtime,  the  under¬ 
estimating  of  capability,  the  over¬ 
optimism  on  ability  and  all  the  other  im¬ 
positions  upon  our  readers.” 

Regarding  the  necessities  of  focusing 
on  news  content  for  the  changing  news¬ 
paper  market,  Neuharth  said  it  is  as  im¬ 
portant  for  production  executives  as  it  is 
for  editors  and  publishers  to  set  sights  on 
“that  Perfect  Newspaper,”  or  “none  of 
us  will  be  able  to  produce  it.” 

(Continued  on  page  33) 
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CERTIFICATE  OF  MERIT:  SMALL  ISLAND 
Revere  Copper  &  Brass  Inc. 


FIRST  PLACE:  LARGE  ISLAND 
Chemco  Photoproducts  Co. 


CERTIFICATE  OF  MERIT:  LARGE  ISLAND 
MGD  Graphic  Systems  Division 


FIRST  PLACE:  SMALL  ISLAND 
Cutler-Hammer 


☆ 

«  BEST  BOOTHS 


ANPA/RI  Production 
Conference 
Las  Vegas,  Nevada 


Chemco  Photoproducts  Co.,  Cutler-Hammer,  and  3M 
Co.  were  awarded  first  place  for  the  best  exhibits  at  the 
American  Newspaper  Publishers  Association/Research 
Institute’s  48th  annual  Production  Management  Confer¬ 
ence  held  in  Las  Vegas,  Nevada. 

First  place  plaques  and  certificates  of  merit  were 
awarded  by  editor*  publisher  for  island  exhibits  of  1,000 
square  feet  and  over;  for  island  booths  of  900  square  feet 
and  less;  and  for  non-island  booths. 

The  judges  were  Robert  M.  Hunt,  president  and  general 
manager,  Chicago  Tribune;  Joe  M.  Dealey,  president, 
Dallas  News;  Otto  A.  Silha,  president,  Minneapolis  Star 
and  Minneapolis  Tribune;  and  John  M.  Jones,  president, 
Greenville  (Tenn.)  San. 

Chemco  Photoproducts'  booth  featured  working  mod¬ 
els  of  the  PowerMatic  rapid  access  table  top  processor 
and  Duplomat  diffusion  transfer  processor;  live  demon¬ 
strations  of  roll-film  and  paging  cameras  and  Chemco’s 
films  and  chemistries  in  use  in  a  variety  of  equipment. 

Cutler-Hammer  won  for  its  mailroom  and  roll  handling 
systems  exhibit.  The  3M  display  demonstrated  a  camera 
system  for  making  automated  paper  stats. 


CERTIFICATE  OF  MERIT:  NON-ISLAND 
N  &  L  Enterprises  Inc. 
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3M  Camera  Systems 


PARTS 

AND 

SUPPLK 

FOR 

MINOLTA 
NAL  1724 


NEM^ 


imATILE 

Imimble 

RELIABLE 


“ 

IUlT 

CERTIFICATES  OF  MERIT: 
Large  Island-Harris  Corp. 


Small  Island:  Newspaper 
Electronics  Corp. 


Non-Island:  Teleram 
Communications  Corp. 


Some  new  products 
seen  at  ANPA  show 


By  Earl  W.  Wilken 


At  the  48th  Annual  ANPAyResearch 
Institute's  Production  Management  Con¬ 
ference,  being  held  at  the  Las  Vegas, 
Nevada  Convention  Center,  newspaper 
executives  are  seeing  on  the  exhibit  floor 
a  number  of  new  copy  processing  sys¬ 
tems  for  the  newsroom,  sophisticated 
prototype  systems  for  full  page  pagina¬ 
tion,  display  ad  layout  video  terminals, 
new  plate  making  systems  and  even  a 
simple  black  box. 

Information  International  of  Culver 
City,  California,  introduced  the  Video- 
Comp  590,  a  90  pica  newspaper  CRT 
Typesetter.  The  unit  contains  a  continu¬ 
ous  tone/illustration  Scanner.  This  scan¬ 
ner  will  scan  continuous  tone  photo¬ 
graphs  for  output  as  halftones  and  the 
system  features  a  web  transport  with  a 
vacuum  platten,  allowing  for  accurate 
character  line  positioning. 

Compugraphic  Corp.,  announced  a 
low-cost  unified  publishing  system  that 
integrates  modular  components  for  in¬ 
put,  writing,  editing,  composing,  and 
typesetting.  The  system  handles  news, 
classified,  display  ads  and  output  capa- 
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bility.  This  is  the  system  that  is  being 
built  by  Hendrix  to  Compugraphic 
specifications  under  their  recently  an¬ 
nounced  marketing  agreement.  The 
Compugraphic  system  includes  video 
display  terminals,  floppy  disc  storage, 
wire  service  capability,  a  unified  central 
processing  unit  and  additional  design 
capabilities. 

Chemco  Photoproducts  Company  de¬ 
monstrated  a  new  plate  making  system 
called  News-Plater.  This  system  will 
produce  two  plates  per  minute — directly 
from  paste-up  and  can  be  ordered  in  two 
versions — one  for  offset  presses  and  the 
second  for  presses  equipped  for  DiLitho 
printing. 

The  News-Plater  is  fully  automatic  and 
requires  no  film,  no  negative  processing, 
no  stripping,  no  opaquing  and  no  plate 
burning.  The  system  is  designed  to  image 
plates  by  an  electrophotographic  process 
which  gives  a  plate  a  negative  charge, 
that  is  dissipated  by  light  during  expo¬ 
sure  but  held  in  the  darker  image  areas. 
Positive  charges  are  applied  to  the  plate 
and  these  charges  adhere  to  the 
negatively-charged  image  areas,  but  not 
to  the  background  areas  discharged 


through  exposure.  After  this  toning 
stage,  the  plate  passes  through  a  heating 
system  which  fuses  the  particles  to  the 
plate  in  the  image  areas.  Then  the  pro¬ 
cessor  chemically  treats  the  plate  so 
background  areas  become  water- 
receptive  for  offset  printing. 

Logicon-lntercomp  has  announced 
four  major  new  additions  to  its  Logig- 
raphic  line  of  pre-press  systems.  The 
four  products  are  the  LI/Nas  newspaper 
accounting  system  to  handle  most  ac¬ 
counting  and  business  reporting  opera¬ 
tions:  the  LI-IOOOE,  a  state-of-the-art 
microprogrammed  computer;  a  new 
editorial  display  terminal  and  a  low-cost 
VDT  system  tailored  for  the  suburban 
and  non-metropolitan  papers. 

Logetronics  Inc.,  has  introduced  a 
new  photocomp  processor  for  RC  paper 
and  film,  model  PC- 13.  The  unit  proces¬ 
ses  6  feet  of  film  or  RC  paper  per  minute, 
dry,  flat  and  ready  for  paste-up.  The  unit 
permits  automatic  daylight  cassette  load¬ 
ing  and  has  incorporated  a  venturi  re¬ 
plenishment  system. 

Mergenthaler  Linotype  Company  has 
introduced  a  new  full-page  graphics  dis¬ 
play  terminal  system  which  enables 
newspapers  to  construct,  modify,  and 
display  up  to  a  full  newspaper  page 
exactly  as  it  will  appear  as  an  end  prod¬ 
uct. 

The  system  is  called  the  Page  View 
Terminal  and  will  interface  either  as  a 
(Continued  on  page  32) 
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Newsprint  firms  rapped 
for  inferior  paper 


Forced  to  make  changes  and  de¬ 
velop  new  programs  totally  dedicated  to 
keeping  newsprint  consumption  at  an 
absolute  minimum,  newspapers  are  con¬ 
fronting  expected  yearly  price-per-year 
increases  of  from  5  percent  to  8  percent. 

John  Sacchia,  national  production 
manager  of  Hearst  Newspapers,  brought 
that  news  to  a  workshop  session  on 
newsprint  economics  at  the  ANPA/Rl 
Production  Management  Conference.  He 
said  he  had  discussed  the  situation  with 
manufacturers. 

Sacchia  advised  exploring  the  eco¬ 
nomic  feasibility  of  purchasing  paper 
F.O.B.  The  mill,  a  pickup  and  delivery 
system  may  enable  new'spapers  that  are 
reasonably  close  to  operating  mills  to  cut 
freight  costs  while  insuring  paper  deliv¬ 
ery  subject  to  less  transit. 

He  warned  that  over-contracting  can 
be  harmful  to  both  newspapers  and  the 
mills  they  do  business  with. 

“Credibility  with  mills  is  better  estab¬ 
lished  by  contracting  only  for  what  is 
needed  and  by  working  closely  with  mills 
to  adjust  for  slight  increases  or  de¬ 
creases  during  the  term  of  the  agree¬ 
ment,”  Sacchia  advised. 

Reduction  in  web  widths  have  affected 
some  mills  more  than  others  primarily 
because  newsprint  making  machines  are 
not  standard  in  size  but  very  approxi¬ 
mately  200  inches  to  well  over  300  inches. 

Some  mills  whose  trim  size  is  not  con¬ 
ducive  to  the  small  web  widths  requested 
by  publishers  are,  in  their  terms,  gener¬ 
ating  excessive  waste  which  they  may 
write  into  the  price  of  newsprint  as  an¬ 
other  increase. 

“Taking  more  of  our  order  in  frac¬ 
tional  sizes  may  be  a  way  to  curtail  trim 
waste,”  according  to  Sacchia. 

There  are  other  serious  problems  in  the 
newsprint  market  place.  Manufacturers, 
to  conserve  natural  resources,  minimize 
the  impact  of  rising  costs  and  meet  the 
demands  of  a  rising  market,  have  been 
forced  to  speed  up  their  machines.  In 
many  cases  this  has  led  to  reduction  from 
the  optimum  quality. 

Higher  chemical  costs  have  contrib¬ 
uted  to  reduction  in  use  of  bleaching 
agents  and  reduction  of  newsprint  bright¬ 
ness.  Reduction  of  basis  weight  has  in¬ 
creased  show-through. 

Publishers,  in  their  efforts  to  provide 
a  high-quality  product  to  compete  with 
television  and  magazines  for  advertising 
revenue,  are  desperately  in  need  of  better 
quality  and  price  stabilization. 

Sacchia  referred  to  complaints  from 
advertisers  that  show-through  is  worse. 


color  of  paper  is  dull  and  dirty  in  ap¬ 
pearance. 

I^iclining  quality  has  forced  newspa¬ 
pers  to  acquiesce  to  advertisers'  de¬ 
mands  for  rebates  and  reruns.  Also,  re¬ 
runs  have  been  given  because  of  exces¬ 
sive  show-through. 

“The  rebates  have  affected  our  adver¬ 
tising  revenues  and  the  reruns  have 
forced  us  to  use  additional  tonnage,” 
Sacchia  complained. 

Newsprint  brightness  can  enhance  any 
well  printed  sheet.  Before  decision  is 
made  on  shade  mills  should  supply  stand¬ 
ard  brightness  stock  for  analysis.  Sac¬ 
chia  cautioned  the  audience  that  blue- 
white  is  a  dye  that  actually  reduces 
brightness. 

Allocation  of  newsprint  purchases  to 
2  or  more  mills  lessens  the  risk  of  news¬ 
print  availability.  Sacchia  advised  in  mul¬ 
tiple  mills  use.  both  American  and  Cana- 


Publishers  get 
on  electronic 
bandwagon 

Attendees  at  the  48th  annual 
ANPA/Rl  Production  Management  Con¬ 
ference  heard  Joe  M.  Ungaro,  vicepresi¬ 
dent  and  executive  editor  of  the  West¬ 
chester  Rockland  Newspapers,  describe 
the  new  technology  as  being  in  the  pre- 
teen  stage.  Anxiety,  overconfidence, 
trauma  and  success,  he  said,  reflect  the 
present  conditions. 

However,  much  progress  has  been 
made  in  the  past  five  years  and  the 
rate  of  change  accelerated  in  the  last 
year,  he  said. 

Ungaro  stated  that  by  1980,  American 
newspapers  would  be  I009f  photocomp; 
stereotyping  will  be  eliminated  and  re¬ 
placed  by  offset  or  direct  plate  printing; 
electronic  newsrooms  will  be  in  use  in 
90%  of  newspapers;  and  editorial/test 
pagination  will  be  in  use  by  10%  of  the 
newspapers. 

To  get  to  the  goals  of  1980  the  indus¬ 
try,  commented  Ungaro,  must  face  up  to 
some  of  the  following  problems:  first, 
overconfidence.  The  vendors  are  still 
promising  in  many  cases  more  than  they 
can  deliver.  And  the  newspaper  specifi¬ 
cations,  in  some  cases,  contribute  to  this 
by  requiring  more  than  the  state  of  the 
art  permits  in  the  present  time  frame. 

Next,  the  editors  and  production 
people  should  not  expect,  Ungaro  said, 
equipment  to  be  problem  free.  We  are 
still  in  the  developmental  phases  of  near- 


dian  mills  should  be  considered  if  price, 
quality  and  proximity  are  acceptable. 
The  point  is  that  seldom  are  mills  in 
both  countries  down  simultaneously. 
Proximity  should  be  carefully  checked. 
Mills  that  are  reasonably  close  to  the 
newspaper  operation  allow  for  improvis¬ 
ing  a  pickup  operation  when  normal  de¬ 
livery  sources  are  unavailable. 

Contract  purchasing  of  supply  was 
recommended,  it  is  safer,  and  in  perirxls 
of  newsprint  shortness,  the  newspaper 
will  be  reasonably  protected  by  its 
agreement. 

pApiration  dates  of  contracts  should  be 
arranged  so  that  no  2  fall  in  the  same 
year.  This  will  lessen  the  impact  on  sup¬ 
ply  if  a  paper  is  forced  to  find  a  new  mill 
or  negotiate  a  new  contract  when  the 
paper  market  is  extremely  tight — some¬ 
thing  like  the  market  crunch  in  1973. 

The  prudent  way  to  take  advantage  of 
newspaper-owned  mills  is  to  take  only 
part  of  the  tonnage  from  such  mill.  Work 
closely  with  mill  management  to  get  qual¬ 
ity,  then  proceed  to  contract  with  other 
reasonably  close  but  gtx>d  mills  for  the 
balance.  This  would  tend  to  minimize 
your  newsprint  supply  problems. 


ly  all  systems  and  it  takes  time  and 
patience  to  work  out  the  bugs. 

Ungaro  commented.  “The  systems 
have  shown  that  they  can  provide  posi¬ 
tive  benefits  for  the  news  operation  and 
the  quality  of  the  product." 

He  went  on  to  say  that  this  plus  raises 
a  negative — the  burden  on  copydesks  if 
they  are  are  understaffed  is  too  heavy. 
Some  newspapers  in  the  past  have  given 
up  on  editing  and  there  are  growing  indi¬ 
cations  that  the  industry  may  have  to  re¬ 
think  copydesk  operations  to  get  the 
most  effective  use  of  people  and  the  sys¬ 
tems.  Electronic  editing  appears,  he  said, 
to  magnify  the  burden  on  the  slot  man. 

John  F.  Jansson,  assistant  to  the 
managing  director/systems-design  of  the 
Chicago  Tribune  said  electronic  editing 
will  permit  the  Tribune  to  make  several 
changes  in  its  newsroom  operations. 
Their  operations  will  distinctly  benefit, 
he  said,  from  the  changes. 

“One  little  item  which  should  be  very 
lelpful  to  future  internal  operations  is 
he  micro  capability,”  he  stated.  This  al¬ 
ready  is  present  on  systems  using  Dec  10 
computers.  A  layman’s  definition,  Jans¬ 
son  said,  of  the  micro  is  a  little,  special¬ 
ized  routine  for  doing  repetitive  functions 
automatically  that  a  user  can  set  up  right 
at  his  terminal. 

The  potentialities  of  the  micro  to  sim¬ 
plify  our  routine  newsroom  work,  Jans¬ 
son  said,  are  so  fascinating  that  we  have 
included  it  in  our  second  generation  sys¬ 
tem  specifications. 

With  the  low  cost  of  microprocessors, 
editors  now  can  ask  for  other  goodies 
that  will  improve  the  way  their  news¬ 
rooms  operate. 
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James  E.  Pounds 


Jim  Pounds  joins 
Gannett  ad  sales 
as  LA.  manager 

Gannett  Newspaper  Advertising  Sales 
opened  all  six  of  its  otTices  last  week,  and 
annoimeed  the  appointment  of  six  new 
staff  members. 

GNAS.  whieh  will  represent  .‘'3  Gan¬ 
nett  newspapers  in  37  markets  in  18 
states,  moved  into  quarters  on  the  52nd 
floor  of  the  Pan  Am  Building  (2(K)  Park 
Avenue)  in  New  York  City  on  June  1. 
Other  offlees  have  been  opened  in  At¬ 
lanta,  Chicago.  Detroit.  Los  Angeles  and 
San  Francisco. 

The  new  firm  takes  over  representa¬ 
tion  of  the  53  newspapers  on  July  1 .  The 
papers  had  previously  been  represented 
by  several  independent  representation 
firms. 

William  V.  Shannon,  president  of  the 
new  sales  organization,  appointed  James 
E.  Pounds,  52.  as  manager  of  the  Los 
Angeles  office.  Pounds  had  been  national 
advertising  manager  of  the  Los  Anf>ek’s 
Herald  Examiner  and  is  a  former  vice- 
president  and  manager  of  Million  Mar¬ 
kets’  Los  Angeles  office. 

Other  appointments  announced  by 
Shannon  include: 

— Bernard  A.  Macaluso,44.from  New 
York  sales  manager  for  Ward-Griffith 
Company  to  the  GNAS  New  York  of¬ 
fice.  Macaluso  was  formerly  with  the  De¬ 
troit  News  and  the  New  York  World- 
Telegram. 

— Rhona  D.  Ehrlich.  39,  from 
Branham  Newspaper  Sales  to  the  GNAS 
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Amending  of  utility  ad  rule 
to  Texas  newspapers’  liking 


The  Texas  Public  Utility  Commission 
has  retracted  its  proposed  substantive 
rule  which  would  have  allowed  only  509^ 
of  the  actual  expenditures  for  advertis¬ 
ing,  contributions  and  donations  as  a 
cost  of  service. 

The  revised  rule  will  allow  \0(Y7f  of 
such  expenditures  as  part  of  a  company’s 
rate  base  up  to  three-tenths  of  I9f  of  its 
gross  receipts.  Under  the  revised  rule, 
utility  companies  will  be  able  to  spend 
more  on  advertising  than  under  the  origi¬ 
nal  commission  proposal. 

Speaking  at  the  public  hearing  were 
representatives  of  the  Texas  Press  As¬ 
sociation.  Texas  Daily  Newspaper  As¬ 
sociation  and  Texas  Association  of 
Broadcasters. 

Tom  Steely,  publisher  of  the  Lamar 
County  Echo  and  chairman  of  the  Texas 
Press  Association,  said.  “We  believe 
that  a  utilities’  communication  efforts 
should  be  considered  a  cost  of  doing  bus¬ 
iness.  just  as  it  is  for  all  other  Texas 
corporations.  We  believe  that  the  best 
interest  of  all  Texans  is  not  best  served 
by  relegating  the  utilities  to  second-class 
citizens  and  restraining  their  communi¬ 
cation  ability. 

“Prior  to  1970.  most  utilities  employed 
paid  newspaper,  magazine,  radio  and  tv 
advertising,  not  only  to  keep  customers 
informed  but  to  actively  promote  new 
uses  for  energy.”  said  Steely.  “This 
permitted  the  installation  of  larger,  more 
efficient  equipment  .  .  .  which  resulted 
in  continuously  lowered  average 
costs — which  reflected  reduced  rates  to 
customers. 

“In  early  1971.  however.  Texas 
utilities  voluntarily  abandoned  promo¬ 
tion  advertising.”  said  Steely.  “The 
utilities’  informational  advertising  pro¬ 
gram  of  1971  through  1975  and  this  year 
represent  a  continuing  effort  to  provide 
customers  with  information  they  must 
have  to  intelligently  decide  the  course 
utility  companies  should  take  in  main¬ 
taining  good  service  at  reasonable  rates 
with  a  minimum  of  environmental  im¬ 
pact.” 

Steely  denied  that  the  reason  news¬ 
papers  in  Texas  are  opposed  to  the  509f 
business  expenditure  allowance  for  ad- 

New  York  sales  force. 

—  Peter  M.  Gabelli.  30,  from 
Newhouse  Newspapers  to  the  GNAS 
New  York  sales  force.  Gabelli  had  also 
served  with  the  Mathews.  Shannon  and 
Cullen  representative  firm. 

— James  A.  Cutie,  25,  from  research 
manager  for  Newhouse  Newspapers  to 
research  manager,  GNAS,  headquar¬ 
tered  in  New  York. 

— Michael  Tenenbaum.  36,  from 
Chicago  retail  manager.  Story  &  Kelly- 
Smith,  to  GNAS  Chicago  sales  office. 


vertising  is  because  such  a  rule  might 
affect  newspaper  ad  revenues. 

“This  is  totally  false,”  he  said.  “Ac¬ 
cording  to  the  Newspaper  Advertising 
Bureau,  utilities,  on  a  national  level  av¬ 
erage.  spend  far  less  than  one  half  of  1% 
of  gross  revenues  on  advertising.  Hence, 
it  is  readily  apparent  that  if  all  utility 
advertising  was  banned,  the  reduction  in 
utility  bills  would  amount  to  only  pennies 
each  month,  and  the  economic  impact  on 
newspapers  would  be  scarcely  felt,”  said 
Steely. 

When  Steely  and  John  Taylor,  pub¬ 
lisher  of  the  Sequin  Gazette  and  presi¬ 
dent  of  the  Texas  Press  Association, 
questioned  the  commission’s  logic  of  set¬ 
ting  the  three-tenths  of  \%  limit  on  ex¬ 
penditures,  Commission  chairman  Gar¬ 
rett  Morris  said:  "That’s  about  $20-mil- 
lion  a  year,  based  on  the  gross  receipts  of 
utilities  in  this  state  and  we  believe  that 
is  more  than  they  are  now  spending  (on 
advertising.”) 

In  membership  bulletin  following  the 
amending  of  the  commission  ruling,  the 
Texas  Press  Association  commented: 
“This  is  a  much  more  realistic  rule  and 
one  that  both  the  media  and  the  utilities 
can  live  with.” 


Colorado  Supreme  Court  refused 
(June  9)  to  reverse  a  judge’s  ruling  bar¬ 
ring  press  coverage  of  preliminary  hear¬ 
ings  for  Claudine  Longet,  who  is  accused 
of  slaying  a  skier. 

The  court  voted  4  to  2  not  to  intervene 
in  the  court  proceedings  at  this  time. 

The  court  did  not  explain  its  reasons 
for  refusing  to  intervene.  Chief  Justice 
Pringle  did  not  participate  in  the  de¬ 
cision. 

District  Judge  George  Lohr  also  im¬ 
posed  a  gag  rule  under  which  all  partici¬ 
pants  in  the  hearing,  set  for  June  10,  will 
be  prevented  from  disclosing  any  details 
about  the  proceedings.  The  judge  also 
ordered  transcripts  of  the  hearing  sealed 
until  its  conclusion. 

Miss  Longet  petitioned  Lohr  to  close 
the  hearing  to  prevent  prejudicial  news 
coverage . 

The  Colorado  Press  Association  and 
the  Colorado  Broadcaster  Association 
filed  the  State  Supreme  Court  action. 

Lohr  said  certain  evidence  will  be  dis¬ 
cussed  at  the  hearing  at  Aspen  which 
might  be  ruled  inadmissible  at  the  trial. 

In  issuing  the  gag  order,  Lohr  said 
news  coverage  was  so  “massive  and 
geographically  widespread”  that  there 
was  “a  serious  possibility”  jurors  in 
any  area  where  the  case  might  be  tried 
would  be  biased. 


Secret  hearing  rule 
allowed  to  stand 
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Editors  sit  on  story 
for  three  months 


Do  newspapers  have  the  right 
to  make  deals?  What  would  our 
readers  think  if  we  played  footsy 
_ with  government? _ 


Sparked  by  inmate’s  letter 

It  all  started  with  one  of  those  dis¬ 
jointed  “They-Are-Trying-To-Kill-Me” 
letters  from  an  inmate  in  a  local  Jail.  You 
know,  the  kind  the  editorial  page  editor 


MEET  WITH  THE  GOVERNOR — Norwich  Bulletin  general  manager,  Donald 
L.  Oat  (middle),  and  managing  editor  John  C.  Peterson,  confer  with  Governor 
Ella  T.  Grasso  about  the  mattress  story.  The  newsmen  indicated  that  it 
might  give  the  state  time  to  solve  the  problem  before  it  printed  the  story. 
Gov.  Grasso  later  thanked  them  for  their  patience  and  "putting  the  state 
on  the  right  track." 
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By  John  C.  Peterson 

Managing  Editor 

Sorwich  (Conn.)  Bulletin 

Just  how  much  is  one  story  worth? 

One  life,  a  prison  riot,  or  as  in  Florida, 
11  lives? 

And  at  what  point  in  that  long  line  of 
professional  instincts  and  values  do  we 
insert  the  “public  good?” 

Put  yourself  in  our  recent  place  at  the 
Norwich  (Conn.)  Bulletin.  You’re  a 
medium  size  daily  in  a  highly  competitive 
news  area  breaking  your  share  of  state¬ 
wide  impact  stories,  when  one  takes  on 
national  significance.  The  more  you  get 
into  it,  the  bigger  it  becomes. 

You’ve  done  all  your  leg  work  and  the 
only  people  left  to  talk  with  are  the 
bureacrats  to  blame.  You  find  them  hon¬ 
est  and  somewhat  open,  but  they  know 
you  have  them  cold.  You’re  in  the 
driver’s  seat  and  then  BANG,  they  hit 
you  with  the  one  thing  that  has  bothered 
you  about  the  story  all  along  .  .  . 

“WHAT  IF  .  .  .” 

That  was  the  situation  for  the  Bulletin 
when  we  determined  every  state  institu¬ 
tion  was  using  highly  flammable  poly¬ 
urethane  mattresses.  In  the  last  18 
months  two  prison  inmates  died  and 
nearly  a  dozen  guards  and  inmates  were 
injured  in  fires  related  to  the  products 
one  state  official  described  as  “like 
sleeping  on  a  gallon  of  gasoline.”  If  this 
isn’t  enough,  a  high  ranking  member  of 
the  state  Department  of  Corrections  has 
confided  there  is  no  money  in  the  budget 
and  it’s  doubtful  the  problem  can  be 
solved  at  the  department  level. 

The  first  reaction  was  to  throw  it  on 
page  one  and  let  the  court  of  public  opin¬ 
ion  demand  replacements.  But  really, 
how  often  does  that  work? 

But  then,  WHAT  IF  .  .  .  some  inmate 
runs  with  the  lesson  you’ve  just  taught 
him  and  tries  burning  a  bunch  of  mat¬ 
tresses  to  create  a  disturbance?  WHAT 
IF  a  patient  in  a  mental  institution  final¬ 
ly  gets  an  answer  to  his  question  of  how 
to  end  it  all?  In  Florida  in  1975,  a  dis¬ 
gruntled  inmate  killed  10  prisoners  and 
a  guard  when  he  set  fire  to  a  stack  of 
similar  mattresses. 

And  if  you  do  sit  on  it,  WHAT  IF  there 
is  a  fire  while  you’re  waiting  for  the  state 
to  solve  its  problem?  And,  ever  mindful 
the  key  word  is  news  and  the  golden  rule 
is  FIRST,  WHAT  IF  some  other  paper 
grabs  the  story? 


deposits  on  the  managing  editor’s  desk 
who  in  turn  passes  it  to  the  city  editor, 
who  then  gives  it  to  a  rookie  reporter 
who  says  there’s  nothing  to  it,  two  weeks 
later. 

With  us  it  was  different.  The  fire  at  the 
local  jail  was  fatal  to  a  17  year-old  re¬ 
tarded  boy  in  March,  1975.  A  month  later 
when  the  letter  arrived  there  were  still 
more  questions  than  answers.  As  time 
would  prove,  this  was  the  inside  track  we 
needed.  Also,  that  first  letter  from  the 
inmate  indicated  it  was  sent  to  two  of  our 
competitors. 

In  a  meeting  with  Raymond  Lopes,  a 
deputy  corrections  commissioner  and 
Raymond  Coyle,  administrator  in  charge 
of  community  corrections  centers,  they 
said  the  mattress  problem  was  being 
explored  but  the  solution  was  not  an  easy 
one.  They  could  not  say  when  any  posi¬ 
tive  action  might  be  coming.  When  the 
thought  of  a  story  was  put  to  them,  they 
replied  the  results  could  be  disastrous. 

The  meeting  ended  with  the  depart¬ 
ment  and  the  lives  of  all  inmates  at  the 
mercy  of  the  Bulletin. 

Governor  Ella  T.  Grasso’s  office  was  a 
five  minute  walk  away  and  it  was  a  few 
minutes  after  that  when  her  press  secre¬ 
tary,  Larrye  deBear,  started  to  share  the 
responsibility.  At  least  with  the  gover¬ 
nor’s  office  involved  we  could  feel  better 
about  any  story  knowing  we  had 
exhausted  every  option  for  a  solution. 

A  veteran  newsman,  deBear  listened 


intently  and  said  he  would  bring  it  to  the 
governor’s  attention  immediately.  We 
ended  that  session  by  indicating,  but 
never  saying,  we  might  give  the  state 
some  time  to  solve  the  problem  before 
we  wrote  any  story. 

The  hour-long  ride  back  to  Norwich 
was  an  ethical  crisis. 

Do  newspapers  have  the  right  to  make 
deals? 

DeBear’s  words,  “I’ll  get  back  to  you 
in  a  few  days,”  sounded  more  like  a 
bureacratic  runaround  with  every  mile. 
Those  of  us  involved  in  the  story  agreed 
it  was  at  best  a  long  shot. 

Since  it  would  take  a  few  days  to  whip 
the  story  into  shape,  however,  the  deci¬ 
sion  was  to  hear  what  the  governor  had 
to  say. 

In  the  meantime  management  started 
weighing  the  costs  of  such  a  move.  What 
would  our  readers  think  if  we  played 
footsy  with  government?  How  would  the 
staff  react? 

Plot  thickens 

The  plot  thickened  when  deBear 
called.  The  governor  was  not  aware  of  the 
problem  and  she  was  extremely  con¬ 
cerned.  All  state  agencies  using  polyure¬ 
thane  mattresses  were  ordered  to  make 
an  immediate  report  and  the  results 
would  be  reviewed  by  her  personally, 
deBear  said.  And  while  the  governor 
could  not  ask  the  paper  to  delay  its  story, 
(Continued  on  page  34) 


Fancy  cig  package  poses 
ROP  color  ad  problems 


By  John  Consoli 

Despite  a  steady  growth  in  the 
improvement  of  newspaper  color  adver¬ 
tising,  most  newspapers  are  still  at  a  dis¬ 
advantage  in  getting  a  sizable  amount  of 
ad  dollars  from  cigarette  companies  who 
are  seeking  to  capitalize  on  the  unique¬ 
ness  of  their  packaging. 

A  case  in  point  can  be  seen  in  the 
NOW  cigarette  campaign  by  R.  J. 
Reynolds  Tobacco  Co.  The  campaign 
was  begun  in  late  December  without  a 
test  market  and  by  mid-May,  the  brand 
had  been  introduced  to  the  entire  coun¬ 
try. 

The  ad  campaign  has  been  rolling 
along  at  a  $25-$30  million  annual  rate, 
but  only  15%  of  this  or  between  $3.7  and 
$4.5  million  is  expected  to  be  spent  in 
newspaper  ROP  ads.  This  is  compared  to 
37%  to  be  spent  on  magazine  ads,  27%  in 
Sunday  supplements  such  as  Family 
Weekly  and  Parade  and  15%  on  outdoor 
ads. 

“NOW  has  very  sophisticated  pack¬ 
aging,”  said  a  spokesman  for  R.  J.  Rey¬ 
nolds  agency,  Leber  Katz  Partners. 
“Sometimes  color  is  merely  needed  to 
get  the  reader’s  attention.  In  this  case, 
however,  we  want  to  position  the  prod¬ 
uct  as  appealing  to  a  higher  income 
smoker  and  the  features  of  the  package 
are  important.  We  want  to  get  high  fidel¬ 
ity  to  bring  out  the  features.  While  we 
could  do  this  with  SpectaColor  or  Hi-Fi 
color,  it  would  be  too  expensive  and  to 
simply  run  ROP  color  could  hurt  the 
product.  It  would  not  give  proper  repro¬ 
duction. 

“Visual  orientation  or  the  attempt  to 
create  a  feeling  through  pictures  can  bet¬ 
ter  be  achieved  in  magazines  than  in 
newspapers,”  he  said. 

SpectaColor  and  Hi-Fi  color  was  used 
in  certain  newspapers  during  the  intro¬ 
duction  of  NOW,  but  can’t  be  expected 
to  be  used  on  a  continual  basis  now  that 
the  brand  has  been  introduced  since  the 
budget  is  normally  cut  back,  the  Katz 
spokesman  said. 

While  color  ads  have  been  extremely 
important  in  the  NOW  introduction, 
some  newspapers  were  not  hurt  by  their 
lack  of  color  or  good  color  reproduction. 
“Normally  color  makes  a  difference  in 
the  amount  we  advertise  with  a  particu¬ 
lar  paper,”  said  A.  H.  Johnston,  brand 
development  manager  for  R.  J.  Rey¬ 
nolds,  “but  if  a  newspaper  with  a  promi¬ 
nent  circulation  in  a  market  we  must  ad¬ 
vertise  in  does  not  offer  good  color,  we 
would  probably  go  with  it  anyway.” 

The  NOW  target  audience,  according 
to  Johnston,  is  a  metropolitan  oriented, 
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upper  income,  upper  education  smoker, 
lx)th  male  and  female.  While  admitting 
that  certain  metro  dailies  such  as  the 
New  York  Times  reach  such  an  audience, 
both  R.  J.  Reynolds  and  its  agency  feel 
this  audience  could  more  exclusively  be 
reached  through  magazines. 

One  thing  which  has  helped  dailies 
capture  as  much  of  the  NOW  ad  dollars 
as  they  have  so  far,  has  been  the  im¬ 
mediacy  and  news  value  features  of 
newspapers.  “Newspapers  provide  a 
news  event  atmosphere  which  you  don’t 
necessarily  get  from  magazines,”  said 
Johnston.  It  is  also  possible  to  get  a  print 
ad  into  a  newspaper  with  only  a  week 
lead  time  or  less,  while  it  takes  some¬ 
what  longer  for  magazines,  he  said. 

The  immediacy  aspect  was  extremely 
important  to  R.  J.  Reynolds  in  its  original 
introduction  of  NOW  in  December.  In  an 
effort  to  overshadow  an  announcement 
by  Phillip  Morris  introducing  a  new 
brand — Merit — R.  J.  Reynolds  rushed 
into  a  print  ad  campaign  in  New  York 
newspapers  even  before  the  stores  had 
the  brand  in  stock. 

While  most  newspapers  tend  to  lose 
out  to  magazines  in  the  advertising  of  a 
visual  image  brand  like  NOW,  they  have 
been  given  a  reprieve  by  the  new  “long 
copy”  ads  that  have  been  gaining  in 
popularity  since  started  by  R.  J. 
Reynold’s  Vantage  brand  in  1970. 

Vantage  runs  nothing  but  black  & 
white  ROP  ads  since  the  package  is  not 
its  strength.  Vantage  spends  some 
60-70%  of  its  ad  budget  in  newspapers, 
according  to  a  Leber  Katz  spokesman, 
because  the  ads  are  word  oriented.  The 
counter  trend  to  creating  an  image 
through  pictures  has  been  creating  an 
image  through  words.  Vantage  must  be 
doing  something  right  since  its  unit  sales 
were  up  25%  for  the  first  quarter. 

The  NOW  ad  campaign  in  one  respect 
is  somewhat  unusual.  While  the  bulk  of 
the  low  tar  cigarette  ads  today  have 
shifted  to  the  long  copy  approach,  NOW 
is  taking  the  visual  image  approach  used 
widely  by  the  “full  flavor”  brands. 

• 

Trip  to  Gr.  Britain 

The  International  Society  of  Weekly 
Newspaper  Editors  is  accepting  reserva¬ 
tions  for  its  trip  to  England,  Scotland  and 
Ireland  Sept.  30  through  Oct.  22  until 
June  28.  Reservations  and  a  $100  deposit 
for  the  trip,  which  at  $1,050  includes  air 
transportation  out  of  Toronto  and  all 
hotels,  should  be  sent  to  Bill  Rannie,  PO 
Box  700,  Beamsville,  Ontario,  Canada. 
One  need  not  be  a  weekly  editor  to  join 
the  tour. 


Ad  Bureau  exec  buys 
New  Jersey  weekiy 

The  West  Morris  Star  Journal  of 
Ledgewood,  New  Jersey,  has  been 
purchased  by  a  company  headed  by 
Uldis  Grava,  a  vicepresident  of  News¬ 
paper  Advertising  Bureau,  Inc.,  of  New 
York  City,  according  to  an  announce¬ 
ment  by  W.  B.  Grimes  &  Co.,  media 
brokers  who  handled  the  transaction. 

Seller  of  the  Star  Journal  was  Harold 
Jensen,  who  will  join  the  Courtland 
Communications  organization. 

Meeting  cancelled 
after  lAPA  protests 

The  Ecuadorean  government  has  can¬ 
celled  a  UNESCO  conference  on 
“communications  policies”  that  had 
come  under  strong  attack  by  the  Inter 
American  Press  Association  as  a  threat 
to  freedom  of  information  and  opinion. 

The  lAPA,  at  its  midyear  meeting  in 
Aruba  (E&P,  April  17,  page  44),  and 
later  in  a  joint  statement  with  the  Inter 
American  Association  of  Broadcasters, 
said  the  obvious  aim  of  the  UNESCO 
initiative  was  to  induce  governments  to 
tighten  their  control  over  the  media. 

lAPA  member  publications  in  Ecuador 
joined  in  raising  the  alarm  and  in  urging 
their  government  to  cancel  the  confer¬ 
ence  scheduled  for  June  14.  UNESCO 
has  re-scheduled  the  conference  for 
Costa  Rica  July  12. 

• 

Reporter  contempt 
action  Is  dropped 

Contempt  of  court  action  against  De¬ 
nver  (Colo.)  Rocky  Mountain  News  re¬ 
porter  Frank  Moya  was  vacated  May  21 
by  Denver  District  Judge  Robert  Fuller¬ 
ton. 

The  judge  found  that  the  Denver  dis¬ 
trict  attorney’s  office  was  not  involved  in 
Moya’s  obtaining  a  copy  of  grand  jury 
testimony  in  a  gangland  slaying  (see 
E&P,  May  15)  and  for  that  reason  the 
contempt  charge  no  longer  existed. 

If  there  is  any  further  action  regarding 
the  grand  jury  leak,  according  to  the 
Rocky  Mountain  News,  it  will  concern 
the  Etenver  Public  Defender’s  Office. 

If  such  an  investigation  took  place,  the 
News  said,  Moya  would  not  be  involved. 


Nursing  home 

The  Fort  Stockton  (Texas)  Pioneer  has 
been  awarded  a  plaque  by  the  Texas 
Nursing  Home  Association  for  public 
service  reporting. 
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Fiery  staffer 
abuses  editor, 
won’t  be  fired 

By  Gerald  B.  Healey 

A  court  reporter  for  the  Madison 
(Wis.)  Capital  Times  called  his  editor 
and  publisher  an  "egomaniac  who  fan¬ 
cies  himself  as  a  publisher"  and  pub¬ 
lisher  Miles  McMillin  told  Editor  &  Pub¬ 
lisher  “he's  entitled  to  his  opinion." 

Asked  if  Irv  Kreisman,  the  reporter, 
would  be  dismissed  for  making  the 
statement  in  connection  with  Kreisman's 
efforts  to  get  Madison  Newspaper  Guild 
members’  contributions  for  a  suspended 
drama  reviewer,  McMillin  said: 

"No,  I'm  not  going  to  fire  him,  and 
you'll  notice  we  printed  his  statement." 

As  Madison  Guild  contributions  were 
collected  the  Guild  filed  an  unfair  labor 
practice  charge  against  the  Capital  Times 
as  the  result  of  the  3-day  suspension  of 
drama  reviewer  David  Wagner  for  failing 
to  cover  an  assignment. 

Wagner  refused  to  cross  a  picket  line 
set  up  by  the  Memorial  Union  Labor  Or¬ 
ganization  when  he  went  to  the  Univer¬ 
sity  of  Wisconsin  theatre  to  review  an 
opera  production. 

NLRB  assigns  examiner 

The  NLRB  has  assigned  a  field 
examiner  to  the  suspension  case  to  de¬ 
termine  whether  there  is  any  basis  for  the 
Guild  charge. 

Contributors  to  the  Wagner  suspen¬ 
sion  fund  are  active  members  of  the 
Guild,  including  Cedric  Parker,  retired 
managing  editor  of  the  Capital  Times, 
who  has  rejoined  the  union. 

Kreisman  said  the  contributions, 
amounting  to  $180,  were  to  reimburse 
Wagner  for  “any  losses  he  might  suffer 
as  the  result  of  actions  by  the  egomaniac 
who  fancies  himself  as  a  publisher  and 
who  seems  to  think  that  the  First 
Amendment  is  confined  to  the  divine 
right  of  those  who  ‘run’  newspapers.” 

Miles  McMillin,  publisher  of  the  Capi¬ 
tal  Times,  told  Editor  &  Publisher  that 
Kreisman  had  sought  an  editor’s  job 
while  working  for  McMillin. 

"He  had  no  qualifications  although  he 
had  seniority  over  the  people  1  did  place 
in  editors’  position,’’  McMillin  said. 
“Kreisman’s  best  work  is  writing  fea¬ 
tures.” 

The  publisher  said  he  got  the  news¬ 
paper  to  hire  Kreisman  before  he  (Mc¬ 
Millin)  was  editor.  Kreisman  resided  at 
McMillin’s  home,  at  no  charge,  until  he 
could  move  his  family  to  Madison,  Mc¬ 
Millin  remarked. 

Kreisman  formerly  worked  on  the  De¬ 
troit  Newspaper  Guild  staff.  He  quit  to 
rejoin  the  Capital  Times,  according  to 
McMillin. 


Charles  M.  Anderson  has  been  ap¬ 
pointed  managing  editor  of  the  Morn¬ 
ing  Star  and  the  Sunday  Star-News  in 
Wilmington,  N.C.  Anderson  was  man¬ 
aging  editor  of  The  Telegraph  in 
Painesville,  Ohio,  before  moving  to 
Wilmington.  A  native  of  Georgia,  he  is 
an  Air  Force  veteran  who  has  worked 
for  the  Orlando  Sentinel-Star,  the  Lima 
(Ohio)  News,  and  the  Geauga  Times 
Leader  in  Chardon,  Ohio. 


Mariotti  Kelly 


Two  Cox  newspapers,  the  Palm  Beach 
Post  and  the  Austin  American- 
State  sman,  have  named  new  editors. 

Raymond  Mariotti  will  become  editor 
of  the  American-Statesman  in  mid-June, 
succeeding  Sam  S.  Wood,  who  retired 
after  50  years  with  the  Fentress  news¬ 
paper  organization  on  May  28.  Mariotti 
has  been  editor  of  the  Post  since 
November,  1972. 

Thomas  A.  Kelly  will  succeed 
Mariotti  as  editor  of  the  Post.  He  has 
been  managing  editor  since  January, 
1973.  Prior  to  that,  he  was  sports  editor 
of  the  St.  Petersburg  Times. 

Samuel  J.  Pepper  has  been  named 
managing  editor  of  the  Post.  He  has  been 
with  the  paper  since  1972  and  news 
editor  since  September,  1975.  Ronald 
Smith  will  be  Post  news  editor. 

Cox  Newspapers,  Inc.,  acquired  the 
Austin  Paper  and  three  other  Fentress 
publications  in  January,  1976. 


4  executives  given 
new  assignments 

Four  management  assignments  effec¬ 
tive  August  1  in  the  corporate  staff  and 
two  newspaper  divisions  of  Liindmark 
Communications,  Inc.,  Norfolk,  Va., 
have  been  announced  by  Frank  Batten, 
chairman  of  the  board  and  chief  execu¬ 
tive  officer: 

Derek  Dunn-Rankin,  president  and 
general  manager  of  the  Virginian-Pilot 
and  Ledger-Star,  will  join  the  staff  of 
Landmark  as  vicepresident  for  corporate 
planning. 

Richard  F.  Barry.  Ill,  president  and 
general  manager  of  the  Roanoke  (Va.) 
Times  and  The  World-News,  will  suc¬ 
ceed  Dunn-Rankin  in  Norfolk. 

Perry  Morgan,  executive  editor  of  the 
Virginian-Pilot  and  Ledger-Star,  will  be¬ 
come  publisher  of  the  newspapers.  Mor¬ 
gan  will  continue  as  executive  editor  and 
executive  vicepresident  of  Landmark, 
resfKTnsible  for  news  operation  in  Nor¬ 
folk,  Roanoke  and  Greensboro. 

Robert  D.  Benson,  circulation  director 
of  the  Virginian-Pilot  and  Ledger-Star, 
will  assume  Barry’s  duties  in  Roanoke. 

Dunn-Rankin  began  his  career  with 
Landmark  as  circulation  director  for  the 
Greensboro  Daily  News  and  Record  and 
became  management  information  direc¬ 
tor  of  Landmark  in  l%9,  and  vicepresi¬ 
dent  for  operations  of  the  Virginian- 
Pilot  and  l^dger-Star  in  1971.  He  was 
appointed  president  of  the  Norfolk  di¬ 
vision  for  business  management  in  1974. 

Barry  served  as  corporate  secretary  of 
Landmark  before  being  named  to  head 
the  Roanoke  division  in  1974. 

Morgan,  a  graduate  of  the  University 
of  Georgia  and  a  Nieman  Fellow  at  Har¬ 
vard  University,  joined  Landmark  in 
1973  after  having  served  as  editor  of  the 
Charlotte  News  and  the  Akron  (Ohio) 
Beacon  Journal. 

Benson  joined  the  staff  of  the 
Virginian-Pilot  and  Ledger-Star  as  an 
advertising  salesman  in  1%5.  He  served 
successively  as  retail  advertising  man¬ 
ager  and  advertising  director  before  as¬ 
suming  duties  as  circulation  director  in 
1974. 

Fred  Seely  named 
Sunday  editor 

The  Florida  Times-Union  and 
Jacksonville  Journal  have  formed  a 
separate  editorial  department  to  be  re¬ 
sponsible  for  the  publication  of  the  com¬ 
bined  Sunday  edition. 

Publisher  J.  J.  Daniel  has  announced 
appointment  of  Fred  L.  Seely,  III,  for¬ 
merly  executive  sports  editor,  to  the  new 
position  of  Sunday  editor  and  head  of  the 
department.  He  will  be  responsible  for 
planning  and  coordination  between  the 
editorial  and  production  departments 
and  will  be  assisted  by  Joe  A.  Smedley. 
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Photography 

Shooting  page  1  pictures 


Photo  Kditor  Bill  Rose  of  Ottaw  a  Citi¬ 
zen  gives  new  staft'  and  free-lance  photog¬ 
raphers  a  list  of  things  to  watch  for  if 
they  want  to  get  their  pictures  on  the 
front  page. 

His  list  for  illustrating  a  major  news 
story: 

1 .  Show  the  over-all  scene — if  the  pic¬ 
ture  shows  people  and  activity  in  the 
foreground,  all  the  better.  Shoot  it  first. 

2.  Get  closeups  of  people  engaged  in 
activities  at  the  scene  or  related  after¬ 
effects  from  the  news  event. 

3.  Facial  expressions  sometimes  tell 
the  complete  story.  Concentrate  on  these. 

4.  The  good  photographer  starts  to 
shoot  as  he  arrives,  realizing  that  this 
moment  may  be  the  most  important  of 
the  news  event. 

Rose  says  color  photos,  because  of  the 
extra  impact  and  eye-catching  abilities  of 

NPPA  election  race 

Only  one  current  officer  of  the  Na¬ 
tional  Press  Photographers  Association 
is  in  the  running  for  election  scheduled 
during  opening  day  of  the  annual  conven¬ 
tion  and  seminar  in  Atlanta  July  2-5. 

Joseph  Kennedy  of  the  Los  Angeles 
Times,  current  vicepresident  who  would 
traditionally  move  up  to  president,  is 
being  challenged  by  Jerry  Gay  of  the 
Seattle  Times,  a  write-in  candidate. 

The  race  for  vicepresident  is  between 
Gary  Settle,  Chicago  bureau  of  the  New 
York  Times,  and  Michael  Andersen,  floi- 
ton  Herald- American. 

Richard  Pruitt,  Dallas  Morning  News, 
and  Carl  Voss,  Des  Moines  Register- 
Tribune,  are  candidates  for  secretary. 
Unopposed  as  treasurer  is  Robert  Brush, 
chief  photographer  of  The  Record, 
Hackensack,  N.J. 

• 

Bowling  photo  wins 
$1000  for  photog 

Max  Winter,  photographer  for  the 
Dubuque  (Iowa)  Telegraph  Herald,  has 
won  $1,000  first  prize  in  the  National 
Bowling  Council’s  first  Bowling  Photo 
Contest.  Winter  also  receives  an 
all-expense  trip  to  Washington,  D.C.  for 
the  award  ceremony. 

Second  place  went  to  Art  Emanuel  of 
the  Observer- Eccentric  Newspapers, 
Livonia,  Michigan,  a  $500  award,  and 
third  place  prize  of  $250  to  Bob  Samson 
of  the  Pioneer  Press  in  Wilmette,  111. 
Each  of  the  winning  photos  will  be  dis¬ 
played  in  the  ABC/WIBC  Bowling  Hall 
of  Fame  outside  Milwaukee  and  the  new 
Sports  Museum  in  Madison  Square  Gar¬ 
den,  New  York. 
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color,  add  importance.  However,  for 
page  I  use,  they  still  need  all  the  attri¬ 
butes  that  a  black-and-white  picture 
needs  to  qualify. 

Shooting  features  requires  a  knowl¬ 
edge  of  reader  preference,  says  Rose. 
His  list: 

1.  Children  involved  in  minor  news 
stories. 

2.  Animals  have  universal  appeal. 


3.  People  taking  part  in  activities  that 
can  be  explained  in  concise  cutlines  to 
attract  reader  attention. 

4.  Humorous  pictures  that  make  the 
editor  chuckle  will  do  the  same  for  read¬ 
ers. 

5.  Pretty  pictures — scenic  beauty  or 
restful  or  artistic  compositions — give 
readers  a  pleasant  feeling  and  a  change 
from  morbid  news  photos. 

6.  Odd  photographic  angles  and 
perspectives  can  make  a  routine  photo 
outstanding  and  newly  interesting  to  the 
reader.  Look  for  different  viewpoints, 
wideangle  and  telephoto  shots  for  un¬ 
usual  and  different  effect. 


From  King 


FOUTICS 


The  No.l  Circulation  Builder 
For  This  Presidential  \ear 


PLAY  POLITICS  is  a  timely,  highly  promotable  fun 
game  that  invites  your  readers  to  identify  personalities 
and  symbols  prominent  in  America’s  political  history. 

It  is  the  ideal  promotion  to  give  your  circulation  a 
boost  during  the  summer  months,  especially  if  you  are 
planning  an  increase  in  price. 

PLAY  POLITICS  will  be  serviced  for  a  13-week  period, 
with  the  option  of  arranging  for  additional  copy. 

For  terms  and  full  details,  phone  Lewis  Little,  National 
Sales  Director. 


King 

235  East  45th  St.,  N.Y.,  N.Y.  10017  Area  Code  212  682-5600 
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Weekly  editor 


By  Jane  Levere 


Neighborhood  trend 


One  trend  in  magazine  publishing 
lately  has  been  the  tremendous  growth  of 
periodicals  such  as  New  York,  The  Wash¬ 
ingtonian  or  Atlanta  Magazine,  each 
catering  to  the  needs  and  lifestyle  of  its 
denizens. 

That  trend,  refined  to  a  more  localized 
degree,  seems  to  be  spreading  to  the 
weekly  newspaper  field  in  New  York,  at 
least,  where  a  former  administrator  for 
Mayor  John  Lindsay  and  a  one-time 
registered  representative  for  Hornblower 
and  Weeks  have  teamed  up  to  establish 
The  East  Side  Express. 

A  “community  weekly"  targeted  at 
residents  of  the  “East  Side”  of  Manhat¬ 
tan  from  14th  to  %th  Streets,  the  Express 
is  under  the  direction  of  president  Con¬ 
stantine  Sidamon-Eristoff,  former  City 
Transportation  Administrator,  presently 
a  lawyer,  and  publisher  Robert  Trent- 
lyon,  publisher  also  of  The  Chelsea- 
Clinton  News  and  The  Westsider,  two 
older  Manhattan  weeklies. 

Recent  interviews  with  each  revealed  a 
firm  belief  in  the  power  of  urban  commun¬ 
ity  journalism. 

“In  many  cities  of  the  U.S.,  like  New 
York,  there  is  no  real  sense  of  commun¬ 
ity,”  Trentlyon  said.  “By  design  or  lack 
of  planning,  you  don’t  have  the  same 
service  zones,  police,  fire  or  sanitation, 
covering  the  same  areas.  No  arrondisse- 
ment  set-up. 

“So  it’s  more  difficult  for  the  average 
citizen  to  cope.  His  problems  usually 
concern  more  than  one  (municipal)  de¬ 
partment,  and  it’s  hard  for  him  to  get  the 
information  he  needs  together.” 

Nor  can  the  city  resident  readily  find 
this  information  in  the  metro  daily,  where 
the  emphasis  is  usually  on  national  or 
international,  not  local,  stories. 

“The  reader  feels  helpless,”  stated 
Eristoff,  who  also  owns  News  of  the 
Highlands  and  The  Cornwall  Local, 
weeklies  in  upstate  New  York.  “There’s 
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no  way  he  can  get  the  information  he 
needs  from  his  daily.  When  he  steps 
into  his  polling  booth,  how  can  he  know 
what  his  local  Congressman  has  done? 
A  community  weekly  is  the  way  gov¬ 
ernment  can  be  made  to  work.” 

The  Express,  they  hope,  will  fill  these 
special  needs  in  stories  focusing  mainly 
on  local  politics  and  the  cultural  scene. 

Readers,  whom  Trentlyon  calls 
“community-minded,  fairly  well  edu¬ 
cated  and  fairly  affluent,  not  swinging 
singles,”  have,  for  example,  so  far  re¬ 
ceived  an  assessment  of  the  Senatorial 
ambitions  of  N.Y.  State  Assemblyman 
Andrew  Stein,  news  of  City  Water  Tunnel 
Number  Three,  and  an  account  by  a  unit 
publicist  of  the  filming  of  “All  the 
President’s  Men.” 


'MarKeting  Liquor' 


Should  be  part  of  your  strategy. 
Ask  us.  You'll  be  glad  you  did. 

(Erie  dimeis-Neto^ 

Morning  Evening  Sunday 


TIMES  PUBLISHING  CO  12th  &  Sassafras  Sts  .  Erie,  Pa  ,  16501 
Represented  by  Story  &  Kelly-Smith,  Inc. 


Editorials  on  the  political  campaigns 
this  fall  will  pose  an  interesting  dilemma, 
predicted  Trentlyon,  a  “reform  Demo¬ 
crat”  in  contrast  to  his  partner,  a  “pro¬ 
gressive  Republican.”  This  does  not  faze 
Eristoff.  however,  who  said.  “If  he 
(Trentlyon)  disagrees  with  me  (over  en¬ 
dorsements)  we’ll  both  have  our  own 
say.” 

Editor  Tom  Rosenthal,  former  news 
editor  of  the  Westsider  and  Chelsea 
Clinton  News,  and  arts  editor  Katie 
Kelly,  former  editor  of  Time's  “Show 
Business”  section,  put  out  a  16-20  page 
issue  each  Thursday.  The  paper,  first 
published  April  22,  is  printed  offset  on 
recycled  stock,  with  a  different  color 
cover  each  week. 

“We  picked  out  a  typeface  that  would 
give  us  an  appearance  between  a  news¬ 
paper  and  a  magazine,”  Trentlyon  ex¬ 
plained.  “The  color  on  the  cover  is 
unusual  for  a  newspaper  but  not  for 
publications  such  as  The  New  York  Re¬ 
view  of  Books,"  one  of  the  Express’ 
competitors,  along  with  The  Village 
Voice,  Cue,  New  York,  The  New  Yorker, 
and  a  number  of  controlled  circulation 
weekly  publications. 

Much  of  the  copy  is  freelance,  pur¬ 
chased  at  50c  a  column  inch,  and  material 
is  also  printed  from  Trentlyon’s  two 
other  papers. 

The  price  of  a  single  issue  is  25C;  a 
year’s  subscription  is  $5.(K).  Circulation 
at  present  is  10,000:  .^,(KK)  copies  sold  at 
newsstands  both  abtive  ground  and  in 
subway  stations  on  the  East  and  West 
sides  of  Manhattan;  1,0(X)  mailed;  1,(KX) 
hawked  by  high  school  students  wear¬ 
ing  red  Express  t-shirts;  500  office  cop¬ 
ies,  and  4.500  marked  sample  copies  left 
in  apartment  building  lobbies. 

“We’re  shooting  for  a  goal  of  20,000 
paid,”  Trentlyon  said,  “but  it  may  take 
us  a  couple  of  years.”  One  way  he  plans 
to  increase  circulation  is  to  send  hawkers 
out  to  block  parties,  al  fresco  public  fes¬ 
tivities  sponsored  by  individual  city 
block  associations.  Another  is  to  sell 
Express  t-shirts  in  conjunction  with  sub¬ 
scriptions. 

Trentlyon.  who  became  involved  with 
weeklies  when  he  bought  the  Chelsea 
Clinton  News  in  1%5  to  improve  its  local 
political  coverage,  is  optimistic  not  only 
about  the  future  of  the  Express  but  also 
of  New  York  City. 

“The  areas  where  we  put  the  papers 
out  are  growing,  thriving,  not  slowing 
down.  I’ve  seen  no  indication  of  middle 
class  people  fleeing  the  city.  Most 
people,  in  fact,  were  secretly  relieved  by 
the  (fiscal)  crunch  because  they  felt  we 
were  living  beyond  our  means.” 

He  does  see  a  major  need  for  weeklies 
in  other,  less  prosperous  areas  of  New 
York  City.  “Urban  communities  like  the 
South  Bronx  that  need  weeklies  the  most 
don’t  have  them.  There’s  no  economic 
base  there  to  start  them.  But  it  would  be 
good  for  neighborhoods  such  as  these.” 
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Editorial  workshop ,,  „  coo,e,ud 

Setting  the  Style-No.  507 


The  latest  New  York  Times  Manual  of 
Style  and  Usage  has  come  to  hand,  and  it 
is  only  fitting  that  I  should  take  due 
notice.  The  book  represents  a  considera¬ 
ble  expansion  on  its  predecessor.  The 
New  York  Times  Style  Book  for  Writers 
and  Editors  (l%2)  and,  as  might  be  ex¬ 
pected,  so  does  its  price — up  from  $i.75 
to  $10.  As  before,  the  chief  author  is 
Lewis  Jordan,  news  editor  of  the  Times 
The  book  is  again  organized  like  a  dic¬ 
tionary,  a  sensible  arrangement  ^at 
should  long  since  have  been  adopted  for 
all  style  books,  instead  of  the  usual  plan 
that  classifies  rules  under  such  headings 
as  capitalization,  abbreviation,  etc,,  and 
leads  to  endless  wild-goose  chases.  Al¬ 
phabetizing,  of  course,  does  not  prevent 
laying  down  general  rules  for  capitalira- 
tion  and  the  rest.  And  it  enables  finding 
specific  examples,  which  are  entered 
separately,  without  delay. 

It  is  heartening  to  see,  under  the  entry 
false  titles,  the  admonition  “Do  not 
make  titles  out  of  mere  descriptions,  as 
in  harpsichordist  Joan  Manley.”  I  |»ave 
given  up  on  attempts  to  discourage  nnany 
a  barbarism,  such  as  the  new  misuse  of 
hopefully,  over  the  years,  but  I  remain 
adamant  in  my  objection  to  false  titles. 
They  are  a  peculiarity  of  journalism, 
primarily,  that  appears  to  have  got  its 
start  from  the  lingo  employed  by  Time  in 
its  earlier  years.  I  have  not  examined  the 
Times  to  see  how  successful  it  has  been 
in  stamping  out  false  titles,  but  if  it  has 
succeeded,  it  must  have  a  whole  copy- 
desk  devoted  solely  to  extracting  them 
from  United  Press  and  Associated  Press 
copy,  as  well  as  that  produced  by  new¬ 
comers  to  the  staff  from  other  news¬ 
papers. 

In  reference  to  the  aforementioned 
hopefully,  the  book  stoutly  insists  that 
the  word  means  “in  a  hopeful  manner, 
and  its  use  should  be  confined  to  that 
meaning,”  (not  the  sense  "it  is  hoped,” 
as  in  “Hopefully,  we  shall  succeed”). 
This  seems  like  a  lost  cause,  considering 
that  the  bastardized  hopefully  is  finding 
its  way  into  dictionaries,  often  with  no 
word  of  reproach.  There  are  other  lost 
causes  in  the  book,  but  I  admire  the 
Times  for  continuing  to  defend  them.  We 
have  come  to  expect  its  formality  and  its 
refusal  to  accept  to  questionable  new  us¬ 
ages.  As  the  entry  obscenity,  vulgarity, 
profanity  concludes,  “To  relax  our  stan¬ 
dards  in  this  respect  would  be  to  change 
the  character  of  The  Times.” 

The  book  has  its  amusing  fascinations, 
one  of  which  is  the  use  of  the  name  John 
P.  Manley  for  illustrative  purposes.  He 
appears  in  endless  incarnations,  and  his 
wife  (or  sister),  Joan  P.  Manley,  also  has 
a  respectable  number.  John  P.  is  a  pro¬ 


fessor,  major  gsmeral,  monsignor,  rabbi, 
recruit.  Episcopal  rector,  rear  admiral, 
technician  2d  grade,  master  gunnery 
sergeant,  mayor.  Times  byliner,  gover¬ 
nor,  you  name  it.  Truly  a  Renaissance 
man,  and  much  more.  The  versatile  Mr. 
Manley  had  made  his  debut  in  the  previ¬ 
ous  edition,  but  if  I  am  not  mistaken, 
Joan  Manley,  the  harpsichordist,  etc.,  is 
a  newcomer.  Her  emergence  may  be  ac¬ 


counted  for  by  the  women’s  liberation 
movement. 

1  once  knew  a  John  Manley  (which, 
after  all,  is  not  an  uncommon  name),  and 
when  I  come  across  the  style  book’s  ref¬ 
erences  to  its  Manley,  the  face  of  the 
one  I  knew  irresistibly  appears  in  my 
mind’s  eye.  A  ridiculous  state  of  affairs, 
for  I  am  sure  it  is  not  the  same  man. 

It  should  be  clear  by  now  that  1  am  not 
attempting  to  review  the  book  in  any 
formal  sense,  but  rather  am  skipping 
around  in  it  and  noting  items  that  may  be 
either  instructive  or  diverting  to  the  kind 
of  reader  this  column  has.  I  will  have 
more  to  say  on  the  subject  next  time. 
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Advertising  By  John  Consoli 

Creative  selling  approach 


The  “old  back  slapping  days,’*  when  a 
compliment  and  a  pat  on  the  back  con¬ 
vinced  an  advertiser  to  run  space  in 
newspapers  are  gone,  says  Jim  McKear- 
ney,  ad  director  of  the  Gannett  Roches¬ 
ter  Newspapers. 

Realizing  this  and  recognizing  the  chal¬ 
lenges  of  a  market  that  has  steadily  be¬ 
come  more  and  more  competitive  to  sell 
ad  space  in,  the  Gannett  Rochester  pap¬ 
ers  have  come  up  with  a  program  that 
stresses  greater  professionalism  of  its 
salesmen  by  encouraging  creative  selling 
through  better  use  of  market  research 
data. 

“We  need  only  to  look  around  us  and 
see  how  our  marketplace  has  changed 
and  how  our  advertisers’  business  has 
evolved,”  said  McKearney.  “Look  at 
the  growth  of  the  suburban  newspapers, 
the  aggressiveness  of  television,  zip  code 
mailing,  total  market  coverage,  demog¬ 
raphic  as  well  as  psychographic  re¬ 
search. 

“Television  was  not  the  threat  to 
newspapers  five  years  ago  that  it  is  to¬ 
day.”  he  said.  “We  must  adapt  and  up¬ 
grade  our  ability  to  sell  in  this  highly 
competitive  market.” 

The  Gannett  Rochester  “Professional 
Salespersons’  Program”  has  been  in  ef¬ 
fect  for  a  little  over  a  year  now  and  has 
been  perfected  along  the  way. 

Last  year  the  three  ad  managers  for 
the  Gannett  Rochester  papers  developed 
a  salesman’s  credo  in  which  they  set 
down  a  definition  of  a  professional  ad 
space  salesman.  This  credo  now  adorns 
the  walls  of  the  national,  retail  and  clas¬ 
sified  ad  departments  of  the  Gannett 
Rochester  papers. 

Each  month  every  salesman  or  ac¬ 
count  executive  fills  out  a  target  sheet 
stating  his  goal  for  the  month.  This  usu¬ 
ally  involves  making  a  detailed,  creative 
presentation  to  one  ad  account.  The  ini¬ 
tial  goal  is  to  more  fully  inform  the  adver¬ 
tiser  about  the  newspaper  and  the  market 
and  the  ultimate  goal  is  to  increase  linage 
run. 

Salesmen  get  help 

Six  months  ago,  the  Gannett  Roches¬ 
ter  papers  created  an  Advertising  Sales 
Promotion  Department  under  the  direc¬ 
tion  of  then  assistant  retail  ad  manager 
Norman  Miles.  This  department  now 
coordinates  the  use  of  market  data  de¬ 
veloped  by  the  papers’  market  research 
department.  In  effect.  Miles  works  as  a 
go-between,  helping  the  salesmen  put  to¬ 
gether  creative  presentations  with  data 
made  available  from  the  research  de¬ 
partment. 

When  the  presentation  is  ready  and  the 
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salesman  makes  a  call,  he  is  accom¬ 
panied  by  a  member  of  the  papers’  crea¬ 
tive  service  or  advertising  art  depart¬ 
ment.  This  gives  the  account  to  be  called 
on  the  feeling  of  a  team  effort  on  the  part 
of  the  newspaper. 

At  the  end  of  each  month,  the  respec¬ 
tive  ad  managers  meet  to  select  the 
salesman  they  feel  should  be  awarded 
the  salesperson  of  the  month  award 
based  on  his  creative  presentation.  Mc¬ 
Kearney  stressed  that  the  winner  is  not 
selected  based  totally  on  space  sold  but 
also  on  creativeness  and  innovativeness 
of  presentation. 


Dorsey  Gardner  McKearney 


The  monthly  winners  are  awarded  $50 
in  cash  and  at  the  end  of  a  year,  an  an¬ 
nual  winner  is  selected  and  receives  an 
all-expense  paid  week’s  vacation  to 
Hawaii  for  two.  Last  month  Alan  D. 
Gardner  was  awarded  the  first  annual 
(Continued  on  page  19) 
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The  Professional  Newspaper  Salesman 

Pic's  pt*oplc-seiisiuve,  interested  in  them,  ts-attts  to  tittdet- 
Stand  and  help  them.  He  is  impatient,  so  he  organizes  his  time 
by  planning  and  scheduling  his  day.  He  sets  priorities,  deter¬ 
mines  what  is  most  important  and  does  it  with  a  single-minded¬ 
ness.  He  desires  to  achieve.  He  does  this  by  setting  realistic 
goals,  and  upon  reaching  them,  he  gains  a  .sense  of  pride  and 
satisfaction. 

Pride  determines  many  of  his  actions.  He  desires  to  be  a 
complete  person.  Idealistically,  when  dealing  with  his  adver¬ 
tiser,  he  tries  to  be  all  things  to  all  people,  a  consultant,  a  good 
listener,  a  friend.  Difficult?  You  bet!  But  not  impossible. 

People  have  faith  in  him.  With  faith  comes  confidence. 
With  confidence,  comes  trust,  with  trust  come  sales.  He  is  a 
problem  solver,  a  merchandiser.  He  knows  much  abottt  his 
advertisers’  business. 

He’s  creative.  He  feeds  his  customers  with  ideas  and  nur¬ 
tures  them  w'ith  consideration.  On  such  a  diet,  his  customers 
thrive  and  grow.  His  advertisers’  success  becomes  his  success. 

He  is  a  seeker  of  new  business,  new  ideas,  new  wa\s  to 
improve.  He  is  a  researcher;  he  know's  his  product,  his  customer, 
his  market  and  his  competition. 

His  enthusiasm  is  infectious.  He  is  a  believer.  He  has  faith 
in  his  product;  it’s  the  very  best.  He’s  the  very  best. 

Ht’s  a  professional. 


Professional  Salesperson  of  the  Year 
Award. 

“This  program  does  not  take  the  place 
of  our  regular  monthly  incentive  prog¬ 
rams  for  ad  salesmen,”  said  McKearney. 
“It  is  an  adjunct  to  those  programs.”  He 
said  the  traditional  incentive  programs 
reward  linage  increases  and  new  ac¬ 
counts  garnered,  while  the  new  program 
rewards  the  creative  approach  a  sales¬ 
man  takes  in  attempting  to  sell  space. 

“We  have  given  our  salesmen  more 
tools  to  sell  with  and  are  helping  them 
use  them  in  an  attempt  to  achieve  a  cer¬ 
tain  professionalism  in  selling  newspaper 
ad  space,”  McKearney  said. 

Circulation  program 

The  Gannett  Rochester  Newspapers’ 
ad  department  is  not  the  papers’  only 
department  which  has  come  up  with  an 
innovative  program.  The  circulation  de¬ 
partment,  in  conjunction  with  the  New 
York  State  University  system,  last 
month  established  what  it  calls  the  first 
formalized  degree  program  in  newspaper 
circulation  management. 

Under  the  program,  a  course  of  study 
leading  to  an  associate  arts  degree  in  cir¬ 
culation  management  has  been  estab¬ 
lished  at  Empire  State  College.  Involved 
in  the  program’s  inception  were:  Ronald 
C.  Anderson,  director  of  Circulation  for 
Gannett  Co.,  Inc.;  Richard  Bottorf, 
Gannett  Rochester  director  of  circula¬ 
tion;  Arthur  Veronica,  circulation  sales 
coordinator;  and  Scott  Chishom,  Men¬ 
tor,  Empire  State  College. 

Besides  classroom  courses  in  liberal 
arts  and  journalism,  the  program  will 
also  include  tutoring  at  the  Gannett 
Rochester  papers  and  an  industry  intern¬ 
ship.  The  tutoring  program  will  focus  on 
such  areas  as  carrier  recruitment,  route 
analysis,  circulation  sales  promotion, 
circulation  accounting,  budget  and  cost 
control  and  Audit  Bureau  of  Circulation 
regulations. 

Students  qualifying  for  the  program 
should  be  high  school  graduates  and 
need  not  have  had  previous  newspaper 
circulation  experience.  Carol  Gac  of 
Rochester  is  the  program’s  first  student. 

• 

N.Y.  Times  Co.  offers 
magazine  discounts 

The  New  York  Times  Company  is  of¬ 
fering  effective  July  I,  new  combination 
advertising  rates  that  will  give  discounts 
to  advertisers  who  buy  space  in  two  or 
more  of  the  magazines  owned  by  the 
company. 

The  magazines  involved  in  this  offer 
include  New  York  Times  Magazine, 
Family  Circle,  Golf  Digest  and  Tennis. 
All  are  monthly  publications  except  for 
New  York  Times  Magazine,  which  is  a 
weekly. 
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Charlotte-based  variety  chain 
cuts  print,  boosts  broadcast 


The  diverse  number  of  different  ad 
formats  and  increasing  ad  linage  rates 
has  caused  Charlotte,  N.C.  based  Eamily 
Dollar  Stores  to  steadily  put  more  dollars 
into  broadcast. 

Although  the  percentages  are  flexible 
and  by  no  means  the  permanent  direction 
the  chain  plans  to  take,  Eamily  Dollar 
Stores  is  currently  spending  62%  in  print 
compared  to  38%  in  broadcast.  The 
broadcast  segment  is  considered  high  for 
a  variety  or  discount  store  type  opera¬ 
tion. 

Eamily  Dollar  Stores,  which  operates 
226  stores  averaging  6,000  sq.  ft.  each  in 
five  southern  states,  runs  ROP  ads  in 
some  175  newspapers  of  which  20-25% 
are  dailies,  according  to  a  chain  spokes¬ 
man.  The  chain  first  began  dabbling  in 
broadcast  during  the  spring  of  1975  and 
has  steadily  increased  its  dollar  expendi¬ 
tures  in  that  medium. 

Preprints  have  not  been  run  chainwide 
since  last  December,  but  the  spokesman 
said  this  is  mainly  because  the  chain  reg¬ 
ularly  carries  a  majority  of  its  merchan¬ 
dise  under  $5  and  it  is  hard  to  run  a 
multi-page  preprint  with  special  mark- 
downs  and  still  come  out  with  a  profit. 

Eamily  Dollar  Stores  began  on  tv  with 
10  second  identification  spots  in  1 1  mar¬ 


kets  and  has  expanded  that  to  30  second 
item  and  price  spots  that  are  currently 
running  on  28  stations  in  12  markets. 

Last  fall  the  chain  began  scaling  down 
the  size  of  its  ROP  ads  and  putting  more 
money  into  television.  “We  found  that 
smaller  ads  combined  with  tv  spots 
pulled  as  well  as  larger  ads  alone,”  the 
spokesman  said.  He  stressed,  however, 
that  the  spending  of  more  dollars  in  tv 
and  less  in  newspapers  is  merely  a  test. 

“We  are  not  married  to  any  form  of  ad 
media,’’  the  spokesman  said.  “News¬ 
papers  are  beginning  to  get  out  of  line 
with  their  ad  rates  and  assorted  ad  for¬ 
mats,  so  we  are  testing  other  media.” 

When  Eamily  Dollar  Stores  shows  a 
boost  in  sales,  it  is  attributed  primarily  to 
better  merchandising  rather  than  adver¬ 
tising,  the  chain  spokesman  said.  “The 
right  merchandise  is  the  most  important 
thing  necessary  to  keep  the  customers 
coming  back  to  the  store,”  he  said. 
“Advertising  will  only  assist  this.  We  at¬ 
tribute  most  of  our  sales  increases  to  bet¬ 
ter  merchandising. 

“In  our  ROP  ads,  for  example,  we 
have  cut  back  on  the  number  of  items 
run,  but  are  going  with  better  traffic 
draws.” 
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ONE  OF  119  PAGES  of  newspaper  audience  research  data  shown  in  data 
bank  report  by  the  Audit  Bureau  of  Circulations  for  an  advertising  agency  in  just 
2  days.  The  full  report  shows  age,  education,  household  income,  and  color  data 
for  total  adults,  men  and  women,  and  indicates  total  readers  and  reader-per- 

copy  figures. 


Data  report  on  40  markets  in  2  days 


A  custom-tailored  report  requested 
by  Grey  Advertising  from  the  Audit 
Bureau  of  Circulations’  Newspaper  Au¬ 
dience  Research  Data  Bank  Services 
placed  the  service  in  operation  for  the 
first  time  May  20. 

The  report — completed  in  2  days — 
contains  selected  demographics  on  daily 
newspaper  audiences  in  40  markets. 
These  data  will  allow  agencies  to  mea¬ 


sure  the  advertising  weight  generated  by 
newspaper  campaigns  placed  for  clients. 

Helen  Johnson,  Grey  media  research 
director,  said  the  report  will  permit  the 
agency  to  compare  movie  audiences  with 
the  age,  income,  and  educational  profiles 
to  which  Grey’s  account,  Columbia  Pic¬ 
tures  are  expected  to  appeal.  Previously, 
newspaper  analyses  were  limited  to  cir¬ 
culations. 
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Charles  Crain,  sp<.>rls  editor  of  the 
Enid  (Okla.)  Morninf;  News  and  Daily 
Eafile  and  former  Tulsa  Daily  World 
reporter — has  retired. 

♦  ♦  ♦ 

Jon  Chavez,  formerly  night  editor  of 
the  Michiffan  Daily,  Ann  Arlxir — named 
spi.>rts  editor  of  the  Clinton  (Okla.)  Daily 
News. 

♦  *  * 

Lee  Lapensohn — named  managing 
editor  of  the  New  Bedford  (Mass.) 
Standard-Times,  succeeding  John  W. 
Roberts,  who  retired.  Lapensohn  was 
the  former  editor  of  the  Traverse  City 
(Mich.)  Record  Eaf>le  and  the 
Plattsburgh  (N.Y.)  Press-Republican. 

* 

Bob  J.  Hively — named  circulation  di¬ 
rector  of  Memphis  Publishing  Company, 
publisher  of  the  Commercial  Appeal  and 
Memphis  Press-Scimitar.  He  succeeds 
Russell  C.  Fangmeier,  who  has  accepted 
a  position  as  director  of  development  and 
community  relations  with  KFUO  Luthe¬ 
ran  Radio  in  St.  Louis.  Hively  went  to 
Memphis  from  the  Cincinnati  Post, 
where  he  was  circulation  director.  He 
was  assistant  to  the  publisher  and  circu¬ 
lation  director  of  the  Rockford  (111.) 
Newspapers  Inc.  before  going  to  Cincin¬ 
nati. 

tfc  if; 

Irene  E.  Brosnan — named  publisher  of 
the  Dowagiac  (Mich.)  Daily  News.  She 
joined  the  paper  in  1951  and  is  president 
of  the  Michigan  League  of  Home  Dailies. 
*  *  * 

Michael  W.  Munley — appointed  man¬ 
aging  editor  of  the  North  Adams  (Mass.) 
Transcript  and  associate  editor  Lewis  C. 
CuYLER  has  been  named  to  the  newly 
created  post  of  executive  editor.  Munley 
has  been  on  the  reporting  staff  since 
1973.  Cuyler  joined  the  newspaper  as  a 
general  assignment  reporter  in  1958. 

*  ♦  ♦ 

Karl  B.  Barnes — joined  the  staff  of 
the  Clarksville  (Tenn.)  Leaf-Chronicle  as 
circulation  manager  from  assistant  circu¬ 
lation  manager  and  city  circulation  man¬ 
ager  of  the  Lynchburg  (Va.)  News  and 
Daily  Advance. 


Carol  Sutton,  managing  editor  of 
the  Louisville  (Ky.)  Courier-Journal 
since  July,  1974,  has  been  named  as¬ 
sistant  to  the  editor  and  publisher  of 
the  Courier-Journal  and  Louisville 
Times,  Barry  Bingham  Jr.  She  will  be 
responsible  for  planning  future  news¬ 
paper  publications  tailored  for  diffe¬ 
rent  reader  interests  and  will  work  with 
all  major  departments  of  the  news¬ 
paper  in  completing  her  study  recom¬ 
mendations. 

Miss  Sutton,  who  was  editor  of  To¬ 
day's  Living  section  before  becoming 
managing  editor,  is  being  succeeded 
at  the  Courier-Journal  by  Michael  J. 
Davies.  Davies  has  been  managing 
editor  of  the  Times  since  1971.  He  as¬ 
sumes  his  new  duties  in  September 
when  he  returns  from  a  4-month  leave 
to  travel  and  study  newspapers  in  Eng¬ 
land  and  in  Europe. 

Stanley  Slusher,  assistant  managing 
editor,  will  be  acting  m.e.  until  Davies 
returns  and  Mike  Waller,  assistant 
m.e.  of  the  Times,  will  be  acting  m.e. 

until  Davies*  successor  is  selected. 

Joseph  H.  Holtzinger — appointed 
general  manager  of  the  Pennsylvania 
Mirror,  State  College,  Pa.,  to  succeed 
publisher  Blair  M.  Bice,  who  resigned 
recently. 

Other  staff  changes  include  David  Fay, 
acting  managing  editor,  succeeding 
editor  Paul  Houck,  and  David  Johnston, 
acting  advertising  manager,  replacing 
Ronnie  Mangle. 


Newspeople 

“IF  WE  DON’T  CHANGE  OUR  COVERAGE 
RADICALLY,  I  think  we  can  pack  it  in  as  a  true 
mass  medium  .  .  .  There  is  a  terrible  sameness 
about  us  all  and  I  think  the  reader  recognizes  it.” 

That  was  one  message  Montana  newspaperman 
Ron  Semple,  publisher  of  the  Helena  Independent- 
Record,  had  for  a  conference  of  Canadian  manag¬ 
ing  editors  in  Regina  recently. 

Semple  suggested  one  measure  for  regaining 
lost  reader  interest:  special-interest  supplements. 

"Give  the  sports  nut  64  extra  columns  a  day  and  ' 

make  him  pay  for  it.  I  think  he  will.” 

Semple  says  part  of  the  problem  is  educating  . 

reporters  to  write  the  type  of  stories  people  want,  ' 

rather  than  letting  them  all  emulate  investigative 
journalists.  He's  found  an  effective  way  to  get 
reporters  writing  straight,  non-advocacy  stories 
about  subjects  the  average  person  is  interested  in: 

"Those  that  won’t  do  it  are  being  fired.  Terror  is  a 
tremendous  training  mechanism.” 

And  then,  criticizing  journalism  schools  for 
"misdirecting”  reporters,  Semple  interjects:  "No 
one  is  hired  directly  from  journalism  schools  on  my 
newspaper.  I  let  someone  else  knock  the  nonsense 
out  of  their  heads.  If  medical  schools  did  the  same 
job  that  journalism  schools  do,  we’d  all  be  dead.” 

• 

THE  MAYOR  RUSHED  OVER  to  the  Alameda 
(Calif.)  Times-Star  the  other  morning  bent  on  being 
the  first  to  announce  a  certain  secret  that  came  to 
light  at  the  City  Council  meeting  the  night  before. 

Mayor  Chuck  Corica  got  to  the  office  of  publisher 
Abe  Kofman  and  was  joined  by  editor  Ken  Kofman. 

They  all  summoned  sports  editor  Jack  Clark  and 
told  him  that  by  action  of  the  council,  the  South 
Course  at  the  municipal  golf  course  would  be 
dedicated  and  named  in  his  honor.  Clark  took  the  | 

news  with  “shock  and  unbelief.” 

The  mayor  was  the  driving  force  behind  the  plan 
and  he  announced  "The  fact  that  we  still  have  the 
South  Golf  Course  can  be  attributed  to  Jack  Clark.” 

Clark  has  worked  for  the  Times-Star  since  he 
became  a  carrier,  and  then  high  school  correspon¬ 
dent.  He  joined  the  staff  following  graduation  and 
has  been  sports  editor  since  the  30s,  except  for  a 
Merchant  Marine  tour  of  duty  in  World  War  II. 

Abe  Kofman’s  note  to  E  &  P  comments,  "We  are 
continually  hammering  away  that  if  people  are 
honored,  should  be  while  the  person  is  alive.  We 
seem  to  be  getting  across.” 

Gerry  Cox,  credit  manager  at  Van¬ 
couver  (Wash.)  Columbian  for  10 
years — named  classified  advertising 
manager.  Mrs.  Cox  is  replacing  George 
Borden,  who  is  leaving  to  form  his  own 
classified  advertising  consultant  busi¬ 
ness. 

*  ♦  ♦ 

Vince  Anselmo,  managing  editor  for 
the  Las  Vegas  Sun  for  15  years  who  res¬ 
igned  to  accept  a  state  position — named 
director  of  publicity  of  the  Hotel  Sahara. 

iti  :Ati 

Geoffrey  T.  Molyneux,  a  former  news 
editor  of  The  Province,  Vancouver — 
appointed  editor  of  the  newspaper’s 
editorial  page.  He  has  been  director  of 
consumer  advisory  services  for  the  On¬ 
tario  government  and  before  that  was  di¬ 
rector  of  the  research  office  of  the 
Opposition  in  the  House  of  Commons  for 
five  years. 
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Wf  arc  pleaded  to  announce  the  closing 
of  our  recent  traiu^action: 

$8,900,000 

TELEVISION  STATION  KETV  -  OMAHA,  NEB. 

Sold  To 

THE  PULITZER  PUBLISHING  COMPANY,  ST.  LOUIS.  MO. 

• 

HOWARD  E.  STARK 

Media  Brokers  —  Financial  Consultants 
445  Park  Ave.  New  York,  N.Y.  10022  (212)  355-0405 
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in  the  news 


OUT  IN  AKRON,  OHIO,  a  lot  of  newspaper 
people  got  dressed  up  and  came  to  the  third 
annual  John  S.  Knight  Awards  Dinner  and  Akron 
Beacon  Journal  editorial  writer  Charles  Buffum 
came  in  denim  coveralls.  No  one  was  more  as 
amused  than  the  honor  guest,  Beacon  Journal  re¬ 
porter  and  columnist,  Frances  B,  Murphey. 

That’s  because  Miss  Murphey  often  shows  up  at 
work  in  "denim  coveralls,  unbuckled  rubber  boots, 
plaid  flannel  shirts,  clutter,  and  personalized  jour¬ 
nalism.” 

She  was  being  toasted  and  dined  in  celebration 
of  her  31  years  in  journalism — and  even  the  Sum¬ 
mit  County  Association  of  Trustees  and  Clerks  can¬ 
celled  its  evening  meeting  so  members  could  at¬ 
tend  the  dinner. 

The  event  sponsored  by  SDX  raises  money  for 
Journalism  scholarships.  Miss  Murphey  herself 
earned  her  degree  at  Kent  State  by  holding  two  jobs 
and  graduating  a  year  late.  She  said  she  also 
worked  as  a  reporter-editor-stringer  for  every  paper 
that  would  pay  her  at  a  time  when  boys  got  most  of 
the  scholarships. 

• 

THANKS  TO  ITS  RESIDENT  DIVER  and  jack- 
of-all-trades,  Carl  Regal,  the  Columbia  Newspap¬ 
ers,  Inc.,  in  Columbia,  S.C.,  have  recovered  some  of 
their  sales  racks  from  the  depths  of  Lake  Murray. 

Regal  is  also  retail  advertising  manager  of  the 
newspaper.  Regal's  diving  avocation  has  led  to 
recovery  of  numerous  lost  articles  such  as  watches, 
boats,  automobiles — and  four  bodies.  Since  he  is 
also  a  licensed  mortician,  handling  the  bodies  was 
no  great  problem. 

Now,  Regal  got  into  the  news  business  even 
before  he  could  cross  the  street  alone.  His  father 
ran  street  sales  in  the  downtown  area  and  little 
Carl  went  door  to  door,  selling  papers  to  business¬ 
men.  He  took  over  street  sales  from  his  father  after 
World  War  II  and  during  the  next  decade  he 
worked  as  a  funeral  director  and  also  on  a  railroad, 
but  then  came  back  to  his  first  love,  newspapering, 
and  joining  the  State  and  Record  advertising  de¬ 
partment  in  1954. 

• 

"THE  FUNNIEST  THING  I  EVER  HEARD  DF” 

was  the  way  John  C.  Hughes,  Aberdeen  (Wash.) 
Daily  World  city  editor,  described  his  reaction  to 
news  that  he  was  named  as  the  son  of  the  eccen¬ 
tric  billionaire  Howard  R.  Hughes  and  as  such,  was 
heir  to  l-16th  of  the  estate.  This  was  all  in  the 
26th  document  purported  to  be  the  last  will  and 
testament  of  HRH  found  in  a  night  depository  box  of 
the  Aberdeen  branch  of  a  Seattle  bank. 

The  city  editor  got  a  call  from  the  Seattle  bank 
about  the  will  and  says  he  started  drafting  imagi¬ 
nary  things  he’d  buy — such  as  a  red  Ferrai  with 
chrome  wire  wheels.  But,  after  the  will  got  to  Las 
Vegas  and  the  news  wires  carried  the  story, 
Hughes’  phone  has  been  ringing  and  ringing.  And 
the  humor  of  the  situation  has  faded. 

By  Lenora  Williamson 

• 

Michael  R.  Bush,  reporter — promoted 
to  city  editor  of  the  Roswell  (N.  Mex.) 
Daily  Record.  George  H.  Welles  111, 
reporter — promoted  to  state  editor. 

x|e  *  * 

Chuck  Werle — formerly  reporter  for 
the  Milwaukee  (Wis.)  Journal  and  the 
LaPorte  (Ind.) Herald-Argus  to  J.  Walter 
Thompson  Company/Chicago’s  public 
relations  unit  as  management  supervisor 
and  director  of  creative  services. 
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Robert  H.  Hartmann,  who  has  been 
with  Scripps-Howard  newspapers  in 
Washington  and  Cleveland  for  the 
past  18  years,  has  been  named  busi¬ 
ness  manager  of  the  Pittsburgh  Press 
effective  July  1,  succeeding  Barney  G. 
Cameron,  who  is  retiring.  Hartmann 
started  his  newspaper  career  in  1953 
as  a  general  advertising  salesman 
with  the  Philadelphia  Daily  News,  and 
in  1 958  joined  the  general  advertising 
staff  of  the  Washington  Daily  News.  In 
1971  he  became  business  manager  of 
the  Cleveland  Press  and  moves  from 
there  to  the  Pittsburgh  position. 


Donald  T.  Caracelo  has  been  named 
retail  advertising  manager  of  Peekskill 
(N.Y.)  Eveninf’  Star. 


Peter  Llsagor,  veteran  Washington 
correspondent,  has  been  selected  by  the 
William  Allen  White  Foundation  for  its 
1976  National  Award  for  Journalistic 
Merit.  The  award  in  its  27th  year  goes 
annually  to  the  American  journalist 
exemplifying  William  Allen  White  in 
“service  to  his  profession  and  to  his 
country.” 

Lisagor,  a  reporter  for  the  Chicago 
Daily  News  for  more  than  30  years,  has 
been  Washington  bureau  chief  since  1959, 
and  the  foundation  announcement  notes 
that  a  Washington  correspondent  of 
Lisagor's  standing  is  “a  timely  choice  in 
this  election  year.” 

*  ^  * 

Fred  W.  Smith,  Donrey  Media  Group 
executive  vicepresident  and  chief  operat¬ 
ing  officer — given  Meritorious  Service 
Award  by  the  Department  of  Communi¬ 
cations,  Brigham  Young  University, 
"for  significant  contributions  to  the  field 
of  advertising  and  media  management.” 
*  *  * 

Helen  Huntley,  St.  Petersburg 
Times  education  writer — winner  of  a 
School  Bell  Award  from  the  Florida 
Education  Association-United  for  a 
series  about  a  city  elementary  school 
first  grade  class. 

*  ♦  5|s 

Barbara  Yuncker,  medicine-science 
editor  of  the  New  York  Post — given  an 
honorary  doctor  of  literature  degree  from 
DePauw  University,  Greencastle,  Ind. 
She  is  a  1943  graduate  of  DePauw  and 
has  been  with  the  Post  since  1945. 


Rich  Riebei.ing — joined  the  Nashville 
Banner  as  a  general  assignments  repor¬ 
ter.  Previously,  he  was  a  city  hall  repor¬ 
ter  for  The  Clarion-Ledger,  Jackson, 
Mississippi. 

*  *  * 

Paul  Veblen,  executive  editor  of  the 
Santa  Barbara  News-Press,  has  taken 
early  retirement.  He  will  be  associated 
with  the  Trust  For  Public  Land,  a  non¬ 
profit  corporation  with  headquarters  in 
San  Francisco.  It  assists  public  agencies 
throughout  the  country  in  acquiring  land 
for  open  space  and  recreational  pur¬ 
poses. 

Veblen  will  be  succeeded  as  executive 
editor  by  John  Ball,  who  has  been  city 
editor  of  the  News-Press  for  several 
years.  Ball  has  appointed  Ted  McKown, 
copy  editor.  McKown  has  been  copy 
editor  on  the  news  desk  since  coming  to 
the  News-Press  in  1972. 

*  ♦  * 

Donald  N.  Hope,  advertising  director 
and  business  manager  of  the  Fullerton 
(CaY\f.)  Daily  News  Tribune — to  advertis¬ 
ing  director  of  the  Whittier  (Calif.)  Daily 
News  and  East  Whittier  Review.  He  suc¬ 
ceeds  Kenneth  E.  Johnson,  who  has  re¬ 
tired. 

*  *  * 

Wallace  G.  Loper — named  produc¬ 
tion  manager  of  the  Marion  (Ind.) 
Chronicle-Tribune .  He  joined  the 
Chronicle-Tribune  in  1959. 


♦  *  * 

Marilyn  Hofkman,  home  furnishings 
writer  for  the  Christian  Science  .Monitor, 
has  been  honored  by  the  National  Home 
Fashions  League  as  their  1976  Trail- 
blazer.  A  long-time  staff  writer  for  the 
Monitor,  Miss  Hoffman  has  now  won 
every  major  journalism  award  rewarding 
excellence  in  the  home  furnishings  field. 
*  ♦  * 


Carole  Rich,  education  writer  for  the 
Philadelphia  Evening  and  Sunday 
Bulletin — named  top  newswriter  of  the 
year  by  the  Pennsylvania  Women’s  Press 
Association. 

sic  *  * 

Frank  Fanning,  sports  cartoonist. 
Providence  Journal-Bulletin  News¬ 
papers — honorary  degree.  University  of 
Rhode  Island. 


rjd. 
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Get  your  hands  on 
The  keys  to  a  whole 

Introducing  Digital's  new  programmable  computer  does  a  •  Large  internal  storage  of  up  to 
VT71/t,  by  far  the  most  powerful  lot  of  the  work  that's  performed  44,000  characters  for  copy 
editorial  terminal  on  the  market.  manually  on  other  editing  termi-  scrolling  and  text  management. 

The  VT71/t  takes  computer-  nals.  Moreover,  you  can  custom  •  SEARCH  AND  REPLACE 
ized  text  editing  into  a  whole  new  design  many  other  functions  with  functions  with  more  power 
era.  It  gives  you  much  greater  the  16  user-defined  memory  keys.  than  ever  before, 
efficiency.  Compatibility  with  all  And  Many  Other  Features,  Like:  •  UNDELETE,  a  convenient  fea- 
other  Digital  newspaper  systems  •  Variable- speed  "pan"  scrolling  hire  that  lets  you  recall  and 
and  terminals.  A  highly  attractive  that  allows  text  to  be  read  easily  replace  deleted  text  with  the 

price.  Extraordinary  human  as  it  rolls  smoothly  up  and  touch  of  a  key. 

engineering.  And  the  ultimate  in  down  the  screen.  The  VT71/t  is  also  self-suffi- 

flexibility.  •  Exceptional  copy  management,  dent  and  very  economical.  The 

Power  Plus  Exceptional  Simplicity.  For  example,  you  can  readily  incorporation  of  the  new- 

The  VT71/t's  keyboard  resequence  paragraphs  and  technology  LSI  processor  makes 

brings  a  new  level  of  ef fidency,  even  merge  stories  with  just  a  the  termi  nal  a  highly  capable 

simplidty  and  enjoyment  to  edit-  few  keystrokes.  self-contained  unit,  with  price/ 

ing.  Fewer  keystrokes  are  neces-  performance  never  before 

sary  because  the  VT71/t's  built-in  possible.  .  I 
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Disital's  new  VT71/t. 
new  era  in  text  editing. 


It's  also  very  flexible.  You  can 
use  it  locally  or  remotely,  move  it 
easily  from  desk  to  desk,  and  mix 
and  match  with  other  Digital 
input  and  editing  terminals. 


The  Best  Picture  In  Town. 

The  large  display  screen  is  a 
delight  to  work  with.  Reporters 
and  editors  see  a  glare-free  screen 
and  large  19-point  flicker-free 
characters.  Together  with  "pan" 
scrolling,  these  features  greatly 
minimize  eye  strain  and  fatigue. 

You've  literally  never  seen 
anything  like  it. 

But  what  else  would  you 
expect  from  the  world  leader  in 
computerized  systems  for 
newspaper  editorial,  classified, 
wire  service,  business  and 
composition. 


For  more  information,  write: 
Graphic  Arts  Group,  Digital 
Equipment  Corporation,  Maynard, 
Mass.  01754.  (617)  897-5111. 
European  headquarters:  81  route 
de  1' Aire,  1211  Geneva  26. 

Tel:  42  79  50.  In  Canada:  Digital 
Equipment  of  Canada,  Ltd. 

SDSDDSD 

50,000  computers  saving 
managers  millions. 


R>rthe  Managing  Editor, 

thenew 


IITS400TE 

It  stands  alone  and  edits  as  fast  as 
you  can  think.  It  has  its  own  built-in  micro¬ 
processor  and  text  storage.  And  uses  a  large, 
bright  video  screen  and  color-coded  keyboard 
to  simplify  editing. 

The  new  SPERRY  UNIVAC®  UTS  400 
Text  Editor  gives  your  main  computer  a  break 
by  removing  all  of  its  editing  functions.  You  can  delete,  move,  copy,  and  merge  text 
defined  on  a  character,  word,  sentence,  paragraph  or  an  arbitrary  block  basis. 

You  can  switch  from  a  full  screen  to  a  split  screen  to  provide  the  effect  of  two 
terminals  operating  side  by  side.  This  makes  it  possible  to  merge  and  edit  the  text  of 
two  different  “takes”  on  the  same  unit. 

A  dozen  keys  on  the  Text  Editor  keyboard  give  you  a  choice  of  24  instruc¬ 
tions  for  the  styling  of  text.  Still  others  let  you  flush  left  or  right  or  center  lines  and  end 
paragraphs. 

Automatic  scrolling  on  the  UTS  400TE  lets  you  go  to  the  beginning  or  end 
of  text  at  the  touch  of  a  key. 

The  Sperry  Univac  Text  Editor  works  with  your  main  computer  to  access 
and  manage  text  files;  complements  a  NEWSCOMP  system,  perfectly.  And  because 
it  can  be  tailored  to  your  unique  requirements,  text  storage  can  be  expanded  in 
proportion  to  your  particular  needs. 

With  all  it  can  do  you’d  think  the  UTS  400TE  would  cost  a  fortune.  It  doesn’t. 
In  fact,  no  other  editing  device  on  the  market  today  gives  you  more  performance 
advantages  at  such  low  cost. 

For  a  closer  look  at  our  new  UTS  400  Text  Editor,  write  to  Ed  Gray,  Manager, 
Printing  and  Publishing  Markets,  Sperry  Univac,  P.O.  Box  500,  Blue  Bell,  PA.  19422. 


SPER^Y^^UNIVAC 

^  •  SPERRY  UNIVAC  IS  A  DIVISION  OF  SPERRY  RAND  CORPORATION 


Equipment _  By  Earl  W.  Wilken 

Pagination  system  shown 


Mergenthaler  Linotype  Company 
showed  a  number  of  new  products  in  ad¬ 
dition  to  their  front  end  system.  System  V , 
at  the  ANPA/RI  Conference  in  Las 
Vegas. 

Page  View  Terminal,  a  pagination  sys¬ 
tem  will  be  operational  along  with  the 
Linotron  606  CRT  phototypesetter,  the 
new  Linocomp  2  photocomposer,  and 
the  MVP  PIditing  System. 

Pagination  system 

The  Page  View  Terminal  (PVT)  is  an 
interactive  video  terminal  system  de¬ 
signed  to  perform  the  following  func¬ 
tions:  to  act  as  a  rapid  typographic  proof¬ 
ing  device  for  single  jobs  or  complete 
pages  of  text,  including  graphics;  in  an 
on-line  system,  to  enable  interaction  be¬ 
tween  a  user  and  the  central  system  in 
modifying  the  formate  of  stories  and 
their  positions  on  a  page;  to  act  as  an 
interactive  typographic  tool  in  the  com¬ 
position  and/or  modifications  of  blocks 
of  text  (display  ads). 

All  modes  are  usable  when  the  termi¬ 
nal  is  on-line  to  System  V. 

The  hardware  for  PVT  in  the  on-line 
configuration  consists  of  a  modified  Tek¬ 
tronix  4014  display  terminal  interfaced  to 
a  32K  Prime  100  computer.  A  buffered 
interface  is  provided  to  permit  2-way 
communication  between  the  terminal 
computer  and  the  host  computer  within 
System  V. 

The  terminal  system  includes  a  key¬ 
board  by  means  of  which  editing  and 
other  commands  are  given  to  the  system. 
In  addition,  a  ball  or  joystick  cursor  con¬ 
trol  is  provided.  The  screen  area  is  15  x 
1 1  inches. 

The  PVT  is  used  in  conjunction  with 
the  automatic  pagination  programs 
(Pageset,  Copyfit  and  CAP)  to  display  a 
fully  composed  page  before  the  page  is 
phototypeset. 

Modes  of  operation 

Three  modes  of  operation  are 
possible — page,  text  and  graphics.  In  the 
page  mode,  interaction  with  the  central 
systems  is  possible  from  the  PVT  key¬ 
board.  In  the  Text  mode,  access  to  lines 
or  words  and  characters  within  stories  is 
available  to  permit  correction  or 
modification  of  headlines  and  text.  In  the 
Graphic  mode,  images  received  from  the 
Linotron  graphic  scanner  may  be  cropped 
and  enlarged  or  reduced  as  required. 

The  Linotron  606  is  a  CRT  photo¬ 
typesetter  with  characters  stored  in  digi¬ 
tal  form  on  a  magnetic  disk  store.  The 
point  size  range  is  between  4Vi  and  128 
with  full  capability  of  upper  case  accents 
and  long  descenders.  The  speed  of  the 
unit  is  listed  for  newspaper  lines  at  6pt 
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with  3, (KM)  lines  per  minute  and  24  pt  at 
750  Ipm. 

The  606  can  produce  graphics  under 
control  of  the  Linotron  graphic  scanner. 

The  Linocomp  2,  a  table-top  photo¬ 
composer,  has  a  built-in  microprocessor 
with  6K  programmed-read  only  memory 
(PROM)  which  stores  the  photo¬ 
typesetting  computer  program. 

The  program  automatically  controls 
the  data  processing  and  phototypesetting 
operations  in  accordance  with  the  data 
and  command  instructions  entered  at  the 
keyboard. 

MVP  editing  system 

The  PROM  program  is  a  “firm  ware” 
device  which  means  that  when  the  pro¬ 
gram  is  electronically  written  into  the 
PROM,  it  is  fixed  for  all  time  and  need 
not  be  restored.  The  Linocomp  2  has  full 
mixing  of  fonts  and  sizes  with  a  45  pica 
line  length.  The  unit  has  an  Intel  8080 
microprocessor  and  Linocomp  2  has  all 
the  features  of  Linocomp  I  in  addition  to 
features  specifically  designed  for  the  ad¬ 
vanced  unit.  Deliveries  of  Linocomp  2 
will  start  in  June. 

The  MVP  Editing  System  performs  the 
standard  function  of  editing,  correcting, 
formatting,  and  merging  of  text  for  use  in 
typesetting  systems. 

The  unit  can  edit  type  in  more  than  one 
language  and  has  automatic  Search/ 
Replace  for  repetitive  corrections.  The 
MVP  is  not  only  user-programmable  but 
also  compatible  with  all  popular  type¬ 
setters. 

The  system  also  has  the  capability  of 
scrolling  whereby  the  screen  acts  as  a 
moveable  1 ,840  character  window  which 
can  scan  the  entire  4,000  character  mem¬ 
ory. 

The  unit  has  been  designed  with  a 
side-by-side  split  screen  capability  for 
input,  scratch  pad  memory  and  copy 
merging.  A  number  of  additional  features 
are  present  in  the  new  MVP. 

Don  Feitel  dies 

Donald  G.  Feitel,  50,  editorial  director 
of  Metropolitan  Sunday  Newspapers 
Inc.,  died  of  cancer  at  his  Pelham  Manor, 
N.Y.  home  June  3.  Feitel  began  as  a 
reporter  for  the  company  in  1949  and  in 
1964  became  editorial  director. 

• 

Ginsberg  dies,  85 

William  Ginsberg,  85,  retired  senior 
partner  of  William  Ginsberg  Associates, 
an  engineering  firm  that  designs  news¬ 
paper  plants,  died  May  26. 


Transmission  systems 
available  at  Olympics 

Canfax,  the  official  and  exclusive 
Montreal  ’76  Olympics  Facsimile  Com¬ 
munications  Service  Bureau,  is  offering 
the  use  of  two  Rapifax  lOO’s,  facsimile 
transceivers,  without  charge.  The  fac¬ 
simile  units  will  be  installed  in  the  Main 
Press  Center,  Olympic  Headquarters, 
and  available  by  appointment  only  to  all 
reporters  and  sportswriters  covering  this 
international  event,  which  starts  July  17, 
1976. 

In  addition,  as  an  aid  to  international 
press  representatives.  Teleglobe,  Inc.,  of 
Canada,  will  have  one  Rapifax  100  as 
back-up  for  its  teletypes  and  for  handling 
the  overflow  from  the  Facsimile  Service 
Bureau.  This  Rapifax  100  will  be  in¬ 
stalled  in  the  Olympic  Press  Room  and 
will  be  used  instead  of  courier  service  to 
fax  copy  from  the  press  room  to  Tele- 
llobe’s  downtown  headquarters  where 
another  Rapifax  100  will  be  used  as  a 
receiver. 

The  service  will  be  available  24  hours 
per  day  at  each  location.  Telephone  line 
charges,  which  can  be  collect  calls  or 
credit  card  calls,  are  the  only  financial 
responsibilities  of  reporters  or  their  or¬ 
ganizations. 

Canfax  has  also  announced  that  two 
Teleram  P-1 800  portable  VDT  editing 
units  will  be  available,  without  charge,  in 
the  Olympic  Press  Headquarters  and  can 
be  reserved  by  appointment. 

Line  costs  for  transmission  of  copy  by 
the  P-1800  VDT’s  must  be  borne  by  the 
newspapermen  using  the  terminals. 

AP  to  send  12,000  wpm 
stock  table  listing 

Associated  Press  has  announced  a  new 
high  speed  delivery  system,  AP  Di- 
gjtalStocks,  to  transmit  stock  market  ta¬ 
bles  computer-to-computer  and  elimi¬ 
nate  use  of  tape  and  tape-handling  man¬ 
power  at  newspapers. 

The  service  is  transmitted  over  new 
digital  circuits  at  12,000  words  per  mi¬ 
nute  and  savings  for  member  newspapers 
subscribing  will  include  thousands  of  dol¬ 
lars  annually  in  cost  of  paper  tape  alone. 

AP  DigitalStocks  is  designed  to  elimi¬ 
nate  time  now  spent  waiting  for  the  cur¬ 
rent  1,050  word-per-minute  service,  AP 
DateSpeed,  creating  paper  tape  hand-fed 
into  typesetters.  The  computer-to- 
computer  operation  permits  start  of  the 
high-speed  typesetting  equipment  as 
soon  as  AP  begins  transmitting  the  stock 
lists. 

Charter  subscribers  are:  Chicago 
Tribune,  morning  and  afternoon  editions; 
Chicago  Sun-Times;  Chicago  Daily 
News;  Los  Angeles  Times,  morning  and 
afternoon;  San  Francisco  Examiner  and 
St.  Louis  Post-Dispatch.  On  line  deliv¬ 
ery  begins  this  summer. 
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New  products  and  systems 


Camex  has  announced  the  first 
installation  of  the  Camex  135  composi¬ 
tion  and  makeup  system  at  the  Boston 
(Mass.)  Globe  for  use  in  the  production 
of  display  ;tds. 

Provided  that  a  three  month  produc¬ 
tion  trial  confirms  early  results,  the 
Globe  will  purchase  the  Camex  135  for 
on-line  attachment  to  its  Typeset-ll- 
/APS^  system. 

*  ♦  * 

HARRIS  Web  press  division  has  sold 
a  five  unit  press  with  two  folders  and 
three  reel  stands  equipped  with  auto¬ 
matic  splicers  to  Madrid's  Promotoru  Je 
Informaciones  S.A. 

In  Morlaix,  France,  Le  Telegramme 
de  Brest  is  installing  a  six  unit  N-1650 
press. 

Algiers'  daily  newspaper,  Ech  Clwah, 
has  ordered  a  third  five  unit,  two-folder 
Harris  N-1650  press. 

Kuwait's  largest  daily  newspaper,  Dar 
Al  Rai  El  Amm,  will  be  printed  on  the 
new  Harris  V-25  web  offset  press. 

♦  ♦  ♦ 

nuArc  has  introduced  a  new  processor 
for  diffusion  transfer  papers  and  films  up 
to  14"  in  width  and  any  length.  Model 
PI400E  is  a  manually  fed  unit  with  metal 
receiver  rack  and  side  guides. 


nuArc  has  introduced  Ultra-Plus 
Flip/Top  platemaker  model  FT40UP  for 
plates  and  films  up  to  30^’  x  4(y'  and  incor¬ 
porates  modifications  for  high  volume 
production. 

*  *  * 

Geiss-America  has  introduced  two 
Sandmar  (A.P.-30(X)  &  A.P.-5000)  fully 
automatic  plate  processors.  The 
A.P.-30()0  is  a  32"  developing  width  and 
the  A.P.-5()()0  a  52"  developing  width 
processor. 

*  *  * 

Berkey  Technical  has  released  a 
brochure  describing  its  new  33"  x  43" 
vacuum  printer,  available  in  2KW  and 
5KW  models.  Write:  25-15  50th  Street, 
Woodside,  New  York  11377. 

♦  *  * 

Teleram  Communications  has  an¬ 
nounced  the  installation  of  six  P-1800 
portable  VDT  terminals  at  the  Los 
Angeles  Times.  The  Times  will  use  five 
of  the  units  for  coverage  of  the  California 
primary  at  the  LA  County  computer 
center  which  is  15  miles  from  the  Times 
production  plant.  Four  of  the  terminals 
will  be  used  to  input  primary  data  via 
preformed  formats  into  the  fifth  terminal 
which  will  operate  as  a  transceiver  unit. 

Teleram  has  sold  nine  P-1800  units  to 
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services 


SPECIALISTS  IN  NEWSPAPER  TRAINfNCiBROGRAMS 

FRONT-END  SYSTEMS 

•  Newsrooms  •  Classified  phone  rooms 

VIDEO  LAYOUT  SYSTEMS 
COMPOSING  ROOMS 

•  Learning  new  skills  •  Improving  existing  skills 

WHEREVER  KEYBOARDS  ARE  USED 

We  provide  on-site  instruction,  audio  visual 
training  and  programmed  instruction. 

For  GUARANTEED  RESULTS  . .  .  call  or  write: 

APPLIED  LEARNING  CORP. 


Box  686  King  of  Prussia,  Pa.  19406 


(215)  688-6866 


Gannett  Newspapers,  nine  units  to  Reut¬ 
ers  for  use  in  their  New  York  City  and 
Washington  offices,  five  portable  units  to 
the  Times-Picayune  Publishing  Company 
and  thirteen  units  to  the  Louisville  (Ky.) 
Courier-Journal  and  Louisville  Times. 

*  *  * 

Pako  Corporation  has  introduced  a 
new  rapid  access  processor  model  24-SQ 
for  processing  phototypesetting  resin- 
coated  paper  and  film,  line  and  dot 
prints,  laser  scanner  color  separations 
and  contact  and  duplicating  materials. 

The  unit  has  a  79  second  dry  to  dry 
processing  speed  that  can  produce  up  to 
a  hundred  2(y'  x  24"  negatives  per  hour. 

♦  *  ♦ 

National  Graphic  Sales  has  announced 
a  new  web  press  flying  paster  made  by 
the  Black  Clawson  company. 

The  unit  is  available  in  web  widths 
from  38"  to  110"  and  roll  diameters  from 
36"  to  60"  with  weights  up  to  6,0(X)  lbs. 
Unit  comes  in  either  a  two  arm  or  three 
arm  configuration  and  features  fully 
automatic  operation  with  no  belts  for  full 
width  splices  at  2,000  fpm. 

*  ♦  ♦ 

ECRM  has  sold  a  multiple  Autoreader 
OCR  system  to  Le  Daupliine  Lihere  and 
Le  Progres  of  Lyon,  France.  The  system 
will  include  integrated  floppy  disks. 

Seven  5300  ECRM  OCR  systems  have 
been  sold  to  the  newspapers  in  the  Media 
General  chain  in  Richmond,  Va. 

«  «  * 

EDS-IDAB  has  introduced  Model  WS 
2025,  a  new  plastic  wrapping  device  cap¬ 
able  of  automatically  placing  polyethy¬ 
lene  film  around  a  newspaper  bundle. 

The  wrapping  operation  is  four-sided 
bundle  protection  with  a  substantial  por¬ 
tion  of  the  bundle  sides  covered.  No 
added  bottom  wrap  is  required  because 
of  the  inherent  strength  of  the  poly¬ 
ethylene  used  with  the  machine. 

EDS-IDAB  has  introduced  a  new 
universal-stacker  Programming  System 
designated  series  506/507  Programmer. 
The  unit  employs  a  standard  0-9  key¬ 
board  to  enter  a  four-digit  draw  require¬ 
ment.  A  total  of  up  to  800  draws  can  be 
entered  and  stored  in  the  internal  mem¬ 
ory,  with  each  draw  containing  a 
maximum  of  7,990  copies. 

♦  ♦  * 

Composition  Systems  Inc.,  has  recently 
announced  the  CSI  System  11/70,  a 
comprehensive  newspaper  production 
system  to  handle  editorial,  classified, 
display  advertising,  page  dummies,  cir¬ 
culation  and  accounting,  all  from  one 
central  data  base. 

The  system  uses  a  DEC  PDP-1 1/70  as 
its  main  frame  computer,  employing 
cache  memory,  and  two  88  million  byte 
disk  storage  devices.  The  new  CSI-103 
video  display  terminal  employed  with  the 
system  is  “downstream”  loaded  from 
the  computer  allowing  flexibility  in  ter¬ 
minal  capabilities. 
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You  have  to  see  it  in  action  to  fully  realize 
the  savings  in  money  per  plate  and  the  savings  in 
minutes  per  deadline.  Ask  your  Chemcoman, 
or  send  the  coupon  today. 


The  new  Chemco  News- Plater  produces  two 
electrophotographic  plates  per  minute  directly 
from  paste-up  without  the  use  of  film. 

It’s  a  camera/platemaker  that  produces 
18"  X  24"  long-run  aluminum  plates  auto-  ^ 
matically.  Even  the  copyboard  is  raised  at 
the  push  of  a  button.  The  plate  is 
positioned,  punched,  exposed, 
processed  and  delivered — ready 
for  press — in  half  a  minute.  ^Kn||||ll|||||| 

The  Chemco  News-Plater  1 1  \ 

handles  line  and  up  to  100-line  |\ 

pre-screened  copy  direct  from 
paste-up.  It  eliminates  all  the 
steps  in  between  negative 
making  and  processing, 
opaquing,  stripping, 
plate  burning  and 
developing. 


News'Plater 

Two  plates  a  minute. 
Directly  from  pasteup 


Division  of  Powers  Chemco.IrK 

(Attach  to  your  letterhead  or  business  card  and  mail.) 
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New  products  and  systems 


Remex  division  of  Ex-Cell-0  corpora¬ 
tion  has  announced  the  RED  1000.  a  new 
flexible  drive  with  double  density  capa¬ 
bility  plus  a  design  configuration  for  easy 
system  integration. 

♦  *  « 

Stepper  Associates  has  introduced  a 
new  “low- profile”  Model  700  series  of 
their  newspaper  packaging  equipment 
called  Paper-Man.  The  units  have  a  chain 
drive  assembly  which  simplifies  routine 
maintenance  and  adjustment  when 
necessary. 

*  *  ♦ 

Graphic  Systems  Group  of  Rockwell 
International  has  sold  nine  Goss 
Cosmo-Offset  press  units  plus  Goss- 
Ferag  mailroom  equipment  to  the 

Montgomery  (Ala.)  Advertiser  and  Ala¬ 

bama  Journal. 

The  press  contract  includes  a  double 
3:2  folder  with  installation  of  the  press 
scheduled  for  July  1977. 

9(c  9|e  # 

Western  Litho  has  available  a  packet  of 
information  for  newspapers  converting 
to  offset  or  DiLitho.  Included  is  a  sample 
plateroom  blueprint  along  with  detailed 
descriptions  and  specifications  on  all 
Western's  automatic  plateroom  equip¬ 
ment.  Write:  3433  Tree  Court  Industrial 
Blvd.,  St.  Louis,  Mo.  63122. 

♦  ♦  * 

King  Press  has  sold  a  third  Color  King 
press  consisting  of  six  units  and  two  fol¬ 
ders  with  balloon  formers  to  Ovaciones 
of  Mexico  City.  The  newspaper  con¬ 
verted  to  offset  in  1%3  with  two  Color 
King  presses. 

*  ♦  * 

Dy  mo  Graphic  Systems  has  sold  an  ex¬ 
pansion  package  to  their  CPS  720  config¬ 
uration  at  the  Bloomington  (III.)  Daily 
Pantagraph.  Three  Pacesetter  Mark  3 
phototypesetters  will  interface  produc¬ 
tion  of  the  entire  newspaper  in  an  on-line 
system.  The  expansion  program  includes 
addition  of  two  50  million-byte  moving 
head  discs,  boosting  of  core  storage  and 


the  addition  of  four  CPS/VDTs  to  the 
system. 

Dymo  has  installed  four  Mark  3  photo¬ 
typesetters  at  the  Corpus  Christi  (Tex.) 
Caller  and  Times,  part  of  Harte-Hanks 
Newspapers,  Inc. 

4e  4c 

Muller-Martini  has  introduced  an  ink 
jet  addressing  system  capable  of  in-line 
addressing  of  newspapers  at  press  speed. 
The  system  incorporates  an  A.  B.  Dick 
ink  jet  head  along  with  a  company  de¬ 
signed  CPU  and  stacker  plus  a  magnetic 
tape  system. 

♦  ♦  ♦ 

Harris  Compo.sition  Systems  division 
has  sold  a  2550  copy  processing  system 
to  the  Great  Falls  (Mont.)  Tribune.  The 
system  will  have  17  Harris  1500  editorial 
terminals  which  will  be  used  in  classified 
advertising  as  well  as  in  the  newsroom. 

The  Peoria  (111.)  Journal  Star  has  or¬ 
dered  a  2500  series  copy  processing  sys¬ 
tem  from  the  Harris  Composition  Sys¬ 
tems  division.  The  hardware  configura¬ 
tion  includes  16  VDTs,  four  2200  display 
advertising  layout  terminals  and  two 
7400  CRT  Fototronic  phototypesetters. 

*  *  * 

Portage  has  introduced  a  new  method 
for  storing  large  paste-ups  and  keylined 
art.  The  Sho-File  unit  is  a  clear  plastic 
carrier  which  has  heat-welded  and  sewn 
edges  for  long  life.  Sho-File  in  quantity  is 
priced  at  $1.75  each. 

♦  ♦  ♦ 

Graphic  Enterprises  has  introduced 
model  PC  24  proof  copier  that  copies  a 
double  truck  via  a  flat  bed  technique. 
Unit  is  fully  automatic  and  has  a  multiple 
copies  dial. 

*  ♦  ♦ 

Graphic  Systems  Group,  Rockwell 
International  is  offering  a  new  Goss  Uni¬ 
versal  offset  unit  designed  for  use  with 
the  Goss  Community  press  that  permits 
printing  of  spot  through  one  unit  or  proc¬ 
ess  color  through  two  printing  units.  The 
system  features  a  common  impression 
cylinder  along  with  additional  items. 


Contact 

STANDARD  PROCESS 
for  copper  plating 
and  finishing 
of  your  press  rolls. 

Experience,  quality  and  quick  turn-around  are 
our  contributions  to  this  new  printing  technique 


STANDARD  PROCESS  CORPORATION 
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2704  WEST  ROSCOE  STREET 


CHICAGO.  ILLINOIS  60618 


312'463-2141 


Wood  inventories 
restricting  mills 

Three  months  after  settlement  of 
Canada’s  newsprint  mill  strikes,  the  hang¬ 
over  lingers  on,  according  to  a  News¬ 
print  Facts  survey. 

Headaches  have  included  trouble  with 
mill  machinery,  balky  after  the  long 
layoff,  and  first-quarter  earnings  state¬ 
ments  showing  net  losses  or  only  tiny 
profits. 

But  a  chief  source  of  concern  is  the 
huge  wood  surplus  that  built  up  while  the 
mills  were  not  operating.  In  January, 
wood  inventories  were  12.6  million 
cunits,  says  the  Canadian  Pulp  &  Paper 
Association.  That  is  one-third  the  annual 
requirement,  far  above  normal.  (A  cunit 
is  1(X)  cubic  feet  of  solid  wood,  about 
what  is  required  to  make  a  ton  of  news¬ 
print.) 

The  mountains  of  wood  represent  huge 
investment  in  labor  and  material.  They 
tie  up  working  capital  and  have  other  bad 
repercussions. 

One  typical  Eastern  newsprint  com¬ 
pany  alerted  its  shareholders  to  the  situa¬ 
tion  in  its  annual  report:  “Deliveries 
from  three  of  the  five  woodlands  divi¬ 
sions  were  suspended  in  October  be¬ 
cause  of  the  pulp  and  paper  mills  strike 
shutdowns  .  .  .  Cutting  operations  were 
also  stopped  in  many  areas;  “Neverthe¬ 
less  wood  inventories  in  the  forest  and  at 
the  mills  rose  to  $94.7  million  in  De¬ 
cember,  46  percent  above  the  1974 
year-end  level”; 

The  company  foresaw  “much-reduced 
levels  of  woodlands  operations  in  1976” 
as  a  result.  Years  of  effort  to  counter 
personnel  shortages  in  the  woods  may  be 
nullified  as  laid-off  workers  disperse; 

“The  long-term  effect  of  a  significant 
reduction  in  the  work  force  for  a  period 
of  two  years  is  likely  to  be  reflected  in 
manpower  shortage  problems  when 
wood  requirements  return  to  more  nor¬ 
mal  levels,”  the  company  reported; 

Some  sawmills,  whose  wood  chips  for 
the  paper  industry  are  an  important  by¬ 
product  of  their  lumber  production,  have 
had  to  close  down.  They  had  no  storage 
room  left  for  the  chips  which  represent  a 
significant  portion  of  their  profit; 

For  the  mills  long-stored  chips  and 
logs  have  to  be  taken  into  account  in  the 
manufacturing  process.  Under  long-term 
storage  conditions  chips  tend  to  darken 
to  some  extent  due  to  microbiological 
and  chemical  activity.  In  some  instances 
specialized  and  expensive  bleaching 
materials  may  be  needed  as  a  result. 

Adding  to  post-strike  problems  of  the 
Canadian  newsprint  industry  is  a  lag  in 
newsprint  consumption.  The  Canadian 
Pulp  &  Paper  Association’s  seasonally- 
adjusted  figures  show  usage  on  a  par 
with  last  year. 

This  is  despite  a  strong  advertising  up¬ 
turn  in  the  first  quarter,  with  revenues 
19.6  percent  ahead  of  the  1975  quarter. 
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Fayetteville  newspapers 
to  build  new  plant 


Fayetteville  (N.C.)  Publishing  Co.  has 
purchased  a  19-acre  tract  of  land  and  will 
construct  a  100,000  square  foot  building 
there  in  a  relocation  project  estimated  to 
cost  between  $3  and  $4  million. 

Ramon  L.  Yarborough,  president  and 
publisher,  announced  that  the  site  had 
been  purchased  from  Burlington  Indus¬ 
tries  Inc.  for  $200,000. 

The  property  adjoins  but  does  not  in¬ 
clude  the  former  Fayetteville  Fabrics 
plant  operated  for  many  years  by  the 
Burlington  firm. 

Favetteville  Publishing  Co.  publishes 
the  Fayetteville  Ohsen’er  and  the  Fav¬ 
etteville  Times  daily  each  week,  and  the 
Observer-Times  on  Sunday. 

In  a  statement  on  the  company's 
plans,  Yarborough  said,  “We  had  hoped 
to  remain  in  the  immediate  Downtown 
Revitalization  area,  but  were  unable  to 
find  adequate  acreage  with  access  to  rail 
service. 

“However,  we  are  particularly  happy 
we  were  able  to  remain  in  the 'inner  city 
and  locate  in  a  section  of  town  which  has 
recently  lost  two  industries  (Burlington’s 
Fayetteville  Fabrics  and  Lakedale 
plants).” 


Yarborough  said  the  new  building  is 
being  designed  and  engineered  by  Den¬ 
ver  Design  Associates  of  Denver,  Colo., 
a  firm  which  specializes  in  newspaper 
plant  planning  and  engineering. 

The  general  contractor  will  be  David¬ 
son  and  Jones  Inc.  of  Raleigh,  the  builder 
for  Cross  Creek  Mall.  Yarborough  said 
Davidson  and  Jones  was  selected  be¬ 
cause  the  company  has  done  extensive 
newspaper  construction. 

He  said  Davidson  and  Jones  planned 
to  use  local  subcontractors  and  labor  for 
approximately  80  per  cent  of  the  work. 

The  100,000  square  feet  will  give 
Fayetteville  Publishing  Co.  more  than 
double  the  space  it  now  has.  Actual  con¬ 
struction  costs  of  the  building  cannot  be 
determined  until  final  design  plans  are 
completed. 

The  Aberdeen  and  Rockfish  Railroad 
will  serve  the  site. 

“Our  hopes  are  to  break  ground  before 
Dec.  3 1  of  this  year  and  be  in  the  building 
before  the  end  of  1977. 

“We  feel  we  have  purchased  a  beauti¬ 
ful  and  accessible  site.  Our  new  plant 
will  be  attractively  designed  and  land¬ 
scaped,  and  include  adequate  public 


parking  areas  for  persons  doing  business 
with  all  departments  of  the  newspaper.” 

• 

Giles  resigns  from 
Dow  Jones  to  teach 

Everett  Groseclose,  assistant  manag¬ 
ing  editor  of  the  Wall  Street  Journal,  has 
been  named  director  of  public  affairs  for 
Dow  Jones  &  Company,  the  paper’s  pub¬ 
lisher. 

Groseclose,  presently  in  charge  of  the 
Journal’s  Cleveland,  Ohio,  news  bureau, 
has  been  an  assistant  managing  editor  for 
more  than  six  years.  Prior  to  that  he 
worked  on  the  paper’s  page  one  staff  as  a 
rewriteman  and  served  as  reporter  in 
both  New  York  and  Dallas. 

He  assumes  most  of  the  responsi¬ 
bilities  of  William  E.  Giles,  director  of 
management  programs,  who  has  re¬ 
signed  to  accept  an  appointment  as  visit¬ 
ing  professor  of  journalism  at  Baylor 
University,  Waco,  Texas,  for  the  1976-77 
academic  year. 

• 

Buys  2  weekly  papers 

Lois  Purvis,  previously  area  and  Sun¬ 
day  editor  for  the  Roswell  (N.M.)  Re¬ 
cord,  has  acquired  two  weekly 
papers — Hagerman  Star  and  Dexter 
Tribune.  She  said  she  will  combine  the 
two  papers  into  a  single  weekly. 


From  LogE...iiew  low  cost, 
high  production  PC-13 
photocomp  processor 
for  R.C.  paper  or  film 
up  to  13”  wide. 

Quality  Get  crisp,  black  characters  on  paper  that’s  white 
and  stays  white.  Thanks  to  LogE’s  automatic  replenishing 
of  chemicals,  you  enjoy  the  same  sharp  quality  repros 
today,  tomorrow  and  next  year! 

Reliability  Meet  your  photocomp  deadlines  with  dry-to-dry 
processing.  Forget  sticky,  damp  paper  and  messy 
stabilization  chemicals.  Forget  breakdowns  with  LogEflo’s 
proven,  exclusive  features  that  give  you  high  production 
with  low  maintenance. 

Low  initial  costs,  and  operating  economy  Your  savings 
only  begin  with  the  easy-to-afford  purchase  price.  Save 
on  time  and  handling,  save  wash  water  and  power 
throughout  the  PC-13’s  long  and  productive  life. 

ask  your  graphic  arts  dealer  or  contact 


log£frvnies  /nc. 


7001  Loisdale  Road, 

Springfield,  VA  22150  •  703-971-1400 
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Albert  A.  Taber  Jr.,  has  been  named 
southern  regional  manager  for  Goss 
newspaper  presses.  Taber  was  recently 
the  district  sales  manager  in  the  San 
Francisco  office.  He  will  be  headquar¬ 
tered  in  the  company's  Atlanta,  Ga.  of¬ 
fice. 

♦  «  * 

Ms.  l.orna  Shanks  has  been  promoted 
to  manager,  advertising  and  publications 
for  Mergenthaler  Linotype  Company. 
Ms.  Shanks  previously  held  the  title  of 
manager.  Typographic  Marketing. 

♦  ♦  ♦ 

James  E.  Pruitt.  Jr.,  has  been  named 
vicepresident-general  manager  of  the 
Harris  Web  Press  division.  Pruitt  was 
formerly  head  of  the  Harris  Bindery  Sys¬ 
tems  division. 

Harry  E.  Mowry  becomes  vice- 
president-general  manager  of  the  Bin¬ 
dery  Systems  division.  He  was  previ¬ 
ously  head  of  the  Harris  Sheet-Fed  Press 
division. 

♦  *  ♦ 

Mark  Ram.saier  has  been  appointed  na¬ 
tional  field  sales  manager  for  Tal-Star 
Computer  Systems.  Ramsaier  has  served 
in  marketing  management  capacities  for 
advanced  automated  systems. 

Thomas  A.  Dudley  and  Keith  Meredith 
have  joined  Tal-Star's  marketing  group 
in  the  Central  Sales  office  located  in  Des 
Plaines,  III. 

Ray  Willis  has  been  appointed  Tal- 
Star's  Canadian  sales  manager  and  will 
be  located  in  Vancouver,  B.C. 


Ms.  l.ori  ClafTee  and  Ernest  Martino 
have  become  sales  representatives  for 
Berkey  Technical  Company.  Claffee  had 
been  with  Berkey  Photo  and  Martino 
was  employed  by  Dee  Graphics. 

♦  «  ♦ 

Richard  E.  Melbye  has  Joined  Dymo 
Graphic  Systems  as  regional  manager  for 
the  Midwestern  region. 

*  ]tc  « 

Clyde  Alleman  has  been  appointed 

project  manager  with  Masthead  Inter¬ 

national,  Inc.,  of  Albuquerque,  New 
Mexico. 

Alleman  was  formerly  a  consultant  to 
several  daily  newspapers  and  has 
worked  as  a  Goss  Field  Service  Engineer 
and  Manager. 

tfc  ♦  ♦ 

Herbert  N,  McCauley  has  joined  the 
Harris  Corporation  in  the  newly  created 
post  of  director  of  management  informa¬ 
tion  systems. 

McCauley  was  formerly  manager  of 
corporate  information  services  for  Digi¬ 
tal  Equipment  Corporation. 

*  *  * 

James  Adamo  has  joined  Computype 
as  district  sales  manager  in  the  Northern 
Mid-West  area.  He  was  formerly  with 
Dymo  Graphic  Systems. 

Timothy  Devine  becomes  district  sales 
manager  of  the  Mid-Atlantic  region  for 
Computype.  He  was  formerly  with  Hen¬ 
drix  and  Photon. 


wipment  people 


David  Williams  has  joined  Computype 
as  district  sales  manager  on  the  West 
Coast.  Williams  was  formerly  a  sales  en¬ 
gineer  with  Compugraphic. 


E.  James  Tibbs  has  become  corporate 
vicepresident  and  director  of  I.ogicon's 
Process  Systems  division.  Tibbs  earlier 
was  director  of  field  operations  for 
Honeywell  Information  Systems. 

th  ♦  * 

Marsha  F.  Jones  has  been  appointed 
sales  representative  for  the  Miami  Valley 
(Ohio)  branch  of  the  Printing  Ink  group 
of  Inmont  Corporation. 


John  Plakans,  vicepresident  and  trea¬ 
surer  of  ECRM,  was  elected  to  the  Board 
of  Directors. 

James  R.  Crough  was  appointed  vice- 
president  of  sales  and  an  officer  of  the 
company.  He  was  formerly  director  of 
sales. 

George  Dawe  was  recently  appointed 
vicepresident  of  engineering  and  an  of¬ 
ficer  of  the  company.  Dawe  was  for¬ 
merly  director  of  engineering. 

Ivan  R.  Cottrell  has  been  appointed 
director  of  marketing  for  ECRM.  He  was 
formerly  assistant  marketing  manager. 


Now‘‘Pyrohix”goes  direct  litho 
and  2-off  ui  f 


The  3M  Brand  “Pyrofax"  Imaging  System 
now  makes  direct  litho  plates.  Also  two 
images  from  the  same  Transfilm  for  fast¬ 
est,  “straight”  production.  And  that  makes 
“Pyrofax"  a  better  buy  than  ever  for  off¬ 
set  and  direct  litho  newspaper  platemaking. 

In  newspapers  from  coast  to  coast, 
“Pyrofax”  has  proven  its  speed,  simplicity 
of  operation  and  reduction  of  page  costs. 
To  the  delight  of  management,  pr^uction, 
editorial  and  advertising. 

Find  out  more  from  your  “Pyrofax” 
dealer  or  3M  representative.  Or  write: 
Lee  Norwich,  Printing  Products  Division, 
3M  Company,  3M  Center,  St.  Paul, 
MN  55101. 


3M  Brand  Pyrofax  '  Fuse 


3M  Brand  "Pyrofax  "  Imager 


Youriim^  9  is  our  business  ^3IOI]n 
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in  the  news 


Robert  J.  Kliiott  has  been  named  sales 
promotion  and  public  relations  coor¬ 
dinator  for  Itek  Graphic  Products.  Elliott 
was  previously  communications 
specialist  with  the  Rochester  Institute  of 
Technology. 

♦  *  ♦ 

Herbert  S.  Rand,  Jr.,  has  been  ap¬ 
pointed  manager  of  Mergenthaler’s  At¬ 
lanta  regional  sales  office.  He  was  for¬ 
merly  associated  with  the  Midwest  reg¬ 
ional  office  of  Mergenthaler. 

♦  *  * 

Walter  Wild  has  assumed  the  position 
of  president  of  Ferag,  Inc.  William 
Schwarz  has  become  national  sales  man¬ 
ager  of  Ferag  with  Joel  Ondras  appointed 
Southwest  regional  manager  and  Richard 
Rosebury  named  Northeast  regional 
manager. 

♦  «  * 

William  Casey  has  been  promoted  to 
Western  regional  sales  manager  for 
VWR  Scientific  Inc.,  Treck  Photo- 
Graphic,  subsidiary  of  Univar  Corpora¬ 
tion.  Casey  was  previously  Central  reg¬ 
ion  district  manager. 

*  *  * 

Benjamin  Miller  has  been  promoted  to 
national  manager  for  the  Hohlux  division 
of  Berthold  Fototype  Company.  He  was 
formerly  sales  manager.  Eastern  divi¬ 
sion. 

*  *  * 

Nicholas  Koriakin  has  been  named 
systems-sales  engineer  for  Information 
Products,  Graphic  Systems  Group. 
Rockwell  International. 

He  was  formerly  with  Harris  Composi¬ 
tion  Systems  division. 

♦  ♦ 

Paul  F.  Ebeltoft  has  been  appointed 
director  of  marketing  for  both  informa¬ 
tion  Control  Systems  and  its  affiliate  ICS 
Sales  &  Leasing.  He  was  previously  a 
regional  manager  and  director  of 
Government  marketing  for  ICS. 

*  *  * 

Herbert  F.  Thompson  has  been  prom¬ 
oted  to  the  newly  created  position  of 
product  marketing  specialist  for  Automix 
Keyboards,  Inc.  He  held  the  position  of 
senior  sales  engineer  before  the  promo¬ 
tion. 

Gayle  A.  Egan  has  been  promoted  to 
the  position  of  supervisor,  sales  en¬ 
gineering  for  AKI.  Egan  was  an  as¬ 
sociate  sales  engineer  at  AKI  for  the  past 
two  years. 

♦  *  ♦ 

Anthony  Frothingham  will  succeed 
Van  B.  Phillips  as  general  manager  of 
Kodak’s  Marketing  division  on  July  1. 
Frothingham  has  been  an  assistant  vice- 
president  of  the  company  and  assistant 
general  manager  of  the  marketing  divi¬ 
sion. 
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Expense  to  profit 
ratios  changing 

Traditional  expense-to-profit  ratios  in 
the  newspaper  business  have  changed 
radically  in  the  last  few  years,  according 
to  corporate  annual  reports.  The  profit- 
and-loss  statements  indicate  that  news¬ 
papers  are  operating  under  a  new  set  of 
economic  measurements.  Newsprint 
Facts  says  in  its  May-June  issue. 

Many  newspapers  are  using  less 
newsprint  and  making  more  money  on  it, 
despite  the  much  higher  price  of  paper. 
The  rise  in  the  price  of  newsprint  un¬ 
doubtedly  contributed  to  the  altered  rela¬ 
tionships. 

A  new  scale  of  ad  and  circulation 
charges  means  that  if  the  recession  has 
bottomed-out,  newspaper  financial  gains 
on  the  up-curve  will  be  in  multiples  of 
previous  earning  rates. 

This  prospect  is  what  is  behind  finan¬ 
cial  analysts’  bullish  views  of  newspaper 
corporate  securities. 

One  of  the  more  explicit  annual  re¬ 
ports  for  1975  is  that  of  The  New  York 
Times,  just  issued.  It  shows  the  trend 
clearly  when  compared  with  results  for 
l%9,  a  peak  year  for  newsprint  usage. 

The  Times  reports  it  spent  over  $66 
million  for  newsprint  in  1975  as  against 
$57  million  in  1%9.  Consumption  was 
down  by  over  lOO.tXX)  tons.  Circulation 
was  down  112,000  daily. 

But  for  each  ton  of  newsprint  used  last 
year,  the  Times  realized  $730  in  ad  rev¬ 
enue  as  against  $476  in  1%9.  For  each 
unit  of  circulation,  the  Times  annual  rev¬ 
enue  was  $265  as  against  less  than  $122 
in  1969. 

Pre-tax  income  last  year  was  $4.6  mil¬ 
lion  as  against  nearly  $15  million  in  I%9. 


This  was  not  typical  of  earnings  by 
publicly-owned  newspapers,  however. 
The  Times’  1.3  percent  after-tax  profit 
margin  last  year  was  far  below  the  10 
percent  average  of  14  reporting  news¬ 
paper  corporations  with  profit  rates  rang¬ 
ing  as  high  as  18  percent. 

Times  earnings  were  below  the  aver¬ 
age  long  before  the  newsprint  price  in¬ 
creases  of  recent  years.  But  the  Times 
feels  it  has  cleared  the  decks  for  a  bright 
future.  It  is  investing  $3.7  million  in  a 
new  satellite  printing  plant  in  New  Jer¬ 
sey.  Another  $3.5  million  is  going  into 
computerized  newsroom  equipment.  The 
full  benefits  of  labor  agreements  permit¬ 
ting  electronic  composition  and  attri- 
tional  reduction  of  the  labor  force  are 
just  ahead.  With  economic  recovery, 
profit  margins  will  be  wider  than  before, 
a  spokesman  said. 

• 

Slain  employee’s 
family  given  $1.6m 

The  family  of  a  newspaper  employe 
slain  during  a  bitter  strike  at  the  San 
Rafael  (Calif.)  Independent-Joarnal  will 
receive  a  settlement  of  $1.64  million. 

Attorneys  for  Mrs.  Stephanie  Daly 
said  the  defendants,  46  union  locals  and 
the  Marin  County  Labor  Council,  agreed 
to  make  the  payment  without  admitting 
any  guilt  in  the  death  of  her  husband, 
who  was  a  computer  specialist  with  the 
paper. 

Daly  was  shot  in  1970  by  Larry 
Rutherford,  who  prosecutors  said  was 
hired  by  Frank  J.  Thurber,  a  member  of 
San  Francisco-Oakland  Mailers  Union 
Local  18,  to  attack  Daly.  Rutherford  and 
Thurber  were  convicted  and  are  serving 
prison  sentences. 


Before  you  buy  a  Newspaper 
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New  Products 

(Continued  from  page  9) 

stand-alone  device  or  interact  with  its 
System  V  computer  configuration. 

The  new  CRT  typesetting  system  that 
has  been  purchased  by  Newsday,  the 
Long  Island.  N.Y.  newspaper,  is  called 
the  Linotron  606  which  has  been  de¬ 
signed  as  a  100-pica  machine  utilizing 
computer  technology  to  store  type  fonts 
in  digital  form  on  magnetic  disks.  The 
system  also  comes  in  a  64  pica  version. 

The  company  has  introduced  a  direct 
entry  phototypesetting  system  called 
Linocomp  2.  The  unit  utilizes  the 
technology  and  typographic  capabilities 
of  Linocomp  1. 

A  new  text  editing  system  using  a  VDT 
has  been  called  MVP  Editing.  The  sys¬ 
tem  incorporates  a  programmable  com¬ 
puter,  a  display  screen  with  split-screen 
capability  and  the  ability  to  operate  in  a 
six.  seven,  or  eight  level  tape  mode. 

Versatec  is  showing  their  C-Tex  con¬ 
troller  that  is  a  plug-compatible  link  be¬ 
tween  Tektronix  Display  Terminals  and 
most  Versatec  plotter  or  printer/plotter 
systems. 

Computype  of  Ann  Arbor,  Mich.,  has 
introduced  three  new  additions  to  their 
copy  processing  systems.  Micro  Classi¬ 
fied  can  be  added  to  the  Compustor  Sys- 
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tern  which  automatically  up-dates  the  en¬ 
tire  classified  section  in  addition  to  hold¬ 
ing  killed  or  expired  ads  in  a  resolici¬ 
tation  file  for  as  long  as  the  user  desires. 
Also  on-line  credit  check  is  standard 
with  the  new  system. 

MiniStor  is  a  low  cost,  expandable, 
mass  storage  and  retrieval  on-line  sys¬ 
tem.  With  this  new  storage  capability  the 
newspaper  can  process  billing  separately 
from  text,  giving  final  output  in  galley 
form. 

CompuEdit  Remote  is  a  low-cost  re¬ 
mote  input  and  editing  terminal  designed 
for  telephone  communication  and  can 
transmit  over  normal  voice  grade  direct 
distance  dial  phones  at  speeds  to  1200 
baud. 

Eastman  Kodak  has  released  informa¬ 
tion  about  its  present  research  and 
development  activity  in  the  area  of  a 
photopolymer  suited  for  making  mag¬ 
nesium  and  aluminum  printing  plates  for 
laser  exposure  to  energy  in  the  visible 
spectrum. 

Dr.  F.  Lynn  Hamb,  assistant  director, 
photographic  research  division,  of 
Kodak  Research  Laboratories,  said  a 
plate  coated  with  the  new  Kodak  photo¬ 
polymer  can  be  exposed  using  the  visible 
light  available  from  an  argon  ion  laser 
and  the  availability  of  photopolymeric 
materials,  sensitive  to  visible  light,  there¬ 
fore,  can  provide  a  real  advantage  to  the 
designer  and  user  of  laser  scanners  for 
graphic  arts  applications. 

Samples  of  Kodak's  photopolymer 
coated  on  magnesium  and  aluminum 
plates  will  soon  be  available  for  trials 
with  laser  platemakers. 

One  Systems  of  Oceanside,  California, 
a  subsidiary  of  Howard  Publications,  has 
announced  sales  agreements  with 
Auto-Grafica  Export  Corporation. 
Auto-Grafica  is  a  manufacturer’s  sales 
representative  for  electronic  typesetting 
equipment. 

One  Systems  sells  a  low-cost  line  of 
video  display  terminal,  computers,  and 
hard  copy  printers  for  newspaper  edito¬ 
rial  and  advertising  use.  Announced  at 
the  show  was  a  new  low  cost  VDT  model 
ONE-eL  video  console,  priced  at  $2850. 
The  unit  is  designed  as  an  eye  level  ter¬ 
minal  with  a  12  inch  rectangular  screen. 
Units  can  have  from  2K  to  lOK  of  mem¬ 
ory  with  an  optional  1000  character  save 
memory. 

One  Systems  has  a  family  of  six  VDT 
systems  ranging  in  price  from  $15,000  to 
$381,000  with  various  hardware  and 
software  configurations. 

At  the  most  un-sophisticated  level  was 
the  introduction  of  the  BOX.  The  Box, 
distributed  by  Graphic  Arts  Laboratories 
of  Traverse  City,  Michigan,  replaces  ac¬ 
cording  to  the  distributor,  photo¬ 
typesetting  cassette  paper.  The  box  is 
designed  to  hold  a  variety  of  sizes  of 
paper. 


‘We  can  sling  mud 
too/  says  PR  exec 

The  credibility  of  newspapers  has  been 
attacked  by  a  public  relations  official  for 
Canadian  National  Railways  who  says 
that  in  his  view  “the  media  can  no  longer 
engage  in  the  process  of  slinging  mud  at 
others  without  getting  some  of  it  on  their 
own  hands.” 

There  are  newspaper  articles  on 
exploited  workers  but  not  about  news¬ 
paper  boys  or  girls,  none  of  whom  re¬ 
ceive  the  minimum  wage,  said  Jean 
Cormier.  CNR  vicepresident. 

“Aren't  they  (newspapers)  the  last 
example  of  exploitation  of  child  labor?” 

Cormier  was  addressing  the  annual 
convention  of  the  Central  Canada 
Radio-tv  News  Directors’  Association. 

Although  he  said  he  felt  newspaper 
carriers  “represent  a  very  goixJ  thing” 
he  said  the  public  may  soon  begin  to 
notice  that  “if  these  young  boys  and  girls 
were  working  for  any  other  industry, 
they  would  be  described  by  the  media  as 
exploited  children.” 

People,  he  said,  are  beginning  to  ask 
more  probing  questions  about  the  media 
and  are  questioning  their  motives.  The 
news  media,  he  said,  may  be  faced  with 
restrictive  government  controls  and 
legislation  unless  they  heed  warning  sig¬ 
nals  about  the  worsening  credibility 
problem. 

Cormier  said  there  has  been  little  op¬ 
position  to  federal  legislation  which  he 
said  effectively  wiped  out  the  Canadian 
edition  of  Time  magazine,  and  which  will 
make  it  practically  impossible  for  Cana¬ 
dian  sponsors  to  advertise  on  U.S.  bor¬ 
der  stations. 

“The  principle  of  restricting  media  is 
now  accepted  and  there  is  no  guarantee 
that  just  because  only  foreign  media  has 
been  affected,  it  can’t  work  the  other 
way.” 

He  said  that  the  media  has  been  re¬ 
sponsible  for  developing  a  climate  of 
public  opinion  which  was  highly  critical 
of  established  institutions  that  did  not 
give  them  immunity  from  criticism. 

It  is  essential,  he  said,  for  the  news 
media  to  demonstrate  clearly  that  they 
are  aware  of  the  responsibilities  which  go 
hand-in-hand  with  the  freedoms  of  the 
press. 

To  reverse  the  loss  of  credibility, 
Cormier  suggested  the  media: 

— Intensify  efforts  to  upgrade  the  qual¬ 
ity  of  reporters; 

— Rid  themselves  of  reporters  who 
exploit  the  media  to  advance  their  own 
views; 

— Make  a  stronger  effort  at  balanced 
reporting; 

— Recognize  when  they  are  being 
exploited  by  their  news  sources. 
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Perfect  paper 

{Continued  from  page  7) 

Neuharth  visions: 

Page  one — a  showcase  of  news  and  in¬ 
formation  that  is  based  strictly  upon  its 
significance  to  the  lives  of  the  particular 
community — local  or  regional,  glad  or 
sad,  but  always  with  a  direct  bearing  and 
usefulness  to  the  readers’  ability  to  lead 
better  lives. 

High  relevance  ratio  throughout  the 
newspaper — the  newshole  packed  with 
copy  that  pertains  to  the  audiences  being 
served. 

At  the  opening  session  of  the  confer¬ 
ence  Helen  K.  Copley,  head  of  Copley 
Newspapers,  focused  on  the  economics 
of  management. 

Limit  of  savings  reached 

Mrs.  Copley  observed  that  for  the 
moment  at  least,  “we  seem  to  have 
reached  the  limit  of  savings  through 
technology,”  adding: 

“As  we  look  to  the  future,  costs  of 
labor  and  raw  materials  will  likely  con¬ 
tinue  to  rise  beyond  the  offsetting  ability 
of  technology. 

“This  trend  places  additional  demands 
on  management  efficiency.  Traditional 
management  and  planning  concepts  are 
no  longer  appropriate.  They  must  be 
matched  with  contingency  plans  for  un- 
forseen  developments  and  timely  flexibil¬ 


ity  as  operating  circumstances  change. 

“And,  moreover,  the  hard  fact  is  that 
our  business  managers  have  reached  the 
limits  of  cost  savings  through  reduction 
in  page  size,  personnel  cuts,  pared  circu¬ 
lation  in  fringe  areas,  and  other 
economies. 

“Additional  pruning  threatens  to  be¬ 
come  a  sort  of  counter-productive  ampu¬ 
tation.  In  well-managed  plants,  there 
isn’t  much  left  to  cut.  We  can’t  deprive 
ourselves  any  more  and  we  can’t  com¬ 
promise  the  quality  of  our  product  any 
further  without  courting  real  trouble.’’ 

In  the  face  of  ever-rising  newsprint 
and  labor  costs,  the  economics  of  man¬ 
agement  currently  offer  the  best  hope  of 
controlling  costs — of  not  pricing  “our¬ 
selves  out  of  the  market,’’  Mrs.  Copley 
remarked. 

Lee  J.  Guittar,  president  of  the  Detroit 
Free  Press,  said  in  a  sales  and  marketing 
talk  that  marketing  failures  occur  when 
newspapers  fail  to  satisfy  customer 
needs  at  the  “right  price.” 

If  the  fact  is  accepted  that  penetration 
has  dropped  in  5  years  from  close  to 
100%  to  86%  among  young  and  senior 
readers,  Guittar  said,  it  is  evidence  that 
papers  are  still  being  produced  by  time 
cycles  for  the  convenience  of  editors. 
This  becomes  a  matter  of  newspapermen 
fighting  the  marketing  concept. 

Although  many  of  the  marketing  rules 
cannot  be  followed  in  solving  problems 
in  advance,  decisions  based  on  market¬ 


ing  information  available  should  be  hard 
ones  and  not  based  on  the  status  quo,  he 
said. 

There  must  be  adjustment  to  new  ways 
of  communicating  with  readers  in  adver¬ 
tising  and  editorial  if  newspapers  are  to 
appeal  to  working  women,  for  example. 
They  say  they  just  don’t  have  the  time  to 
read  newspapers,  when  actually  they 
have  found  other  outlets  for  their  spare 
time. 


Editors  into  marketing 

However,  Guittar  added,  many  editors 
are  or  are  becoming  marketing  conscious 
and  “eventually  we'll  all  get  on  the  mar¬ 
keting  wagon.  The  thing  is  we’ve  got  to 
focus  on  the  bias.” 

Leo  Bogart,  executive  vicepresident 
of  the  Newspaper  Advertising  Bureau, 
introducing  his  illustrated  talk  referred  to 
advertising — “which  makes  all  the  rest 
possible,”  then  launched  into  the  “quiet 
revolution”  in  marketing,  advertising 
and  lifestyle  changes,  plus  the  flood  of 
information  that  is  reaching  people. 

Included  is  the  selective  customer  who 
is  more  skeptical  of  what  he  reads  in 
advertising  and  the  metropolitan  atmos¬ 
phere  in  which  that  customer  now  gener¬ 
ally  lives. 

The  turn  to  suburban  living  by  the 
young  precludes  more  imaginative  buy¬ 
ing  by  that  group  and  a  consequent 
change  in  marketing  strategies  is  of  the 
essence. 
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Satisfied  customers  in  30  states 
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June  12,  1975 

‘‘It  is  refreshing  to  deal  with  a  company  that 
appreciates  the  owner’s  budget  and  is  able  to 
meet  a  bid  price  without  a  lot  of  extras  at  the 
end  of  the  job.” 

Joe  Rollinson 
System  Consultant 
Industrial  Engineering  Dept. 
Copley  Newspapers 

January  27, 1976 
‘‘From  our  first  contact  with  Masthead  Repre¬ 
sentative  until  our  press  units  were  in  our 
Monroe  Plant,  I  am  pleased  to  say,  we  were 
greatly  impressed  with  the  competency  of 
Masthead’s  Personnel.  Every  phase  of  the 
operation  was  executed  as  per  agreement 
and  on  time  table  as  planned.” 

Jack  Campbell 
News-Star  World 
Monroe,  La. 
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Delayed  story 

(Continued  from  pane  12) 


they  would  be  kept  aware  of  all 
developments,  deBear  added. 

Enter  more  ‘public  good,'  we  gave 
them  a  week. 

By  the  end  of  the  week,  a  task  force 
had  been  appointed  to  seek  alternatives 
to  polyurethane.  The  survey  has  shown 
there  were  nearly  20,000  of  the  mat¬ 
tresses  in  use — from  the  University  of 
Connecticut  to  every  state  jail  and  men¬ 
tal  institution. 

By  this  time  we  were  groping  for  the 
handle  on  the  national  angle  and  needed 
time  ourselves.  The  next  week  we  gave 
them  soon  became  a  month,  and  general 
manager  IX)n  Oat  followed  up  with  a  call 
of  his  own  to  assure  the  governor  the 
newsroom  had  the  full  support  of  owner¬ 
ship.  Somehow  the  air  in  the  newsroom 
became  easier  to  breathe. 

Our  letter  writer,  Alexander  De¬ 
Simone,  meanwhile,  was  getting  impa¬ 
tient  with  us,  and  after  we  explained  we 
were  working  with  the  governor's  office, 
he  seemed  to  lose  faith.  He  had  written 
to  the  governor  several  months  before 
only  to  receive  the  token  reply  his  com¬ 
plaint  had  been  referred  to  the  conec- 
tions  department  for  its  consideration.  It 
had  been  10  months  since  he  wrote  his 
first  letter  and  he  had  little  hope  for  the 
‘system.'  He  had  obtained  notarized 
statements  from  inmates  who  witnessed 
guard  reaction  to  the  fatal  fire,  and  they 
were  pressuring  him  for  action.  And  be¬ 
cause  he  was  what  prison  officials  de¬ 
scribed  as  a  ‘problem,'  he  was  trans¬ 
ferred  to  a  maximum  security  facility. 
DeSimone  claimed  his  problems  were 
prompted  by  harrassment  and  were  a  di¬ 
rect  result  of  his  letter  writing  campaign. 

He  had  to  see  something  in  the  paper. 

Our  own  ‘Deep  Throat'  who  went  by 
the  code  name  of  ‘Jerry,'  came  to  the 
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rescue.  Through  letters  and  other  means 
he  explained  the  situation  to  his  friend 
behind  bars,  pointing  out  he  was  being 
kept  aware  of  all  developments  and  that 
the  current  direction  was  the  best. 
'Jerry'  got  us  the  time  and  proved 
invaluaNe  before  it  ended.  But  De¬ 
Simone  continued  his  letter-writing.  To 
senators, congressmen,  state  legislators. 

About  mid- April  everything  was  going 
smoothly,  but  then  our  near-daily  checks 
with  deBear  began  to  have  less  and  less 
progress  to  report. 

Having  invested  all  the  time  in  waiting, 
the  paper  was  reluctant  to  give  up  at  this 
point.  That  first  week  in  May.  amid 
another  ethical  crisis,  we  told  deBear 
perhaps  this  was  the  wrong  way  to  pro¬ 
ceed  after  all.  The  conversation  ended 
with  the  paper  disappointed,  but  calling 
back  in  a  few  days  before  it  went  with 
any  story. 

The  next  day  deBear  called  to  say  he 
had  set  up  a  meeting  with  state  officials 
involved. 


Meeting  set 

The  date  for  the  meeting  was  May  6. 
two  months  to  the  day  since  the  gover¬ 
nor's  office  was  approached.  Attending 
the  two  hour  session  for  the  state  were 
Corrections  Commissioner  John  R. 
Manson,  Anthony  Milano,  deputy  com¬ 
missioner  of  Finance  and  Control,  Harry 
Cafrella,  director  of  standards  for  the 
state  Purchasing  Department,  State  Fire 
Marshal  William  Ellert  and  an  assistant, 
and  the  director  of  prison  industries. 

The  new  mattress  material,  a  cotton 
felt,  was  demonstrated  and  the  state  offi¬ 
cials  said  they  planned  to  sign  a  contract 
for  2.(K)()  new  mattresses  the  next  week. 
The  first  batch  would  take  care  of  high- 
risk  areas  such  as  mental  institutions  and 
state  jails.  The  remaining  18,0(K)  would 
lie  replaced  by  a  soon  to  be  implemented 
prison  industry. 

City  editor  Thomas  C.  Oat,  reporter 
Denis  Morin  and  myself  were  encour¬ 
aged  by  the  meeting,  especially  when 
someone  advanced  the  idea  that  we  be 
called  if  there  were  any  news  inquiries 
about  mattresses,  fires  or  the  contract. 
The  meeting  also  produced  a  half-dozen 
story  leads  that  kept  Oat  and  Morin  busy 
for  another  two  weeks. 

Meanwhile,  Governor  Grasso  spent  45 
minutes  with  Bulletin  executives  and 
newsmen,  thanking  them  for  their  pati¬ 
ence  and  “putting  the  state  on  the  right 
track.” 

The  first  mattresses  for  replacement 
were  ready  the  last  week  in  May.  Offer¬ 
ing  a  five  part  series  to  both  AP  and  UPl 
for  SimiUtan^ous  release,  we  broke  the 
first  Story  on  June  1.  The  first  part  ran 
under  0  headline  “State  Begins  Re¬ 
placing  Hazardous  Mattresses.”  It  de¬ 
tailed  the  5tate  problem  including  two 
deaths  and  nearly  a  dozen  injuries  re¬ 
lated  to  the  polyurethane  product.  Inside 
with  the  runover  was  a  side  bar  under  the 


head  ‘Mattress  Story  Had  Problems' 
which  explained  why  the  paper  did  not 
immediately  print  the  story.  A  three  pic¬ 
ture  sequence  of  a  fire  marshal's  test  of  a 
mattress  which  showed  the  product  con¬ 
sumed  by  flames  within  three  minutes, 
was  on  page  one. 

Successive  stories  were: 

PART  TWO— The  fact  that  federal 
standards  do  not  require  flame  tests  for 
polyurethane  and  there  is  no  provision  to 
test  the  product  to  determine  how  well 
chemical  retardants  stinxl  up  under  time. 
A  sidebar  indicated  the  attempt  by  manu¬ 
facturers  to  meet  safety  standards  was 
presenting  new  hazards. 

PART  THREE — Based  on  the  com¬ 
ments  of  spokesmen  for  state  and  federal 
agencies  and  industry,  it  pointed  out 
polyurethane  could  be  made  safer,  but 
the  federal  government  did  not  require  it. 

PART  FOUR— Was  the  story  the 
paper  was  after  in  the  first  place.  It  re¬ 
lated  the  fatal  fire  was  never  fully  inves¬ 
tigated.  although  the  state  cited  three 
prison  guards  for  bravery  in  the  mishap. 
The  Corrections  Department  had  called 
in  the  state  police  to  investigate,  but  the 
state  police  assumed  corrections  would 
take  care  of  that  aspect.  Three  inmates 
told  the  paper  the  guard  ignored  the 
youth's  screams  for  help  until  they 
created  a  ruckus  and  smoke  was  appar¬ 
ent  on  the  floor  below  the  scene  of  the 
tragedy.  The  story  was  accompanied  by 
a  picture  of  the  cell  immediately  after  the 
fire  and  two  sidebars. 

PART  FIVE — Told  about  the  inmate's 
letter  writing  campaign  and  its  lack  of 
results  from  more  than  a  dozen  officials. 

An  editorial  on  the  last  day  of  the 
series  praised  Governor  Grasso  for  solv¬ 
ing  the  problem  quickly,  but  strongly 
suggested  she  take  a  look  at  the  correc¬ 
tions  officials  who  had  long  known  about 
the  mattresses  but  never  brought  it  to  her 
attention. 

Were  we  right  in  holding  the  story? 

Don  Oat  put  it  this  way:  “We  didn't 
want  to  create  additional  problems  by 
telling  those  people  in  high  risk  areas  and 
others,  how  to  hurt  themselves  or  create 
disturbances.  As  long  as  the  state  kept 
moving  on  the  project  we  felt  we  were 
fulfilling  our  role  as  a  newspaper.  The 
story  was  an  important  one,  but  so  are 
human  lives.” 


Sells  8  magazines 

Modern  Medicine  and  seven  other 
medical  and  dental  publications  have 
been  sold  by  the  New  York  Times  Co.  to 
Harcourt  Brace  Jovanovich  Inc.  for  an 
undisclosed  amount  of  cash.  Modern 
Medicine  editions  published  in  Australia 
and  New  Zealand  will  be  retained  by  the 
Times  Co. 
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Syndicates 


By  Lenora  Williamson 


Cartoonist  wins  $1,500 


Tom  Darcy,  editorial  cartoonist  for 
l-ong  Island's  Newsday,  has  won  first 
prize  of  $1,5(K)  in  the  third  annual  Popu¬ 
lation  Cartoon  Awards  sponsored  by  the 
Population  Institute  in  association  with 
the  National  Cartcwnists  Society  and  the 
AssiKiation  of  American  Editorial  Car¬ 
toonists. 


Darcy’s  winning  cartoon  was  se¬ 
lected  by  judges  from  more  than  250 
entries.  Darcy  believes  “you  must  take 
risks"  in  order  to  produce  creative  car¬ 
toons.  Taking  risks  has  paid  off,  for  he 
adds  this  latest  award  to  a  varied  list  of 
recognitions  received  for  his  work  during 
the  past  decade,  including  the  Pulitzer 
Prize  in  1970.  His  cartoons  are  syndi¬ 
cated  nationally  by  the  Los  Angeles 
Times  Syndicate. 

Among  other  top  winners  who  re¬ 
ceived  awards  at  a  reception  in  the  dele¬ 
gates  dining  room  of  the  United  Nations, 
New  York,  June  9  are  editorial  car¬ 
toonists  Robert  Graysmith  of  the  San 
Francisco  Chronicle,  who  won  the  sec¬ 
ond  prize  award  of  $750,  and  Clyde 
Wells,  Augusta  Chronicle  who  received 
the  $500  third  prize. 

Six  awards  totaling  $4,100  together 
with  illuminated  scrolls  were  presented 
to  the  winners.  In  addition  to  Darcy, 
Graysmith  and  Wells,  were  winners  of 
the  three  category  awards  who  each  re¬ 
ceived  $450.  They  are: 

Don  Madden,  magazine  category. 
Playboy;  Jack  Gold,  editorial  category 
award  for  a  cartoon  in  the  Kentucky 
Post;  and  Bill  Sanders,  who  won  the 
comic  strip/panel  category  award  for  a 
strip  published  in  the  Milwaukee  Journal 
and  distributed  nationally  by  the  Field 
Newspaper  Syndicate.  Sanders  is  the 
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first  repeat  winner  in  the  awards,  having 
won  the  special  award  last  year  for  the 
best  cartoon  concerned  with  equal  rights 
and  opportunities  for  women. 

♦  *  * 

Sheed  Andrews  and  McMeel  is  the 
new  name  of  Sheed  and  Ward,  Inc.,  the 
only  book  publishing  subsidiary  of  a 
press  syndicate.  The  new  name  reflects 
the  names  of  principals  of  the  company. 

James  F.  Andrews  remains  as  presi¬ 
dent  and  editor-in-chief,  and  he  is  also 
executive  vicepresident  and  editor  of 
Universal  Press  Syndicate,  the  parent 
company.  John  P.  McMeel  continues  as 
executive  vicepresident/sales  director 
for  Sheed  Andrews  and  McMeel,  and  he 
is  also  president  of  the  syndicate. 

*  * 

The  name  of  the  Star-Telegram  Syndi¬ 
cate,  Inc.,  has  been  changed  to  Crown 
Syndicate,  Inc. 

The  firm’s  president,  syndicated  col¬ 
umnist  L.  M.  Boyd,  said  the  corporate 
offices  have  been  moved  from  the  Star- 
Telegram  newspaper  building  in  Fort 
Worth,  Texas,  to  No.  5  Crown  Road, 
Weatherford,  Texas,  76086. 


Super  puzzle  part 
of  Bi-cen  package 

A  jumbo  American  history  crossword 
puzzle,  designed  for  a  full  standard  sized 
newspaper  page,  is  being  offered  by  the 
New  York  Times  Special  Features  as 
part  of  its  Bicentennial  coverage.  The 
Giant  Bicentennial  Crossword  is  com¬ 
prised  of  677  definitions  covering  200 
years  of  American  history,  and  the  Lib¬ 
erty  Bell  dominates  the  full-page  diag¬ 
ram. 

The  puzzle  is  part  of  a  package  of 
Bicentennial  articles  prepared  for  the 
New  York  Times  Magazine  and  being 
syndicated  by  Special  Features.  They  in¬ 
clude  a  report  on  the  pursuit  of  happiness 
titled  “The  Good  Life  Along  the  San 
Andreas  Fault,”  by  Ted  Morgan;  an 
essay  on  the  governmental  system  by 
Anthony  Lewis;  “Equal  Rights,  Unequal 
Incomes,”  by  Arthur  M.  Okun,  former 
chairman  of  the  Council  of  Economic 
Advisors;  “The  Vanishing  American 
Mother,”  by  psychiatrist  Christian 
Beels;  “The  Black  Experience,”  by  Toni 
Morrison. 

Also  on  a  historical  note,  to  mark  the 
100th  anniversary  of  the  battle  of  the  Lit¬ 
tle  Bighorn  on  June  25,  Special  Features 
is  offering  an  excerpt  from  the  new  book, 
“Crazy  Horse  and  Custer,”  by  Stephen 
Ambrose,  together  with  a  set  of  histori¬ 
cal  photos. 


We  Hold  These  Truths... 

A  Chronicle  of  America 

June  25,  1 776: 

General  William  Howe,  commander-in-chief  of  British 
forces  in  the  colonies,  arrives  off  New  York  City  from 
Halifax.  Nova  Scotia;  on  July  2  he  lands  unopposed  on 
Staten  Island.  Howe  fled  from  Boston  to  Halifax  in  March ; 
by  July  1,  he  has  130  ships  in  New  York’s  Lower  Bay.  Ten 
days  later  110  more  ships, 
with  reinforcements,  arrive 
from  England  —  to  be  fol¬ 
lowed  by  still  more  German 
mercenaries  (known  as 
“Hessians”)  and  British 
troops,  and  by  4,000  British 
soldiers  now  on  the  ill-fated 
expedition  to  Charleston. 
Preparing  for  a  major  thrust 
and  a  decisive  victory  in  the 
New  York  area,  the  British 
on  August  12  have  a  combin¬ 
ed  force  of  31,625  troops,  the 
largest  ever  sent  overseas  by 
England. 

—By  Ross  Mackenzie  &  Jeff  MacNelly/®1976,  United  Feature  Syndicate. 


FYom  UNITED  FEIATURE  SYNDICATE  three  times  weekly. 
220  East  42nd  Street,  New  York,  N.Y.  10017,  (212)  682-3020 
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VIEW  FROM  THE  TOP 


Ad  agencies  ponder  circulation  slide 

By  Milton  Rockmore 
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often  cited  for  declining 

Gross 

circulation — about 

60 

newspaper  circulation  is  the  fall  off  of 
readership  among  the  young.  In  our  own 
analysis  of  the  Nielsen  data,  television 
viewing  among  the  young  is  also  declin¬ 
ing.  We  see  a  build-up  in  magazine  audi¬ 
ences  of  younger,  more  affluent  people 
and  1  can't  understand  why  newspapers 
are  not  getting  their  share,  unless  the 
editorial  stimulation  just  isn't  there. 

Perhaps  larger  editions,  toward  the 
end  of  the  week,  devoted  to  activities  of 
younger  people  with  a  weekend  wrap-up 
of  the  news  in  terms  of  what  they're  in¬ 
terested  in  might  stimulate  circulation 
and  advertising  opportunities. 

We  see  growth  among  special  interest 
magazines  that  devote  themselves  to  lei¬ 
sure  time  activities.  I  see  no  reason  why 
newspapers  who  have  a  sharp  view  of 
their  prototypical  reader,  are  staffed  by 
editorial  people  who  have  a  good  sense 
of  what's  topical  in  their  area  and  can 
recognize  attitudes  about  life — 
perceptions  of  what  people  are  by  what 
they  do  with  their  leisure  time — cannot 
provide  for  their  readers  as  well  as 
magazines. 


Milton  Rockmore  writes  “The  View 
From  The  Top,’’  a  syndicated  newspaper 
column  in  w  hich  personalities  and  experts 
answer  questions  of  interest.  The 
Rockmore  Co.,  32  Orchard  Hill  Lane, 
Greenwich,  Conn.  06830. 
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million — ^has  remained  static  since  1%5 
despite  increases  in  households  and 
population.  In  l%5  newspapers  had  a 
coverage  of  106  per  cent,  today  it's  only 
86  per  cent.  There  is  a  problem. 

Some  of  the  reasons  seem  to  be: 
Growth  of  TV,  magazines  and  radio  as 
competing  sources  of  information;  in¬ 
creasing  costs  to  readers,  decreasing 
number  of  two- paper  households,  among 
others. 

We  believe  the  industry  should  ap¬ 
proach  the  problem  like  a  marketer  fac¬ 
ing  a  sales  volume  problem  with  loss  of 
market.  Research  should  be  undertaken 
in  depth  to  pin-point  accurately  the  ele¬ 
ments  and  their  interactions  which  are 
causing  the  circulation  drop. 

Some  ideas  for  the  short  term  are: 
Since  other  media  have  usurped  their  in¬ 
formation  function,  why  shouldn't 
newspapers  get  into  the  competition's 
“entertainment”  game  with  greater  use 
of  color,  art  and  illustrations,  games, 
puzzles,  contests,  etc.? 

How  about  editions  or  sections  with 
specific  appeal  to  children,  teenagers, 
workingwomen,  senior  citizens  (beyond 
social  security  news)  so  the  paper  be¬ 
comes  more  lively  and  entertaining  for 
every  member  of  the  family?  Great  car¬ 
riers  of  printed  material,  why  shouldn't 
papers  carry  more  of  their  own  editorial 
materials — not  just  on  Sunday — but 
every  day?  Why  not  Fiction,  a  great 
source  of  entertainment,  every  day  in 
our  25C  papers  instead  of  having  to  pay 
$8.95  for  a  hardcover,  $1.95  for  a  paper¬ 
back  or  $1.00  for  a  magazine? 


Alvin  Hampel 
Executive  vicepresident 
Creative  Services 
Benton  &  Bowles,  Inc. 


I  think  the  newspaper  is  being  taken 
for  granted;  its  story  is  not  getting  ac¬ 
ross.  It  has  to  be  reintroduced  to  the 
world  with  excitement. 
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1  would  approach  it  as  a  totally  new 
product.  Imagine,  introducing  a  news¬ 
paper  with:  NOW!  NEW!  A  NEWS¬ 
PAPER.  New  things  would  be  added  and 
there  are  great  qualities  already  tucked 
away  in  it  to  support  this  premise.  You 
can't  read  a  box  score  or  do  a  word  puz¬ 
zle  on  TV. 

Another  thing  I  would  do  is  work  with 
schools  to  make  current  events  and 
newspaper  reading  essentials  of  the  cur¬ 
riculum  like  they  used  to  be.  What  a  per¬ 
fect  parlay:  Helping  schools  to  produce 
better  readers  while  getting  your  product 
exposed  and  used. 

I  see  the  need  for  remaking  the  look  of 
newspapers  and  telling  the  world  what 
we're  doing.  My  home  town  newspaper, 
the  Bergen  Record,  has  just  done  a  ter¬ 
rific  job  of  re-designing  the  paper.  I  find 
it  lively  and  aware;  it's  magazinish  and 
peoplish  features  are  just  right.  But  they 
kept  it  a  secret.  As  I  recall,  the  only 
announcement  they  made  was  in  a  front 
page  box  the  first  day. 

Newspapers  have  got  to  keep  improv¬ 
ing,  exploiting  and  promoting  their 
“NEW"  product.  I  think  a  newspaper  is 
a  beautiful  product  to  promote.  It's  gold. 
You  don't  get  a  prtxluct  with  a  difference 
like  that  very  often. 


Thurman  P.  Pierce,  Jr. 
Manager  Print  Media 
J.  Walter  Thompson  Co. 


The  major  cause  of  newspaper  reader- 
ship  erosion  is  the  loss  of  interest  in  read¬ 
ing  as  a  means  of  communicating. 

Our  research  indicates  that  the  use  of 
visual  equipment  in  schools,  for  in¬ 
stance,  has  increased  enormously.  We 
suspect  that  this,  plus  continuing  expo¬ 
sure  to  non-print  media  is  causing  a 
change  in  the  way  Americans  want  to  be 
communicated  to. 

There  are  those  who  are  telling  us  that 
by  1990  only  a  comparatively  few  will  be 
regular  readers.  They  will  be  individuals 
at  the  top  of  their  various  fields  or  pro¬ 
fessions. 

The  question  of  the  sociological 
reasons  that  could  be  causing  the  decline 
in  reading  has  been  a  source  of  deep  and 
continuing  concern  for  us.  We  believe 
the  ultimate  solution  involves  a  long 
range  commitment. 
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To  protect  an  industry  that  has  billions 
of  dollars  in  capital  investments  and  is 
one  of  the  largest  employers  in  the  U.  S., 
I  believe  a  permanent  print  institute 
which  would  study  the  problem  and 
make  recommendations  should  be 
started  with  a  sweep  of  at  least  20  years 
in  mind. 

It  could  be  funded  by  newspapers, 
magazines,  advertisers,  agencies,  news¬ 
print  manufacturers,  equipment 
makers — all  who  have  an  important 
stake  in  the  resolution  of  this  problem. 


Paul  C.  Harper,  Jr. 
Chairman 

Needham,  Harper  &  Steers 

I  believe  that  a  great  many  daily  and 
Sunday  newspapers  have  failed  to  de¬ 
velop  a  promotional  identity  or  image  for 
their  current  readers. 

It  seems  to  me,  the  typical  newspaper 
promotional  effort  centers  on  a  specific 
feature,  event,  story  or  expose  to  push 
circulation  up.  This  appears  to  be  a 
rather  short  term  solution;  as  soon  as  the 
topicality  or  newsworthiness  of  the  fea¬ 
ture  is  over,  its  value  is  gone. 

For  long  term  circulation  growth,  I  be¬ 
lieve  a  newspaper  has  to  define  what  it 
stands  for  in  the  community  and  how  to 
best  serve  it.  This  is  a  must  if  the  paper  is 
to  preserve  its  stature  and  position. 

It  represents  creating  a  marketing  plat¬ 
form  on  which  the  diverse  promotional 
efforts  of  the  paper  can  be  based  so  the 
total  effort  has  coherence  and  consis¬ 
tently  reiterates  what  the  paper  stands 
for  and  what  it  hopes  to  do  for  the  com¬ 
munity. 

I  believe  newspapers  have  to  redis¬ 
cover  ways  to  serve  their  readers.  The 
most  current  example  is  the  New  York 
Times  and  its  new  Friday,  Week-End 
edition.  It's  an  example  of  a  paper  adapt¬ 
ing  to  the  lifestyle  of  a  community,  and 
that’s  essentially  the  key  to  the  news¬ 
paper  problem,  I  believe. 


Joseph  Ostrow 
Senior  vicepresident,  director 
Communication  Services 
Young  &  Rubicam,  Inc. 

A  cliche  we  often  use  is:  Media  follows 
marketplaces,  and  that’s  what  happened 
to  newspapers.  The  suburban  shift 
caught  many  center  city  newspapers 
napping.  They  neglected  to  take  advan¬ 
tage  of  new  editorial  opportunities  for 
special  editions  and  sections  with  perti¬ 


nent  geographical  appeal  for  their  subur¬ 
ban  areas. 

This  required  more  than  stringer  or 
part  time  coverage;  it  needed  total  com¬ 
mitment  to  the  political,  social  and  lifes¬ 
tyle  activities  of  the  communities  within 
their  new,  unfolding  boundaries.  Local 
papers  reaped  the  bonanza. 

1  believe  metro  newspapers  must  begin 
to  edit  for  new  kinds  of  readers.  For  in¬ 
stance,  we  have  a  society  today  where 
single  family  households  are  a  growing 
phenomenon,  yet  editorial  coverage  cen¬ 
ters  on  the  family. 

It’s  high  time  editors  discovered  what 
advertisers  have  long  known  about — the 
clout  of  color.  Our  studies  indicate  use  of 
editorial  color  (especially  front  page)  re¬ 
sults  in  significant  circulation  impact.  In 
a  two-paper  market,  we  recently  ob¬ 
served,  that  when  one  paper  began  using 
color  consistently,  the  other  did  not  file 
an  ABC  statement  one  year  because  of 
circulation  losses. 


Along  comes  television  and  turns 
these  maxims  into  myths.  Suddenly 
newspapers  are  confronted  with  a  sub¬ 
stantial  problem  which  is  being  aggra¬ 
vated  by  a  lot  of  people  writing  for  them 
who  don’t  belong. 

Our  young  people  have  been  weaned 
on  the  breast  of  television.  They  like  it. 
It’s  oxygen  in  the  living  room.  Newspap¬ 
ers  are  trying  to  woo  and  persuade  them 
that  they’re  also  a  “young”  medium 
when  many  of  their  writers  are  old  time, 
use  old  time  language  and  have  old  time 
attitudes.  For  instance,  with  the  excep¬ 
tion  of  Red  Smith  and  a  few  others  guys, 
sports  writing  is  incredibly  out  of  date. 
(Bill  Cunningham  of  The  Boston  Herald, 
was  a  model  youngsters  should  study). 

Writers  like  Truman  Capote  and 
Jimmy  Breslin  create  electricity  because 
they  write  for  the  ear  as  well  as  the  eye. 
That’s  what  TV  has  been  doing  and  steal¬ 
ing  away  my  reading  time  in  the  process. 
Editors  must  try  to  generate  more  of  this 
kind  of  editorial  “electricity.” 


Richard  Stanwood 
Executive  vicepresident, 
Leo  Burnett,  Inc. 

While  newspapers  have  been  growing 
like  “Topsy”,  they  have  been  singularly 
indifferent  to  who  their  audience  is.  They 
have  been  lulled  by:  “Everybody  reads 
newspapers” — "What’s  life  like  without 
the  morning  newspaper?”  — 
“Newspapers  .  .  .  the  only  way  to  get  the 
news.” 


Allen  Rosenshine 
Creative  Director 
BBDO,  Inc. 

I  have  some  questions:  Do  people  see 
television  as  interchangeable  with  news¬ 
papers  or  do  they  react  stylistically,  feel¬ 
ing  newspapers  are  not  as  “with  it”  as 
TV?  Do  they  feel  TV  gives  them  as  much 
news  as  they  need?  Whats  the  correla¬ 
tion  between  readership  and  viewing  de¬ 
clines?  I  want  it  proven  that  TV  has 
eroded  newspaper  circulation. 
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FEATURES  AVAILABLE 

BOOK  REVIEWS 

MEDICAL 

PROFESSIONAL  children's  book  re¬ 
viewer  (N.Y.  Times,  Library  Journal)  to 
review  hardback  and  paperback  chil¬ 
dren's  books  weekly.  Natural  tie-in  with 
book  stores.  Box  999,  Editor  & 
Publisher. 

MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics— now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd.,  Red  Bank, 

N.J.  07701. 

CHILDREN’S  FEATURES 

MONEY 

"ADVENTURES  IN  FUN"— Hobbies, 
projects  for  pre-teen  readers.  FULL  tab¬ 
loid  size  page.  Low  priced.  Flayer  Assoc., 
Box  431,  Ridgefield.  N.J.  07657. 

MONEY  DOCTOR 

Largest  volume  of  mail  response  of  any 
column  in  U.S.  papers  in  which  it  has 
appeared.  Makes  today's  economic 
problems  understandable  for  the  aver¬ 
age  reader.  Predicted  oil  crisis— 1972, 
fall  of  gold— 1973,  uncontrolled  Federal 
debt— 1974  and  much,  much  more. 
Samples:  Tico  Times,  P.O.  Box  4632, 

San  Jose,  Costa  Rica,  C.A,  Airmail 
please— 254  oz. 

CITIZENS  BAND  RADIO 

CB  PUBLISHER  Michael  McCormack 
writes  weekly  column  on  the  nation's 
fastest-growing  activity.  Get  this  au¬ 
thoritative  look  at  CB  Radio.  Contact 
John  Moon,  sales  manager,  Copley  News 
Service,  P.O.  Box  190,  San  Diego.  Calif., 
92112.  Phone  (714)  299-3131. 

FREE  SAMPLES.  Send  TODAY  for  low 
rates  on  weekly  "MORE  FOR  YOUR 
MONEY"  column.  Readers  love  it— and 
you.  Camera  ready.  Mike  LeFan,  1802 
South  13,  Temple,  Texas  76501. 

HOME  &  GARDEN 

ASK  THE  PRO  by  Sam  Fishlyn.  Proven 
expertise  in  home  improvements,  8th 
year,  prestigious  papers,  dailies  and 
weeklies.  Welcome  aboard.  Low  rates. 
SAMPLES.  Box  62,  Newton,  Mass. 
02159. 

PROBLEMS 

GIVE  YOUR  READERS  the  best  in  “cop¬ 
ing"  columns:  ENCOUNTER.  284  N. 
Buena  Vista,  Newark,  Ohio  43055. 

HORSES 

TRAVEL 

HORSE  RELISH— Since  1966.  Weekly. 
Humorous,  easy  to  read,  authoritative 
information  concerning  horses  and  re¬ 
lated  subjects.  Elaine  Bratsberg,  30200 
Sherwood  Rd.,  Fort  Bragg,  Calif  95437. 

NATIONALLY  PUBLISHED  500-word 
weekly  travel  vignette,  covering  globe. 
Timely,  informative,  camera-ready  copy. 

13  weeks  free  trial.  Box  418,  Wilmette, 

III.  60091. 

HUMAN  POTENTIAL 

WEEKLY  FEATURES 

AWARENESS  IS  .  .  . 

Highest  reader  interest  area  for  women's 
page.  Uses  real-life  situations  to  illus¬ 
trate  common  hangups.  A  must  feature 
in  today's  world  of  seeking  personal  un¬ 
derstanding  and  self-improvement. 
Samples:  Tico  Times,  1.0.  Box  4632,  San 
Jose.  Costa  Rica,  C.A.  Airmail  please— 
254  oz. 

GOD'S  COUNTRY  Won!  Positive  syndi¬ 
cated  pacemaker.  Weekly,  camera- 
ready.  It's  my  country,  your  country— 
GOD'S  COUNTRY.  Blackburn  Syndi¬ 
cated  Features,  P.O.  Box  387,  Rye,  Colo. 
81069. 

BUSY  CAPTAIN,  HUNGRY  CREW  ...  A 
humorous  cooking  column  for  today's 
busy  mother— on  a  budget.  Ann  Caran- 
go,  30  Weathervane  Rd.,  Aston,  Pa. 
19014. 

HUMOR 

MINORITY  FEATURES,  holding  the 
edge  on  ethnic  readership  with  two 
panels,  "Those  Browns,"  and  the  all- 
star  "Celebrity  World."  Write  for  free 
samples.  Box  421,  Farrell,  Pa.  16121. 

YOUR  WORLD  column  builds  general  in¬ 
terest  readership  by  colorful  reports  on 
international  events,  places,  people. 
VANCE  FEATURES,  207  Gold  St..  Park 
Forest,  III.  60466. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

RARE  OPPORTUNITY  with  fast-growing 
Zone  3  non-daily  chain  for  experienced, 
hard-working  top  executive  with  capital  to 
finance  further  expansion.  Equity  of 
$100,(X)0  to  $5(X},000  available  to  qual¬ 
ified  person.  Box  1()42,  Editor  &  Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O,  Box  490,  Gadsden,  Ala.  35902 

Ph.  (205)  546-3356 

NEWSPAPER  APPRAISERS 

IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 

Box  189,  Mount  Pleasant,  Mich.  48858 

APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 

R.  Krehbiel,  Box  88,  Norton,  Kans,  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime:  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 

NEWSPAPER  BROKERS 

PRESERVE  UTMOST  SECURITY  and  avoid 
haggling  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.O.  Dr.  12428, 
Panama  City,  Fla.  32401. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 

136  E.  Honolu 

Lindsay,  Cal.  93247  (209)  562-2587 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 

5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

five  handle  different  properties,  all  types, 
from  our  (wo  offices.) 

MARION  R,  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  it  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road,  Suite  417 
Dallas,  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


ALAN  G.  LEWIS 
Media  Broker 

On  file— over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


NEWSPAPERS  FOR  SALE 


COASTAL  WEEKLY,  perfect  climate,  per¬ 
fect  locale,  $144,000  gross,  submit  your 
top  down.  Offset.  Snyder  Newspaper 
Brokers,  136  E.  Honolu  St.,  Lindsay,  (jalif. 
93247, 


BACK  COUNTRY  WEEKLY— Adjudicated 
Zone  9.  Growing  with  excellent  future. 
Write  KRM,  P.O.  Box  550,  Alpine,  Calif. 
92001. 


FREE  PAPER,  Benton,  Ark,  No  competi¬ 
tion.  Monthly  now,  could  easily  go  week¬ 
ly.  Billing  $5-6(X)0  per  issue,  low  overhead. 
Accounts  receivable  good.  Price  includes 
full  print  shop  billing  $4-6000  monthly. 
$25,000  down,  will  finance  balance.  Call 
M.L.  Toliver,  (501)  922-1466,  evenings  or 
write  22  Sonora  Way,  Hot  Springs  Village, 
Ark.  71901. 


SOUTHERN  ILLINOIS  weekly,  700  circula¬ 
tion  and  growing,  offset.  $30,000  gross. 
Price  $15,000.  Box  1038,  Editor  & 
Publisher. 


WEEKLY  MAGAZINE  15,000  circulation, 
$167, (X)0  gross,  composition  equipment; 
sell  or  consider  partner  versed  in  job  print¬ 
ing.  P.O.  Box  20768,  Billings.  Mont. 
59102. 


NEW  JERSEY  WEEKLY— Competent 
editor-publisher  will  accept  proposals  on 
long-established  respected  newspaper. 
High  income  suburban-seashore  market 
with  clear  potential  for  profitable  expan¬ 
sion.  Will  consider  continued  association 
and  partial  payment  in  stock  of  substantial 
newspaper  group.  No  previous  negotia¬ 
tions.  Box  1120,  Editor  &  Publisher. 


A  MIDWEST  AUTOMOTIVE  trade  news¬ 
paper,  monthly,  20  years  old,  paid  circula¬ 
tion,  local-regional.  An  opportunity  for  an 
aggressive  person  or  firm  and  at  an  attrac¬ 
tive  price.  No  equipment.  Principals  only. 
Box  1062,  Editor  &  Publisher. 


STRONG  WEEKLY,  6  years  old,  a  jour¬ 
nalist's  newspaper.  1975  gross;  $150,(^. 
5(XX)  paid  circulation.  No  plant.  $100,000. 
Publisher,  Maui  Sun,  Wailuku,  Hawaii 
96793. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


6-DAY  OFFSET.  Zone  5.  $275,000  gross. 
Growth  area.  $450,000.  Terms,  Box  1077, 
Editor  &  Publisher. 


WEEKLY  SHOPPER-Great  opportunity 
for  ad  or  circulation  pro  w  i  this  Zone  1 
shopper.  7000  mailed  circulation.  Gross 
$80M  and  profitable.  Can  be  easily  con¬ 
verted  to  hand-delivery.  $20M— low  down 
payment  to  qualified  buyer.  Box  1098, 
Editor  &  Publisher. 


WEEKLY  TABLOID.  5600  circulation.  Ad 
revenue  now  $3500-$4000  monthly.  50- 
plus  contracted  advertisers.  $100  a  month 
fully  furnished  and  staffed  office.  Over¬ 
head:  $1500  monthly.  Can  and  should 
gross  $60,(^  yearly.  $15,0(X)  cash  buys. 
McDonough,  1404  Lake  Shore  Dr..  Michi¬ 
gan  City.  Ind.  46360.  (219)  872-0681  or 
evenings  (219)  879-6649. 


NEWSPAPERS  WANTED 


WEEKLY  publisher  will  pay  cash  or  sub¬ 
stantial  down  payment  for  another  weekly. 
Must  be  doing  between  $125,000  and 
$300,000  annually  in  advertising-circula¬ 
tion  and  be  exclusive  in  its  area.  Give  all 
details.  Box  480,  Editor  &  Publisher. 


WEEKLY,  bi-weekly,  small  daily  or  rural 
magazine  wanted  for  purchase.  Prefer 
lower  Vermont  or  New  Hampshire.  Will 
consider  partial  or  majority  ownership. 
Have  extensive  editorial  experience.  Box 
1115,  Editor  &  Publisher. 

WASHINGTON  OR  B.C.  WEEKLY.  Prefer 
island  or  coastal.  Will  be  in  area  July.  Box 
1084,  Editor  &  Publisher. 


PRINTING  PLANTS  FOR  SALE 


SOUTH  FLORIDA  printing  plant,  includes 
property.  Guaranteed  income  from  weekly 
news  contract,  Gottlieb-Mitchell  Associ¬ 
ates.  The  Keyes  Co.  Realtors,  100  N.  Bis- 
cayne  Blvd.,  Miami,  Fla.  33132. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

STAT  KING  CAMERA  and  permatizer 
Model  SK-B,  serial  No.  1575.  Graphic 
Sales  Inc.,  733  W.  Colonial  Dr.,  Orlando, 
Fla.  32804.  Ph:  (305)  423-1210. 

ENGRAVINGISTEREO 

FOR  SALE:  (2)  Hercules,  Model  200  Plas¬ 
tic  Rate  Exposure  units,  new  in  1975 — like 
new.  (Contact  Tom  Rice  (312)  321-2214, 
Sun-Times,  401  N.  Wabash.  Chicago.  III. 
60611. 


_ MAILROOM _ 

BALDWIN  COUNT-O-VEYOR  Model  106, 
less  than  1  year  old.  Good  condition. 
$4500.  Paul  Chmielewicz,  (809)  723-0481, 
Telex  385-836. 

HANS-MUELLER  3  pocket  inserting 
machine  with  Kirk-Rudy  labeling  unit, 
purchased  Septemder  '72.  Both  like  new 
condition.  Will  sell  separately;  Hans- 
Mueller  $29,(X)0,  Kirk-Rudy  $40(j0  or  both 
together  for  $32,000.  Price  includes  some 
spare  parts.  For  further  information  con¬ 
tact  Don  Wing  or  Dick  Chaney  at  the  North 
Platte  Telegraph,  North  Platte.  Neb.  F>h: 
(308)  532-6000.  Immediate  delivery,  FOB 
North  Platte.  First  $5000  check  holds  the 
equipment. 

BALDWIN  COUNT-O-VEYOR  104,  3  years 
old.  Fine  working  condition.  Scotts  Bluff 
Star-Herald,  1405  Broadway,  Scottsbiuff, 
Neb.  69361.  (308)  632-6116. 


We  move  machinery! 

E&P  Classifieds 
(212)  752-7053 
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CLASSIFIED  ADVERTISING  RATES 

POSITIONS  WANTED 

(Payable  with  order) 


4  weeks  —  SI  35  pei  line,  per  issue 

3  weeks  —  SI  45  per  line  per  issue 

2  weeks  —  SI  55  per  line  per  issue 

I  week  —  SI  65  pet  line 


OTHER  CLASSIFICATIONS 

(Remiltarrce  should  accompany 
copy  unless  credd  established) 

4  weeks  —  S2  00  per  line  per  issue 

3  weeks  —  S2  10  per  line  per  issue 

2  weeks  —  S2  20  per  line,  per  issue 

I  week  —  S2  30  per  line 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Add  SI  00  per  Insertion  lor  boi  service  and  count  as  an  eitra  line  on  your  copy 
Air  mail  service  on  boi  numbers  also  available  at  SI  50  eitra. 

Due  to  change  In  postal  charges,  only  boi  number  responses  going  outside  the 
continental  United  States  will  be  marked  Air  Mall  and  charged  eitra  tor  Air  Mall  service. 

DISPLAY  CLASSIFIED 

The  use  of  txjrders.  tjoldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display  The  rate  for  display  classified  is  $4  35  per  agate 
line  $60  90  per  column  inch  minimum  space 

Closftitiwd  Contract  Rotos  Avoiloblo  On  Requost 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  Now  York  Time 

Boi  numbers,  mailed  each  day  as  they  are  received,  are  valid  lor  I  year 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 


Address 

City  - 

Phone  — 


-State 


-Zip 


Authorized  by 

Classification _ 

Copy  _ 


□  Assign  a  box  number  and  mail  my  replies  daily 

To  Run:  _ Weeks - Till  Forbidden 

I 

I  Please  indicate  exact  classification  in  which  ad  is  to  appear 

I  Moil  tO:  EDITOR  fc  PUBLISHER  •  850  Third  Avt.  •  New  York,  N.Y.  10022 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


SAXMEYER  TYING  MACHINE.  $400.  For 
further  information  contact  Don  Wing  or 
Dick  Chaney  at  the  North  Platte  (Neb.) 
Telegraph.  Ph:  (308)  532-6000.  Immediate 
delivery.  FOB  North  Platte,  Neb. 


MISCELLANEOUS 


NEWSPAPER 
PLANT  LIQUIDATION 

Goss  Community  4  units,  1974 
Compugraphic  7200,  new  1974 
Compugraphic  4961,  new  1974 
Compugraphic  2961,  new  1974 
Compugraphic  5  keyboards,  new  1974, 
extra  parts  and  tools 
Complete  camera  and  stripping  room 
Lift  trucks 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  III.  60612 

Ph:  (312)  738-1200  Telex  25-4388 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP&  PAPER  CORP. 
606  W.  Arbor  Vitae  St,.  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHIC-JUSTOWRITERS 
2961  HS — 4500.  Compuwriter  I — 4500. 
Keyboards— 1200.  FHN  Business  Prod¬ 
ucts,  Church  Rd.,  Mt.  Laurel,  N.J.  (609) 
235-7614. 


TWO  PACESETTER  MARK  II  eight  face 
Wpesetting  machines  in  good  condition, 
(jne  machine  6  pt.  to  72  pt.  (15  lenses)  and 
second  machine  6  pt.  to  42  pt.  (12  lenses). 
Tom  Watkins,  Amos  Press  Inc.,  Box  150. 
Sidney,  Ohio  45365.  (513)  492-4141. 


AKI  TYPESETTING  UNIT,  purchased  1971 
and  is  in  excellent  condition.  Sale  price  of 
$1750  includes  approximately  $500  in 
spare  parts.  For  further  information  con¬ 
tact  Don  Wing  or  Dick  Chaney  at  the  North 
Platte  (Neb.)  Telegraph,  (308)  532-6000. 
Immediate  delivery  FOB  North  Platte. 

COMPUGRAPHIC  4961  with  width  plugs, 
two  duplexed  fonts  per  strip,  Serial  No.  1, 
reader  and  spare  parts,  working,  as  is, 
where  is,  first  offer  over  $3800.  Also  7200, 
as  is,  where  is,  first  offer  over  $1700. 
Both,  first  offer  over  $52(X).  William  Clark, 
Shore  Line  Times,  Guilford,  Conn.  (203) 
453-2711. 


COMPUGRAPHIC  EQUIPMENT  FOR  SALE 
1-2%1  SL,  $2750. 

1—7200  H  Model  with  half  size 
switch,  $2300. 

Both  of  these  machines  are  working  daily. 
Rochelle  Newspapers,  Inc. 

401  North  Main  St. 

(Tochelle,  III.  610^ 

(815)  562-6182 

STAR  191  PHOTOTYPESETTERS,  approx¬ 
imately  3  years  old.  Good  condition. 
$7000.  Bob  Douglass,  Lakeland  (Fla.) 
Ledger,  (813)  688-6011. 


VERITYPER  WITH  20  FONTS. 

$2200. 

CALL  SKIP  AT  (203)  567-8789. 

COMPUGRAPHIC  9000  with  keyboards. 
4  years  old. 

COMPUGRAPHIC  Compuwriter  II  with 
fonts  and  plugs— processor  included. 

LINOFILM  SETUP-Includes  2  photo 
units,  4  keyboards,  composer,  many 
grids  and  width  cards.  More  than 
$30,000  in  spare  parts. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

436  Ridge  Road 
North  Arlington,  N.J.  07032 
(201)  438-3744 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHIC  4961  TL  with  spare 
parts  kit  and  10  fonts.  Also  4961  elec¬ 
tronic  autotape  keyboard.  Entire  package 
$5950.  The  Memorial  Press,  Plymouth, 
Mass.  02360.  (617)  746-5555. 


HARRIS  600:  presently  being  used; 
surplus  to  our  needs  July  30;  six  (6)  discs 
with  machine.  Brandon  Sun,  501  Rosser 
Ave.,  Brandon,  Manitoba,  Canada  R7A 
5Z6.  Ph:  (204)  727-2451. 


PLATEMAKING 


NATIONAL  A-340  offset  plate  processor. 
Used  6  months.  Asking  $3000.  Call  (201) 
574-1200,  Mr.  Vigilante. 


NATIONAL  A250  plate  processor,  2  years 
old,  in  excellent  condition.  Scotts  Bluff 
Star-Herald,  1405  Broadway,  Scottsbiuff, 
Neb.  69361.  (308)  632-6116. 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
^ss  Suburban  4  units,  1966 
Goss  Suburban  2  units  for  add-on 
Goss  Urbanite  5 units,  23  9/16  x  36,  1971, 

2  folders 

Goss  Urbanite  presses  and  units 
Goss  Urbanite  folder 

Goss  Universal  6  units,  1  folder.  22%  cutoff 
Cottrell  V-15  units  and  presses 
Fairchild  Colorking  5  units.  1968 
Fairchild  (Vewsking  4  units  (2  stacked), 
Colorking  folder 

Gregg  flying  imprinter  for  Urbanite 
Hoe  Colormatic,  8  units,  2  folders,  1964 
Mueller  3-pocket  inserter.  Model  227 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


3  COTTRELL  VANGUARD  V-15  units  with 
rollstands.  $5000  each  or  $12,(X)0  total. 
New  England  Printing  Machinery  Inc.  Call 
collect:  (617)  475-3210. 


WEB  OFFSET  PRESSES 

4  Unit  Goss  Metro  (1971),  with  2  color 
decks,  RTP.  2  to  1  double  delivery  folder 
with  upper  formers,  conveyor  equip¬ 
ment,  available  now. 

Goss  Suburban,  4  Signature  units,  2  stand¬ 
ard  units.  Urbanite  Folder,  (includes  V« 
fold)  two  50hp  drives,  two  4  position 
roll  stands  (1%5). 

4  Unit  Wood  Colorflex  (straight  and  col¬ 
lect),  up  to  45, OCX)  per  hour.  Includes 
%  folder.  lOOhp  drive. 

4  Unit  (iolor  King  with  Color  King  folder. 

Gazette  Americana  17%  x  24",  2  color  per- 
fector  with  sheeter. 

Cottrell  Model  RB-1  heavy  duty  newspaper 
folder,  with  balloon  former  and  cat 
walks  (takes  12  sheets). 

UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC. 

436  Ridge  Road 
North  Arlington,  N.J.  07032 
(201)  438-3744 


GOSS  NEWSPAPER  PRESS  consisting  of 
3  Ckjmmunity  units,  SC  folder  with  double 
parallel  and  cross  perforating,  new  1970. 
Goss  Suburban  4  units.  Suburban  folder, 
new  approximately  1965,  2  drives:  can  run 
as  7-web  press  or  2  machines.  Box  1075, 
Editor  &  (Publisher. 


FIRST  TIME  OFFERED 

SCOTT  SUPER  SEVENTY  PRESSES 
Manufactured  1961 
23  9/16"  Cutoff  90°  Stagger 
Rated  70,000  I.P.H. 

16  Units,  2  Single  3:2  Folders  with 
double  formers  and  double  upper  for¬ 
mers,  4  color  half  decks,  reels,  ten¬ 
sions,  pasters.  AC  unit  type  drives, 
tension  plate  lockup. 

Condition:  Excellent 
Can  Be  Sold  As  Two  8-Unit  Presses 
Available  Immediately  “As  Is,  Where  Is" 
Or  Will  Contract  To  Deliver  And  Install 
As  ROTO-SCREEN  Equipped 
DiLitho  Presses 
Located:  Times  Square  Plant 
of  Detroit  News 
Offered  Exclusively  By: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Dr.,  P.O.  Box  5487 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  42362 
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EQUIPMENT  &  SUPPLIES 


PRESSES  &  MACHINERY 


22^4  CUTOFF 

4  UNITS — Mark  II  Goss  Headliner,  man¬ 
ufactured  1971,  still  in  original  crates. 
Complete  with  2  to  1  double  delivery  fol¬ 
der,  2  color  cylinders  (reverses  on  both),  4 
RTFs,  angle  bar  nest  4  high,  5-50hp 
DOSCR  drive. 

SPARE  PARTS 

for  (3oss  Mark  II  Headliner,  22^,  complete 
set  (4)  printing  cylinders  and  complete  set 
of  parts  for  1  unit  exclusive  of  side  frame. 
All  like  new.  IncludesRTPand  "Y"  columns. 
UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

436  Ridge  Road 
North  Arlington.  N.J.  07032 
(201)  438-3744 


WNMA-INC  REEL  SYSTEMS 
WITH  ANGLE  BAR  NEST 


ENGINEERED  FOR 
SINGLE  WIDTH  OFFSET 
OR  LETTERPRESS  EQUIPMENT 


1  UNIT  PASTES  4  WEBSi 
^MaT 35,000  P.P.HR.  I 
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PHONE;  (415)  574-2445 


JOINT  VENTURE  WITH 


COLUMSIA  MiCISION  INDUSTRIIS,  INC. 

von  nuyt,  colif.  9Y406 


FIRST  TIME  OFFERED 

GOSS  HEADLINER  PRESSES 
Manufactured  1955-56 
23  9/16"  Cutoff,  9Cr  Stagger 
Rated  52,500  I.P.H. 

16  Units,  2  Single  2:1  Folders  with 
Double  Upper  Formers,  4  Color  Half 
Decks,  Goss  reels,  tensions,  pasters. 

AC  Unit  type  drive,  compression  lock¬ 
up. 

Condition:  Excellent 
Can  Be  Sold  As  Two  8-Unit  Presses 
Available  Immediately  “As  Is,  Where  Is” 
Or  Will  Contract  To  Deliver  And  Install 
As  ROTO-SCREEN  Equipped 
DiLitho  Presses 
Located:  Times  Square  F>lant 
of  lietroit  News 
Offered  Exclusively  By: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Dr.,  P.O.  Box  5487 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  42362 


WEB  OFFSET  newspaper  press.  Model 
V-15,  Cottrell,  2  units  and  folder,  serial  No. 
CW  186-BA.  Make  us  an  offer.  Box  1091, 
Editor  &  Publisher. 

SIGNODE  MODEL  ML  1  plastic  strapping 
machine,  used  less  than  one  year,  upgrad¬ 
ing  to  fully  automatic,  reasonably  priced, 
(iontact  Paul  Chmielewicz,  El  Vocero,  P.O. 
Box  3431  Old  San  Juan  Sta.,  San  Juan, 
Puerto  Rico  00904.  Ph:  (809)  723-0481. 
Telex:  385-836. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  1%— 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WANTED: 

WOOD  COLORFLEX. 

BOX  264,  EDITOR  &  PUBLISHER. 


WANTED:  Goss  Comirxinity,  Suburban  or 
Urbanite.  Can  use  Hoe  Colorflex  in  place  of 
Urbanite.  Changing  over  from  letterpress 
to  offset.  Box  241,  Editor  &  Publisher. 


WANTED;  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249,  EDITOR  &  PUBLISHER 


WANTED:  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 


WANTED:  GOSS  URBANITE 
4  to  8  UNITS  FOR  EXPORT 
BOX  251,  EDITOR  &  PUBLISHER 


WANTED;  LATE  STYLE 
COTTRELL  V-22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


WANT  TO  BUY 

Goss  Plate  Perfector,  22%’  cutoff 
6000  to  10,(X)0  lb,  electric  stereotype 
furnace  with  pump 
6-position  roll  stand,  either 
Universal,  Urbanite  or  Goss  Dek-A-Tube 
Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Dr.  P.O.  Box  5487 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  No.  42362 


FOR  URBANITE  OFFSET  PRESS,  one 
upper  former  complete  with  assembly,  or 
will  consider  modifying  upper  former  from 
Goss  Universal  letterpress,  or  upper 
former  from  Goss  or  Duplex  T ubular  press. 
Call  (415)  757-2525  or  write  Gary  L.  Fer- 
nau,  or  Irv  Martin,  Antioch  Newspapers 
Inc.,  P.O.  Box  70,  Antioch,  Calif.  94M9. 


ONE  2-4  UNIT  OFFSET  PRESS  16-24 
pages  and  1  Gasoline  Forklift  Truck. 
BEHRENS  PULP  &  PAPER  CORP.,  606  W. 
Arbor  Vitae  St.,  Inglewood,  Calif.  W301. 
(213)  674-4040. 


2,  3  OR  4  UNITS  Goss  Community  or  Fair- 
child  Newsking  wanted  by  weekly  pub¬ 
lisher.  Call  (516)  588^6(X). 


3-STATION  NEWSPAPER  INSERTER  in 

food  condition.  Reasonable,  please.  Call 
kip  at  (203)  567-8789. 


ONE  OR  TWO  UNIT  of  Goss  Urbanite  to 
attach  to  present  folder  U-1111.  Contact 
Paul  Chmielewicz,  El  Vocero,  P.O.  Box 
3431  Old  San  Juan  Station,  San  Juan, 
Puerto  Rico  00904.  Ph:  (809)  723-0481. 
Telex:  385-836. 


WANTED:  2  to  4  unit  Web  Offset  Press 
and  folder  in  good  condition.  Also  plate 
burner  and  lift  truck.  Box  1131,  Editor 
&  Publisher. 


NEED  JUSTOWRITER  REPRODUCER. 
Modem  face.  8-10  pt.  Will  pick  up  Area  2. 
Box  510,  Pearl  River,  N.Y.  (914)  735-7070. 


GOSS  URBANITE  offset  press,  2/4  units, 
16-24  pages  with  tabloid  folder  and  gaso¬ 
line  forklift  truck.  BEHRENS  PULP  & 
PAPER  CORP.,  606  W.  Arbor  Vitae  St., 
Inglewood,  Calif.  90301.  (213)  674-4040. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


PENNIES  PER  ACCOUNT! 
PIA-CARRIER-DEALER.  We  have  de¬ 
veloped  and  perfected  a  new  home  deliv¬ 
ery  billing  and  bookkeeping  system  now  in 
use  with  major  Los  Angeles  area  newspap¬ 
ers.  We  will  do  the  processing  at  our  data 
center  or  will  license/sell  the  program  and 
train  your  personnel. 

Moulton  Data  Systems  Inc. 

16055  Ventura  Blvd.,  Suite  415 
Encino,  Calif.  91436 
(213)  986-2927 

PRESS  ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering. 
Rt.  2.  Box  2285,  McAllen.  Texas  78501, 
(512)  682-7011. 


Help 

Wanted,.. 

ACADEMIC 


JOURNALISM  faculty  position  open  start¬ 
ing  Fall,  1976.  Teach  mainly  in  public  rela¬ 
tions  and  advertising  with  qualifications 
for  news-editorial  courses,  ^veral  years 
professional  and  teaching  experience.  Ph[3 
preferred;  Masters  required.  Salary  com- 
F>etitive.  Equal  Opportunity  Employer. 
Contact  Chairman,  Journalism  IJepart- 
ment.  University  of  North  Dakota.  Grand 
Forks,  N.D.  58201. 

ADVERTISING  TEACHER,  University  of 
Wisconsin-La  Crosse,  seeks  faculty 
member  to  teach  advertising  and  some 
other  mass  communications  courses  and 
to  serve  as  financial  advisor  to  publica¬ 
tions.  Minimum  qualifications:  Masters, 
PhD  preferred,  with  advertising  experi¬ 
ence.  Apply  Joseph  Zobin,  Chairman,  Mass 
Communications,  University  of  Wisconsin- 
La  Crosse,  La  Crosse,  Wise.  54601.  An  Af¬ 
firmative  Action/Equal  Opportunity  Em¬ 
ployer. 


VIRGINIA  STATE  COLLEGE  is  seeking  an 
assistant  professor  in  Journalism  to  teach 
two  Journalism  courses  and  serve  as  ad¬ 
visor  to  student  publications.  Position  re¬ 
quires  MA  degree  and/or  experience.  An 
opportunity  exists  to  write  part-time  for  a 
Richmond  newspaper  cooperating  with  our 
program.  Send  full  resume  to  Prof.  Ronald 
Sturman,  Coordinator  of  Communications 
Media,  Virginia  State  College,  Petersburg, 
Va.  23803. 


ADMINISTRATIVE 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


BUILD  AND  HOLD  your  circulation  with 
the  ideas  and  art  you'll  receive  each 
month.  Hundreds  of  circulators  use  our 
sales  boosters,  service  and  training  aids, 
management  and  promotion  materials. 
Ask  for  details  and  low  rates.  CIR¬ 
CULATOR'S  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile.  Ala.  36606. 


BOYS  AND  TELEPHONES 
Are  available  tor  your  newspaper.  We  can 
increase  your  circulation.  1(W%  verified 
orders,  cancellation  rate  is  less  than  6%. 
Many  years  experience  on  large  and  small 
newspapers.  Write  Circulation  Promotion, 
84  N.E.  Loop  410,  Suite  262W,  San  An¬ 
tonio,  Texas  78216. 


HELP  WANTED 


ACADEMIC 


DEPARTMENT  CHAIRMAN  to  direct  200 
undergraduate  and  graduate  students,  ten 
faculty.  Majors  in  News-Editorial  (accre¬ 
dited),  Advertising,  Broadcasting,  Science 
Writing,  Agricultural  and  Home  Economics 
Journalism  and  Printing  Management. 
Emphasis  on  instruction  and  relations  with 
state's  media,  professional  organizations 
and  high  school  press.  PhD  preferred;  sig¬ 
nificant  professional  media  and  teaching 
experience  required;  record  of  administra¬ 
tive  and  leadership  ability.  Salary  competi¬ 
tive.  Date  open.  Write:  Chairman,  Search 
Committee,  Department  of  Journalism  and 
Mass  Communication,  South  Dakota  State 
University,  Brookings,  S.D,  57(XJ6.  Equal 
Opportunity  Employer. 


ADMINISTRATIVE 

Growing  Group  Seeks 
Soles  Trainer 

Candidate  must  have  heavy  emphasis  on 
professional  newspaper  advertising  sales 
practices.  We  seek  a  person  wilting  to 
travel  constantly,  relate  to  staffers  as  a 
sales  trainer  and  leader.  We  seek  a  candi¬ 
date  with  good  personal  habits.  Must  be 
neat  appearing.  An  excellent  opportunity 
for  the  right  person  to  become  part  of 
central  office  staff.  Complete  resume  to 
Box  1040,  Editor  &  Publisher. 


ASSISTANT  COMPTROLLER.  Office  Man¬ 
ager,  for  morning,  afternoon  dailies  with 
20,()00  circulation.  Accounting  back¬ 
ground  a  must.  Prefer  experience  in  credit, 
personnel  and  purchasing.  Excellent  op¬ 
portunity  for  advancement.  Salary  negoti¬ 
able  and  related  to  job  experience.  Lo¬ 
cated  in  the  West,  with  opportunities  for 
all  outdoor  activities,  hunting,  fishing, 
camping,  etc.  Write  giving  full  details  on 
resume  of  education,  experience  and 
compensation  desired,  or  contact  Ron  M. 
Brown.  Comptroller,  Cheyenne  Newspa- 

gers  liK..  110  E.  17th  St.,  Cheyenne,  Wyo. 
2(X)1.  (307)  634-3361. 


BUSINESS  MANAGER-BS  Degree,  some 
sales  or  management  experience,  to 
supervise  office,  circulation  staff,  records, 
etc.  Send  resume  to  The  Courier  Tribune, 
Asheboro,  N.C.  27203. 


TOP  EXECUTIVE  for  12,000  Mid-South 
daily  in  rapidly  growing  market.  Must  have 
strong  background  in  newspaper  operation 
as  well  as  community  relations.  Will  be  re¬ 
sponsible  for  newspaper  operation  and 
commercial  printing  business.  Excellent 
opportunity  for  personal  growth.  Send 
resume,  references,  salary  requirements 
to  Box  1058,  Editor  &  Publisher. 


GENERAL  MANAGER  of  small  Mid- 
Atlantic  daily  with  strong  background  in 
sales  management  and  production  control. 
Must  be  able  to  motivate  people.  Reply 
with  full  experience  to  Box  994,  Editor  & 
Publisher. 


MEDIA  DIRECTOR 
LIST  MANAGER 

150  MM  consumer  marketing  organization,  located  outside  Philadelphia,  has 
two  key  management  openings. 

MEDIA  DIRECTOR  will  manage  national  advertising  efforts  and  be  re¬ 
sponsible  for  negotiating  print  and  broadcast  media  contracts,  direct  mail 
programs  and  providing  product  Managers  with  expertise  and  planning. 

LIST  MANAGER  must  have  several  years  experience  in  evaluating  and 
negotiating.  You  will  consult  with  Product  Managers  on  a  wide  variety  of 
national  direct  mail  projects. 

Both  positions  offer  a  most  competitive  compensation  package  that  includes 
both  stock  purchase  and  profit  sharing  plans. 

Please  forward  your  resume  with  salary  history  in  total  confidence  to: 

R.  DUNN 

NATIONAL  LIBERTY  MARKETING 

Division  of 

National  Liberty  Insurance  Group 

VALLEY  FORGE,  PA.  19481 
An  Equal  Employment  Employer,  M/F 
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HELP  WANTED 
ADVERTISING  ART 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


I! 

I 


DISPLAY  ADVERTISING— ART  DIRECTOR 
Rapidly  expanding  advertising  company  in 
Zone  9.  with  excellent  company  benefits 
looking  for  an  Art  Director  with  proven 
management  experience.  Must  have  ex¬ 
perience  in  ad  layout,  design,  type  spec- 
ing,  operations  and  upkeep  of  Compu- 
graphic  phototypesetting  equipment.  Send 
resume  and  salary  requirements  to  P.O. 
Box  1044.  San  Juan  Capistrano,  Calif. 
92675. 


ARTISTS 


ARTIST 

Newspaper  in  suburban  New  York  seeks 
artist  to  illustrate  news  stories  and  do 
dramatic  layouts  for  feature  section  and 
magazine.  Excellent  pay.  good  working 
conditions  and  good  fringe  benefits.  Box 
1111.  Editor  &  Publisher.  An  Equal  Oppor¬ 
tunity  Employer. 


CIRCULATION 


EXPERIENCED  CIRCULATION  DIRECTOR 
for  morning  and  afternoon  dailies,  20,000 
circulation,  with  sound  working  knowledge 
of  all  phases.  Must  be  strong  on  sales 
promotion,  service  and  collections.  Lo¬ 
cated  in  the  West  with  opportunities  for  all 
outdoor  activities,  hunting,  fishing,  camp¬ 
ing.  etc.  Write  giving  full  details  on  resume 
of  education,  experience,  references,  and 
compensation  desired  to  Ron  M.  Brown, 
Comptroller,  Cheyenne  Newspapers  Inc., 
110  E.  17th  St.,  Cheyenne,  Wyo.  82001, 
(307)  634-3361. 

GROW  WITH  US.  We  are  looking  for  an 
experienced  circulator,  preferably  with  a 
knowledge  of  rural  delivery,  who  is  prob¬ 
ably  now  the  No.  2  person  on  a  lively  grow¬ 
ing  small  to  medium  daily  in  Zone  1,  2  or  3. 
If  you  possess  good  administrative  and 
marketing  skills,  can  demonstrate  a  record 
of  accomplishments  and  are  growth- 
oriented,  then  send  complete  resume  and 
salary  requirements  to  Box  1070,  Editor  & 
Publisher. 

IMMEDIATE  OPENING  for  circulation 
manager  on  5-day  Zone  6  daily  with  shop¬ 
per.  Must  be  able  to  increase  circulation 
and  organize  excellent  service.  We  are  a 
growth  community  with  opportunity  for  the 
energetic  manager.  Box  1053,  Editor  & 
Publisher, 

CIRCULATION  MANAGER  for  11,000  ABC 
daily.  Must  be  aggressive,  able  and  willing 
to  maintain  record  of  steady  growth.  Good 
benefits  including  health  and  life  insur¬ 
ance,  salary  protection  plan,  incentive 
bonuses.  Give  full  details,  salary  and  ex¬ 
perience  in  first  letter.  All  replies  confi¬ 
dential.  Contact  Tom  Reeves,  Daily 
Reporter-Herald,  P.O.  Box  59,  Loveland, 
Colo.  80537.  Phone  (303)  669-5050. 

SALES-MINDED  mature  executive  seeking 
secure  position  in  medium  size  company 
distributing  newspapers,  magazines  and 
books  at  wholesale  in  Massachusetts  city. 
Person  wanted  should  be  self-starter  and 
tough  f  ibered  to  assume  position  of  manag¬ 
er.  No  home  delivery.  Write  Box  1101,  Edi¬ 
tor  &  Publisher,  with  resume,  references. 


CLASSIFIED  ADVERTISING 


EXPERIENCED  CLASSIFIED  MANAGER 
for  18,000  Florida  Gulf  Coast  PM  daily. 
New  plant,  beautiful  area  with  excellent 
working  and  living  conditions.  Benefits  in¬ 
clude  pension  plan.  Send  resume  to  Box 
980,  Editor  &  Publisher. 


TELEPHONE  SALES  MANAGER 

Large  Zone  2  daily  has  immediate  avail¬ 
ability  for  a  proven  classified  phone  room 
manager.  Past  success  as  effective  super¬ 
visor  with  demonstrable  sales  knowledge 
and  record  of  linage  growth  essential.  We 
prefer  a  background  in  a  competitive  mar¬ 
ket.  Salary  offer  commensurate  with  ex¬ 
perience  (^us  bonus  and  excellent  fringes. 
Send  resume  including  salary  progress  to 
Box  1068,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


RETAIL  DISPLAY 
ADVERTISING  SALES 

Immediate  opening  for  experienced  sales¬ 
person.  Perhaps  you're  now  at  a  weekly 
publication.  If  you  would  enjoy  working  in  a 
highly  competitive  market  for  an  aggres¬ 
sive  and  innovative  7-day  daily  contact: 
Robert  C.  Rittenhouse.  Retail  Advertising 
Manager,  The  News  Herald,  38879  Mentor 
Ave.,  Willoughby,  Ohio  44094.  Call  (216) 
942-2100. 


EXPERIENCED,  AGGRESSIVE  display 
manager  needed  for  medium  size  Florida 
daily.  Must  have  proven  track  record  and 
able  to  motivate  personnel.  Excellent 
starting  salary  and  benefits.  Box  1005, 
Editor  &  Publisher. 


CLASSIFIED 

ADVERTISING  MANAGER 

Fresno,  Calif.— The  Fresno  Bee  has  an 
immediate  opening  for  a  person  with  ex¬ 
perience  in  sales  management,  classified 
advertising  administration  and  knowledge 
of  computerized  production.  Excellent  op¬ 
portunity  for  a  person  able  to  develop  full 
departmental  program  and  get  results. 

Wide  salaiy  range  plus  very  liberal  benefit 
package.  Apply  in  person  ...  or  send  re¬ 
sume  giving  the  details  that  will  convince 
us  you  are  the  right  person.  All  replies  held 
in  confidence. 

PERSONNEL  DEPARTMENT 
THE  FRESNO  BEE 
1626  E  Street,  Fresno  Calif.  93786 
An  Equal  Opportunity  Employer 

EDITOR  &  PUBLISHER  for  June  12,  1976 


ADVERTISING  DIRECTOR 

Progressive  moming-evening-Sunday 
newspapers  have  immediate  opening 
for  experienced,  enthusiastic,  or¬ 
ganized  director  to  join  fine  team  of 
executives  at  Kansas'  largest  daily. 
Negotiable  salary.  Excellent  fringes, 
chance  to  join  a  leading  newspaper 
group.  Send  resume  to  Eugene  Lam¬ 
bert,  Publisher,  Eagle  &  Beacon.  825 
E.  Douglas,  Wichita,  Kans.  67202. 


DISPLAY  MANAGER 
Must  have  experience  to  handle  large  staff 
on  medium-sized  daily  in  top  market 
Salary-bonus  plan,  usual  fringes.  Give  full 
details  in  first  letter.  In  Zone  5.  Box  1045, 
Editor  &  Publisher. 


IF  YOU  ENJOY  SALES 
COME  GROW 
IN  THE  SUBURBS 

lOO.CXJO-f  quality  suburban  newspapers, 
the  largest  in  Southeast.  Liberal  salary 
plus  top  bonuses,  fringes,  profit  sharing. 
Growth  situation  with  managerial  oppor¬ 
tunity.  Extensive  sales  experience  and 
thorough  working  knowledge  of  advertising 
and/or  merchandising.  Write:  C.  F.  Worrell, 
News/Sun  Publications,  739  DeKalb  In¬ 
dustrial  Way,  Decatur,  Ga.  30033.  Equal 
Op|X>rtunity  Employer. 


ADVERTISING  DIRECTOR— Need  good 
sales  and  promotion  person  who  can  sell 
and  direct  others  to  do  the  same.  6-day 
daily  in  Area  5.  Part  of  large  non-public 
newspaper  group.  Great  opportunity  for 
the  right  individual  to  possibly  work  up 
within  the  group.  Salary,  bonus,  car  ex¬ 
pense,  full  company  fringes.  Box  1088, 
Editor  &  Publisher. 


ADVERTISING 

MANAGER 

We  have  an  immediate  opening  for  an  ex¬ 
perienced  advertising  manager  on  a 
20,000-r  Midwest  daily.  Responsible  for  all 
advertising  departments  and  must  be  able 
to  direct  a  staff  of  13  in  this  competitive, 
demanding  market. 

The  ideal  person  should  possess  strong 
sales  skills,  leadership  ability  and  previous 
advertising  management  experience. 
Starting  salary  commensurate  with  your 
bacteround.  (xood  income  growth  pxjten- 
tial.  Send  complete  resume  with  Mlary  his¬ 
tory  and  requirements  in  confidence  to 
Box  1112,  Editor  &  Publisher. 


TOP  STAFF  POSITION  for  experienced 
salesman.  Salary  plus  excellent  incentives 
and  company  benefits.  (3ene  Lofton,  The 
Daily  Democrat,  Woodland,  Calif.  95695. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 


UNIQUE  SALES  PROPOSITION-Nafional 
networks  of  top  suburban  newspapers  in 
key  42  metro  areas.  Fastest  growing  rep 
needs  three  "hungry"  salesmen  not  afraid 
to  dig  for  business  at  corporate  or  agency 
jugulars.  Must  be  able  to  sell  conceptually 
AND  CLOSE.  New  York  area.  Resumes  with 
sell  letter  first  to  U.S.  Suburban  Press 
Inc.,  441  Lexington  Ave.,  New  York,  N.Y. 
10017. 


TALENTED  BEGINNER  who  wants  reward¬ 
ing  career.  Daily  Herald-News.  P.O.  Box 
1808,  Punta  Gorda,  Fla.  33950. 


WANT  EXPERIENCED  AD  PERSON  who  is 
ready  to  move  into  our  Retail  Ad  Manager 
job  on  6000  circulation  Midwest  daily  in 
exclusive  market.  Send  resume  to  Box 
1093,  Editor  &  Publisher. 


AD  MANAGER 

Previous  manager  just  promoted  to  pub¬ 
lisher  position.  Need  good  sales  promotion 
man  or  woman  who  can  sell  and  lead 
others  to  do  same.  1 1,(XX)  daily  circulation 
in*a  growth  market.  Area  3.  Salary,  com¬ 
mission;  car  furnished.  Box  1085,  Editor  & 
Publisher. 


AN  OPPORTUNITY!! 

Fort  Worth's  fastest  growing  Christian 
newspaper  needs  an  advertising  manager 
who  believes  in  providing  a  Christian  daily 
for  this  area.  Age  makes  no  difference. 
Committment  does!  We  do  not  accept 
liquor,  tobacco  or  X-rated  movie  ads.  Call 
W.  S.  Solesbee,  The  Fort  Worth  Press, 
(817)  834-6233. 


EDITORIAL 


STRINGERS  WANTED  for  new  insurance 
publication.  Insurance  experience  not  re¬ 
quired  but  helpful.  Court  reporting  back¬ 
ground  also  helpful.  Send  resume  and  sev¬ 
eral  samples  to  Box  966,  Editor  & 
Publisher. 


MANAGING  EDITOR 

The  nation's  1973  Pulitzer  Prize  winning 
weekly  newspaper  group  is  looking  for  a 
managing  editor  to  lead  and  further  stimu¬ 
late  a  professional  19-member  staff  of 
editors  and  rejxirters  in  the  development 
of  its  talents. 

Must  be  strong  on  community  journalism 
and  have  proven  management  ability. 
Ideas  and  self-starting  initiative  will  be  key 
to  formulating  the  news  approach  for  one 
of  the  nation's  most  honored  weeklies  and 
Omaha's  "second  voice". 

If  you  think  you  might  be  the  one  to  inspire 
these  pajjers  to  new  frontiers  of  modern 
journalism  and  would  like  to  join  a  team 
where  the  compensation  includes  good 
pay,  a  complete  fringe  package,  including 
company  paid  profit  sharing  .  .  .  and  the 
lifestyle  provided  by  an  environmentally 
sound  and  culturally  surprising  Midwest¬ 
ern  city  .  .  .  write  or  call  Stanford  Lipsey, 
Publisher,  Sun  Newspapers,  4875  F  St., 
Omaha,  Neb.  68117. 


EDITOR/REPORTER  for  Philadelphia  busi¬ 
ness  weekly  magazine.  Unique  opportun¬ 
ity  for  experienced  hard  worker.  Clips, 
resume  to  Box  990,  Editor  &  Publisher. 


WANTED:  MANAGING  EDITOR  AND  RE¬ 
PORTERS.  Low  pay,  long  hours,  exciting 
journalism  for  a  crusading  union  news¬ 
paper,  El  Malcriado.  Working  knowledge  of 
Spanish  welcomed  but  not  essential.  Send 
resumes  to  Osar  Chavez,  United  Farm 
Workers  of  America,  La  Paz,  Keene,  Calif. 
93531. 


BANK/FINANCIAL  NEWS 

Need  stringers  in  large  and  medium  size 
cities  in  U.S.  Pay— good.  Send  brief  re¬ 
sume,  sample  of  financial/news  writing  to 
Box  1020,  Editor  &  Publisher. 


EDITORIAL  POSITION  for  women's  high 
school  and  college  sports  publication. 
Must  have  basic  Knowledge  of  women's 
athletics.  Connecticut.  Box  1057,  Editor  & 
Publisher. 


EDITOR  for  small  New  England  weekly 
in  stimulating  arts-oriented  community. 
Imagination  and  superior  writing  talent 
required.  Resume  and  clips  to  Box  1125, 
Editor  &  Publisher. 


L 


REPORTER— 2  to  3  years  experience  for 
general  assignment  position  on  small  daily 
in  Connecticut.  Bachelors  degree  neces¬ 
sary,  preferably  in  Journalism,  Political 
Science  or  History.  Send  resume  clips  and 
references  to  Richard  S.  Edingtr,  Manag¬ 
ing  Editor,  The  Evening  Sentinel,  241  Mam 
St.,  Ansonia,  Conn.  (56401. 


MANAGING  EDITOR 

Medium-sized  Zone  5  daily  wants  to  up¬ 
grade  editorial  product  with  leadership 
from  experienced  editor.  Send  resume 
with  full  details  to  Box  1055,  Editor  & 
Publisher. 


REPORTER  who  can  spot  trends  and  de¬ 
velop  ideas  independently  wanted  by 
award-winning  living  section  of  Connec¬ 
ticut's  most  progressive  daily.  Strong  em¬ 
phasis  on  consumer  issues,  features  and 
interpreting  regional  news.  Some  editing 
and  much  freedom.  2  years  hard  news  ex- 
jjerience  preferred  but  not  required,  if  you 
can  convince  us  you  can  do  the  job.  Send 
covering  letter,  resume,  work  samples  to 
Christopher  Powell,  Managing  Editor. 
Journal  Inquirer,  306  Progress  Dr.,  Man¬ 
chester,  Conn.  (56040. 


CITY  EDITOR  for  rrorthern  California  daily. 
Must  be  able  to  supervise  staff  and  have 
desire  to  produce  top  product.  Advance¬ 
ment  potential.  Box  1048,  Editor  & 
Publisher. 


JEWISH  WEEKLY  seeks  editorial  assistant; 
some  news  experience;  editing,  heads, 
layout,  etc.  Write  S.S.C..  Box  764, 
Schenectady,  N.Y.  12305. 


COPY  EDITOR— Zone  5  daily  looking  for 
person  with  newspaper  experience,  able  to 
handle  wire  copy  and  layout  respon¬ 
sibilities.  Should  be  able  to  do  rewrites  and 
have  an  interest  in  VDT  editing.  Send  re¬ 
sume  and  salary  requirements  to  Box 
1063,  Editor  &  Publisher. 


40,000  CIRCULATION  DAILY  newspaper 
in  Southern  half  of  the  country  seeks 
Editor.  If  you  have  strong  administrative 
capabilities,  can  get  the  most  out  of  a 
young  news  staff,  and  are  strong  in  local 
news,  we  would  like  to  talk  to  you.  Send 
resume  to  Box  1095,  Editor  &  Publisher. 


MANAGING  EDITOR 

...  for  22,0(50  circulation  prestige 
trade  monthly  reporting  on  indus¬ 
try  trends,  merchandisingand  pro¬ 
motion  of  home  and  automotive 
products.  Position  r^uires  per¬ 
ceptive  reporting/writing  ability  as 
well  as  full  range  of  editorial  skills: 
copy  and  photography  editing, 
dummying,  etc. 

Prefer  college  grad  with  3-5  years 
trade  experience.  Knowledge 
automotive  merchandising  highly 
useful.  Competitive  salary  plus  full 
range  company  paid  benefits. 
Write  in  confidence  to  Box  11(50, 
Editor  &  Publisher.  An  Equal  Op¬ 
portunity  Employer,  M/F. 


OHIO  DAILY,  40,000  circulation,  needs 
imaginative  family/women's  editor  with 
strong  writing  experience  and  editing,  lay¬ 
out  skills.  Send  resume,  clips,  salary  re- 

tuirements  to  News  Journal,  7(5  W.  Fourth 
t.,  Mansfield,  Ohio  44901. 


NEWS,  ADVERTISING,  PRODUCTION 
PEOPLE  SOUGHT  BY 
EPISCOPAL  ORDER 

The  Company  of  the  Cross,  an  Episcopal 
religious  order,  is  recruiting  new  members 
to  expand  its  weekly  general  news  maga¬ 
zine  in  western  Canada  and  to  establish 
others  like  it  in  other  cities.  The  magazine, 
now  2V2  years  old,  has  a  paid  circulation 
of  17,000  and  a  complete  production 
|}lant.  It  covers  politics,  education,  sjxirts, 
religion,  the  law.  business  and  the  arts 
from  a  Christian  viewpoint.  We  need  men 
and  women  of  a  strong  and  reasoned  faith 
who  are,  or  are  ready  to  become,  effective 
news,  advertising,  circulation  and  produc¬ 
tion  people,  working  long  hours  at  difficult 
jobs  for  little  more  than  living  essentials 
and  a  small  cash  allowance.  35  people  are 
now  working  in  the  Company's  press  divi¬ 
sion  in  Edmonton.  This  year  we  must  find 
15  more.  If  you  want  to  become  one  of 
them  write:  The  Minister,  Company  of  the 
Cross,  2304  Millbourne  Rd.  W.,  Edmon¬ 
ton,  Canada  T6K-1R1,  or  call  (403) 
452-8442. 
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WANTED 

NEWS  BUREAU  DIRECTOR 

With  at  least  S  years  newspaper  experience,  to  gather,  write  and 
disseminate  news  of  company  and  its  representatives  nationally 
to  appropriate  newspapers,  media  and  various  publications.  Must 
know  different  writing  styles  required  for  various  media.  Send 
resume  and  salary  Mstory: 

Charles  W.  Averill 

NATIONAL  LIFE  INSURANCE  COMPANY 
Montpelier,  Vermont  05602 

An  Equal  Opportunity  Employer.  M/F 


BUSINESS  EDITOR -Competitive  metro-  WORKING  EDITOR-IN-CHIEF  (or)  copy 
politan  dally  in  Sunbelt  is  seeking  super-  desk  and  rewrite  journalist  needed  by  Au- 
lor  editor  who  would  write  and  direct  a  gust  on  8-year-old  weekly  antiquest  hobby 
7-man  business  staff.  At  least  5  years  of  periodical  for  East  Central  state.  Town  of 
experience  required  to  lead  a  highly  quail-  2500,  32  miles  from  Indianapolis.  Send  re- 
fied  staff.  Send  resume  and  writing  sume,  salary  expected  (budget  limited)  to 


HELP  WANTED _ | 

_ PRESSROOM _ I 

NEWSPAPER  WEB  PRESSMAN 

Requires  2  years  experience,  some  nights. 
State's  busiest  publisher.  Open  shop. 
6-unit  Cottrell  V-22.  Respond,  including 
earnings  only  if  wages  are  secondary  to 
climate.  Dial  (505)  255-0363  evenings. 
Modern  Press.  Box  25526,  Albuquerque, 
N.M. 


_ PRODUCTION _ 

OPERATOR-FLOORMAN  for  letterpress 
weekly.  Experience  with  copy  camera  and 
offset  press  desirable.  Knowledge  of 
Franklin  Catalog  estimating  essential. 
Rural-Suburban  area  close  to  outdoor  re¬ 
creation.  Frontiersman.  (907)  745-3288, 
P.O.  Box  D,  Palmer,  Alaska  99645. 


EXPERIENCED  PRODUCTION  MANAGER 
needed  to  coordinate  all  pressroom,  cam¬ 
era  and  composing  room  activities  for 
18,000  Florida  Gulf  Coast  PM  daily.  Mod¬ 
ern  plant  and  equipment  include  8-unit 
Urbanite.  Harris  TxT's,  1100  and  2200 
VDT  systems.  Excellent  working  and  living 
conditions.  Contact  T.A.  O'Connor.  Naples 
Daily  News,  1075  Central  Ave,,  Naples. 
Fla.  33940.  Ph:  (813)  649-3161. 


Tom  Mayhill,  Publisher,  Tri-State  Trader, 
Knightstown,  Ind.  46148. 


samples  to  Box  1130,  Editor  &  Publisher. 


COPY  EDITOR  for  9000  suburban  PM  dai¬ 
ly.  Able  to  write  sharp  heads,  know  layout, 
and  have  newspaper  experience.  Zone  2. 

Box  1099,  Editor  &  Publisher. 

- ^ - ; -  "FIREHOUSE,"  new  magazine,  wants  stor- 

A  LIVELY,  experienced,  vigorous  copy  ies  on  recent  and  historical  fires,  profile! 
editor/rewrite  person  wanted  for  The  Star,  of  firefighters,  trends  in  firefighting  equip 
national  weekly  based  In  Manhattan.  Tell  ment  and  emergency  medicine,  (luery 


us  why  you  think  you're  the  one.  Write 
Mike  Nevard,  Managing  Editor.  Dept.  EPI, 
The  Star,  730  Third  Ave.,  New  York,  N.Y. 
10017. 


RECENT  JOURNALISM  GRAD,  entry  level 
job.  New  York  financial  weekly.  Box  1121, 
Editor  &  Publisher. 


A  GROWING.  nationally<irculated  journal 
of  opinion  is  looking  for  a  full-time  produc¬ 
tion  manager.  Must  handle  entire  produc¬ 
tion  of  this  40-page  monthly,  from  type¬ 
setting  (Compugraphic),  to  layout,  proof- 
"FIREHOUSE,"  new  magazine,  wants  stor-  reading  and  page  makeup  to  supervision  of 
ies  on  recent  and  historical  fires,  profiles  printing.  Talent  in  design  and  art  is  helpful 
of  firefighters,  trends  in  firefighting  equip-  and  can  lead  to  promotion.  Starting  salary: 
ment  and  emergency  medicine,  (luery:  $7000.  Small  college  town  in  Zone  5.  Send 
Editor,  Firehouse  Magiazine,  4  W.  57th  St.,  resume  to  Box  1110,  Editor  &  Publisher. 
New  York,  N.Y.  10019. 


FREELANCE 


PHOTOJOURNAUSM 


PROMOTION 


kX  A  M  A  I  crilTOD  week.  Send  clips,  resume,  references  to 

(VIMINMOIINO  CUI  ILJK  Managing  Editor,  Bozeman  (Mont.)  Daily 

Dynamic  national  trade  magazine  located  Chronicle,  59715.  | 

in  burgeoning  sun-belt  city  is  seeking  ag- - 

gressive,  innovative  managing  editor  to  JOURNALIST— College  graduate  with 
take  charge  of  business  as  well  as  editorial  editorial  news  and  picture  sense  to  ferret 
responsibilities.  Job  offers  a  challenging  out  top  class  photos  from  New  York's  pic- 
opportunity  for  an  ambitious  editor  looking  ture  agencies  for  nation's  largest  selling 
for  profit-center  management  with  ac-  weekly  newspaper.  Contact  Dudley  Free- 
countability  for  magazine  budget.  Sue-  hian,  (212)  685-92(X). 


EXPERIENCED,  IMAGINATIVE  photogra-  95,^^ 

eili  ^11  2006(3  6011 100 s OR  0160 11101 5126  M lOweste m 

newspaper.  VDT  experience  preferred.  Job 
“>  ^  f'Hed.by.  June  23.  Call  or  send  resume 


cessful  candidate  should  have  a  crisp,  i 
creative  imagination,  along  with  a  hard- 
nosed  mind  for  business.  Desired  but  not 
required;  3-5  years  experience,  and  an 
MSJ  or  MBA.  Send  resume  and  salary  re¬ 
quirement  to  Box  1117,  Editor  & 
Publisher. 

WE  ARE  LOOKING  for  a  news  executive  for 
our  newspaper.  The  job  is  Managing  Editor 
for  a  100,0(X)+  daily  newspaper  with  a 
Midwestern  location.  The  responsibilities 
are  broad:  the  day-to-day  operation  of  the 
newsroom,  the  capability  of  being  creative, 
and  the  ability  to  represent  the  newspaper 
in  the  community.  We  want  to  do  some  new 
things  with  our  paper,  and  we  would  like 
someone  who  can  work  well  with  our  man¬ 
agement  and  give  us  some  direction.  If  you 
can  offer  us  these  capabilities,  we  can 
offer  excellent  benefits  and  a  good  salary. 
Send  resume  to  Box  1105,  Editor  & 
Publisher. 


CITY  EDITOR 

Brand  new  position  on  6-day  daily  in  Texas' 
fastest  growing  county.  Duties  to  include 
setting  up  city  desk  operation  with  staff  of 
7.  Just  40  miles  from  Houston,  yet  in  the 
scenic  setting  of  East  Texas.  Prefer  person 
over  30.  Send  clips  and  resume  to  Ken 
Carr,  P.O.  Box  609,  Conroe,  Texas  77301. 


COMBINATION  INSIDE 
PHOTOGRAPHER/LABMAN 
Major  Midwestern  daily  is  looking  for  the 
right  person  to  work  as  an  inside  photog- 


to  Susan  Smith,  Promotion  Director,  Day- 
ton  Newspapers  Inc.,  4th  and  Ludlow  Sts., 
Dayton,  Ohio  45401.  Ph:  (513)  225-2090. 


PUBUC  RELATIONS 

SMALL  RURAL  NEW  ENGLAND  college  of 
2800  students  needs  director  to  run  a 
one-man  public  relations  operation.  Must 
have  three  to  five  years  of  journalistic  and 
photographic  experience,  and  ability  to  in¬ 
terpret  the  College  to  its  various  publics. 
$11,000  to  $13,000.  Resume  to  Frank  R. 


rapher  and  handle  a  wide  variety  of  inside  Olcott,  Assistant  to  the  President,  Ply 
newspaper  lab  duties.  An  excellent  posi-  mouth  State  College  of  the  University  Sys 


newspaper  lab  duties.  An  excellent  posi¬ 
tion  for  someone  who  possesses  the  follow¬ 
ing  skills  (and  doesn't  mind  working 


mouth  State  College  of  the  University  Sys¬ 
tem  of  New  Hampshire,  Plymouth,  New 
Hampshire  03264.  This  college  is  an  Equal 


nights):  must  be  an  excellent  and  fast  Opportunity,  Affirmative  Action  Employer 
printer;  must  shoot  good  portraits  and 


studio  product  shots;  must  be  highly  ex¬ 
perienced  and  versatile  newspaper  lab- 


PROGRAM  DEVELOPMENT 
Danish  Fraternal  on  the  move  offers  chal- 


PRESSROOM 


follow  in^ructions  lenging  opportunity  in  position  of  Fraternal 
but  hkewi^  3^'® ‘0  DirlctSr  m  National  Headquarters,  Oma- 

resourcefully  and  follow  proiwts  through  ^a.  Nebraska.  Edit  American  Dane 
3  must.  Magazine,  create  new  PR  and  Fraternal 
Box  1102,  Editors.  Publisher.  programs  and  develop  promotional  aids. 

Applicant  should  possess  journalism,  PR, 
program  administration  background,  and 
nave  either  Danish  heritage  or  strong  in¬ 
terest  in  promoting  it.  Send  resume  to 
PRESSMAN  NEEDED  IMMEDIATELY,  3  Howard  Christensen,  The  Danish  Brother- 
unit  Community.  2  years  experience  hood  in  America,  3717  Harney  Street, 
minimum  5  days,  40  hours  (Saturday  and  Omaha,  Nebraska  68131. 

Sunday  off).  In  scenic  Juneau,  Alaska,  a  _ 

sportsmen's  paradise.  Call  (907)  586-3740  _  . ,  __  ncae 

or  write:  Southeast  Alaska  Empire,  138  oALCo  ntro 

Main  St.,  Juneau,  Alas.  99801. 


Positions 
Wanted  .  .  . 


ACADEMIC 


JOURNALISM  INSTRUCTOR  with  Masters 
and  commercial  experience  as  Ad  Man¬ 
ager.  Account  Executive  for  suburban 
chain,  and  general  typography  since  '70; 
seeks  challenge  In  similar  fields  either 
educational  or  commercial.  Box  968, 
Editor  &  Publisher. 


ADMINISTRATIVE 


BORED,  SUCCESSFUL  former  newspaper 
publisher.  49.  has  independent  income, 
seeks  challenging  new  situation.  Interest¬ 
ing  job  more  important  than  money.  Box 
974,  Editor  &  Publisher. 


FINANCIAL  MANAGER,  28,  2V(?  years  ex¬ 
perience  on  small  daily,  feels  stifled  in 
present  position.  Highly  motivated.  Strong 
on  budgets,  seeking  new  challenge.  Zone 
3.  4.  Box  1032,  Editor  &  Publisher. 


YOUNG  MANAGER  wants  new  challenge 
with  company  looking  for  growth  in  its  web 
business.  Central  plant  or  newspaper  with 
commercial  operation  would  be  ideal.  Last 
company  doubled  size  but  didn't  want  to 
continue  pace.  Experienced  in  production 
management,  sales/customer  relations 
and  editorial  end.  Salary  secondary  to  op¬ 
portunity  to  join  top-flight  company.  Write 
P.O.  Box  373,  Ripon,  Wise.  54971,  or  call 
(414)  294-3194, 


PROFIT-MINDED  shirtsleeve  general  man¬ 
ager,  33.  ready  to  settle  down.  Daily¬ 
weekly  experience  galore!  Can  do  it  all. 
Prefer  top  spot  on  weekly  or  small  daily. 
Send  for  resume.  J.  Hunt,  Box  25,  Milton, 
Pa.  17847.  (717)  742-7926. 


YOUNG  ASSOCIATE  PUBLISHER  of 
weekly  newspaper  group  with  proven  ex¬ 
perience  in  administration,  ad  sales  man¬ 
agement.  plus  graphics  side  business  de¬ 
sires  good  organization  association.  Will  re¬ 
locate.  Box  1097,  Editor  &  Publisher. 


DON'T  READ  THIS  unless  you  need  a  good 
publisher,  general  manager  or  ad  director. 
1 5  years  experience  in  all  phases  of  dailies 
and  weeklies.  Profit  and  growth  oriented 
with  good  community  and  employee  rela¬ 
tions.  134  postage  for  resume  could  be  a 
small  investment  for  a  large  future.  Zones 
6,7, 8, 9.  Box  1081,  Editor  &  Publisher. 


GENERAL  MANAGER  AND/OR  SALES  DI¬ 
RECTOR— Seasoned  pro  with  12  years 
newspaper  leadership  in  administrative 
management,  marketing,  promotion,  ad¬ 
vertising.  PR  and  editorial.  Cost  control 
and  budget  conscious,  but  achievement 
and  goal-oriented.  Stable.  7  years  on  pre¬ 
sent  job,  however  situation  offers  no 
further  advancement  opportunity.  Desire 
I  making  one  final  move,  prefer  Gulf  or 
Southeast  coastal  areas.  Box  1106,  Editor 
&  Publisher. 


SALES  REPS 


PRESS  FOREMAN  for  7  unit  Urbanitewith  DISTRICT 

_  color  deck.  44-t  pages  a  day  and  lots  of  ni/cTi  k  i/^  nen 

ZONE  3  DAILY  30M (PM  and  Sunday)  look-  Sd°gV ofolatl  a.?S*camer^^^  MARKETING  REP 

mg  for  managing  editor.  Experience  in  ®T,ed  “l- ^  Excellent  salarv  and  RaP'<l*)!  growing  computer  systems  firm 

total  news  operation  management  impera-  frinles  to  r»ffit^Derson*^Located  in  Zone  8  supplyng  needs  of  the  Printing  and  Pub- 
tive.  Excellent  opportunity  for  advance-  1"  A  d  p  n  ''Shing  Industries  seeks  an  aggressive  Dis- 

ment  to  one  who  qualifies.  Send  full  re-  Tin  tnet  Sales  Representative  for  our  Mid- 

sume  to  Box  1107,  Editor  &  Publisher.  '’^pa.  uaiit.  iwsbts.  western  area.  Candidates  must  be  familiar 

We'll  check  reference  fully  before  replying.  r — rr - 1 -  with  the  computer  peripheral  market  as 

3  WEB  OFFSET  PRESSMEN  NEEDED—  well  as  systems  for  the  Graphic  Arts  Indus- 
1-3  years  experience  on  web  offset  pres-  try.  The  position  requires  a  minimum  of  5 
ses,  pr  with  college  graphic  arts  equivalent  years  marketing  experience.  Logicon¬ 
training.  Join  a  leader  in  the  industry  with  Intercomp  is  a  growth  oriented  company  in 
17  Goss  Suburban  and  Community  units  a  dynamic  ma^et  place  and  we  offer  the 
and  5  folders.  Government  registered  right  candidate  an  excellent  compensation 
Veterans-Apprentice  programs.  Excellent  package  including  commission  and  profit 
compensation,  includes  profit  sharing.  If  sharing  plans.  Qualified  applicants  are  in- 


ment  to  one  who  qualifies.  Send  full  re¬ 
sume  to  Box  1107,  Editor  &  Publisher. 
We'll  check  reference  fully  before  replying. 

EDITOR  for  award-winning  trade  associa¬ 
tion  magazine,  headquartered  in  Washing¬ 
ton,  D.Cf.  Must  be  experienced  writer  and 
have  a  good  working  knowledge  of  all  pro¬ 
duction  functions.  Will  also  be  responsible 
for  advertising  and  other  association 
duties.  Some  travel.  Salary  open.  This  job 
is  not  for  9-5  types,  so  only  super  hard 
workers  need  apply.  Send  complete  re¬ 
sume,  salary  history  and  clips  to  Publisher, 
1730  M  St.  N.W.,  Suite  613,  Washington, 
D.C.  20036. 


qualify,  send  resume  tO: 

KEN  (Clemens,  plant  manager 
PRINTCO,  INC. 

109  N.  LAFAYETTE 
GREENVILLE.  MICHIGAN  48838 


vited  to  submit  their  resume,  including 
salary  history,  in  complete  confidence  tO: 
Vice  President  of  Marketing,  LOGICON- 
INTERCOMP,  24225  Gamier  St.,  Torr¬ 
ance,  Calif.  90505. 


CIRCULATION _ 

WORLD'S  SECOND  BEST 
CIRCULATION  MANAGER. 

BOX  1026,  EDITOR  &  PUBLISHER. 

AWARD-WINNING  Circulation  Manager 
available.  Remarkable  track  record  in 
highly  competitive  areas.  Top  NIC  pro¬ 
grams,  growth  and  innovative  development 
of  new  circulation  techniques.  The  best 
references.  Available  with  reasonable 
notice,  any  area  with  challenging,  growth- 
oriented  newspaper.  Box  1103,  Editor  & 
Publisher. 

I  MAKE  THINGS  HAPPEN  .  .  .If  your  cir¬ 
culation  department  is  in  need  of  de¬ 
velopment,  motivation  and  results,  talk 
with  me.  33  years  old,  married,  with  excel¬ 
lent  circulation  management  background. 
All  phases.  NOW  YOU  HAVE  THC  BALL, 
FUMBLE  IT  OR  SCORE!!  Box  1089,  Editor 
&  Publisher. 

CIRCULATOR— Strong  management  back¬ 
ground.  All  phases— daily  and  controlled. 
Excellent  references.  Seeking  challenge. 
R.  D.  Gilliland.  510  222  S.W.,  Bothell. 
Wash,  98011. 

YOUNG  NEWSPAPER  MANAGER  for  inde¬ 
pendent  distributor  wholesaler  seeks  chal¬ 
lenging  position  with  room  to  grow.  Knowl¬ 
edge  of  Computac.  Heavy  experience  in 
book  and  magazine  distribution.  Will  re¬ 
locate.  Box  1129,  Editor  &  Publisher. 
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DISPLAY  ADVERTISING 


TOP  AD  MAN — with  promotional  ideas, 
seeks  paper  to  build  and  enyoy.  Will  in¬ 
vest.  Box  1025,  Editor  &  Publisher. 


WORKING  AD  MANAGER,  weekly,  wants 
more  challenge  with  large  weekly  or  group. 
5  years  sales,  design.  Degree.  Area  3,4. 
Box  1109,  Editor  &  Publisher. 


EDITORIAL 


YOUNG  ASIAN  JOURNALIST,  4  years  on 
top  English-language  paper,  American 

Graduate  degree  in  Journalism,  specialty 
i.S.  national  politics,  will  be  asset  to  any 
paper  anywhere  on  desk  reporting.  Seek 
professional  freedom  denied  at  home.  Box 
1127,  Editor  &  Publisher. 


REPORTER,  21,  seeks  job  on  a  Zone  1,2 
or  3  daily.  Syracuse  U.  Journalism  grad. 
Experience  on  campus  and  hometown 
daily  in  reporting,  editing,  photography. 
John  P.  Scott.  1002  Clark  St,,  Ogdens- 
burg,  N  Y.  13669.  Ph:  (315)  393-1606. 


QUALITY  REPORTING,  WRITING  city  gov¬ 
ernment,  education,  police,  features, 
editorials.  Knowledge  photography.  18 
years  daily  experience.  Zone  1  or  2  prefer¬ 
red.  Top  references.  Box  988.  Editor  & 
Publisher. 


DESKMAN  with  12  years  experience  offers 
skillful  editing  and  sound  judgment.  Profi¬ 
cient  with  pencil,  VDT,  OCR.  &iod  at  wire, 
layout,  rim.  slot.  Box  962.  Editor  & 
Publisher. 


5  YEARS  general  news,  bureau  reporter, 
bureau  chief.  Seek  newsroom  or  bureau 
rasition  with  newspaper,  radio  or  TV,  Zone 
3.  Also  seen  city  hall,  presidential.  Con¬ 
gressional  politics  from  other  side  of 
notebook.  Rose  Ann  Pearce.  101  E.  21sl 
#6,  Tulsa,  Okla.  74114.  (918)  583-9057. 


JOURNALIST,  39,  with  more  than  15  years 
reporting  and  editing  experience,  seeks 
responsible,  highly  paid  position  with  a 
good  newspaper  or  magazine.  Write  for  re¬ 
sume.  Box  991,  Editor  &  Publisher. 


NEWS  REPORTER  JOB  WANTED  by  1976 
University  of  North  Carolina  Journalism 
School  graduate;  on  staff  of  UNC  publica¬ 
tions;  4  years  broad  reporting  experience 
since  age  15;  tireless,  persistent  worker; 
challenging  position  desired.  Box  1017, 
Editor  &  Publisher. 


ALL  AROUND  PRO— Fast,  competent  copy 
editor.  10  years  experience— desk,  manag¬ 
ing  editor,  reporter.  Available  now.  Call 
(312)  562-1191, 


SKILLED,  SERIOUS  reporter  seeks  hard 
news  challenge  on  high-calibre  paper.  MA, 
broad  cityside  experience,  now  with  major 
West  Coast  metro.  Box  1034,  Editor  & 
Putylisher. 


FOOD  EDITOR/FEATURE  WRITER  now  in 
PR  wants  to  return  to  a  daily.  Enthusiastic. 
All  Zones  considered.  Box  1030,  Editor  & 
Publisher. 


SPORTS  EDITOR:  My  daily  has  gone 
weekly.  Looking  for  writing/desk  position 
on  daily.  Contact  Dave  Jovanovic  (904) 
567-4390  or  (904)  567-5671. 


EAGER  BEAVER  wants  new  challenge  on 
innovative,  quality  paper.  Resourceful, 
award-winning  reporter  who  cares.  Good 
news  sense  and  ability  to  dig.  Zones  2,  3, 
5.  Box  1046,  Editor  &  Publisher. 


HARVARD  GRADUATE,  3  years  hard  news 
experience  50M  daily,  seeks  more  chal¬ 
lenging  position  on  lOOM-up  AM,  PM  or 
magazine.  Box  1051,  Editor  &  Publisher. 


CREATIVE  FEMALE  reporter-editor,  27, 
seeks  general  assignment,  feature  writing 
job.  J-degree,  3^  years  experience.  Prefer 

Zones  1,2,3.  Reply  to  Box  1047,  Editor  & 

Publisher. 


ASSISTANT  EDITOR  of  prize-winning  New 
York  weekly  seeks  reporter  and/or  feature 
writer  position  on  Zone  3  or  4  daily.  Experi¬ 
enced  in  feature,  investigative,  political, 
sports  reporting.  Young,  creative,  effi¬ 
cient.  Box  1067,  Editor  &  Publisher. 


AN  AD  THIS  SIZE  could  put  you  to 
work.  Only  $20.20  for  4  weeks  with 
Box  number  in  E&P  Classifieds. 


EDITORIAL 


AWARD-WINNING  sports  editor<olumnist, 
3  years  daily-weekly  experience,  seeks  re¬ 
location  to  any  Zone.  Sharp  layout,  photog¬ 
raphy.  Box  1082.  Editor  &  Publisher. 


FREELANCE 


BUFFALO  AREA.  PR,  Stringer,  Etc.  Editor, 
PR  background.  Grant  Hamilton,  Box  273, 
E.  Aurora,  N.Y.  14052.  (716)  652-2105. 


EDITORIAL 


SPORTS  EDITOR  for  10,000  circulation 
PM  daily  in  Zone  5  seeks  sportswriting  pos¬ 
ition  on  larger  newspaper  or  magazine  in 
Zone  5  or  2.  Ambitious,  want  chance.  BA 
Journalism  plus  2  years  experience.  Re¬ 
sume. clips  on  request.  Box  1061,  Editor& 
Publisher. 

PART-TIME  REPORTER  for  large  weekly 
wants  full-time  reporter's  job  on  daily  or 
weekly.  Background  in  news,  features, 
drama  criticism  and  freelance  writing. 
Available  now  for  career  opening  in  any 
state.  Write,  call  for  resume,  clips.  Mark 
W.  Miller,  104  Stevens  Ave.,  Lancaster, 
Pa.  17602.  (717)  393-9518. 


REWARD 

$10  for  a  tip  about  a  reporter's  job  on 
75M-f  paper  anywhere  USA.  FIRST  valid 
tip  gets  $25.  The  one  that  leads  to  a  job 
gets  a  $25  bonus  (plus  an  invitation  to  the 
celebration).  ONLY  the  first  tip  about  a 
particular  job  gets  paid.  Contact  Box 
1056,  Editor  &  Publisher. 


SPORTSWRITER  seeks  position  on  medi¬ 
um  sized  daily  or  as  s^rts  information 
director  in  Zone  8  or  9.  Four  years  ex¬ 
perience  in  writing,  editing,  layout 
and  photography.  Box  1076,  Editor  & 
Publisher. 


MANAGING  EDITOR— Dynamic  leader, 
strong  on  graphics.  Box  1126,  Editor  & 
Publisher,  or  call  (817)  773-3015. 


COMMUNITY  NEWS  PRO  with  13  years  as 
reporteneditor  on  award-winning  urban 
weeklies  seeks  working  editor's  slot  on 
weekly  or  suburban  daily.  Box  1116,  Editor 
&  Publisher. 


TALENTED,  AGGRESSIVE,  BRIGHT  writer 
seeks  reporting  position  with  growth  op¬ 
portunity.  Experience  in  editing  and  cover¬ 
ing  beats  including  city  hall,  board  of  edu¬ 
cation.  Will  relocate.  S.  Blank.  249  E.  84th 
St.,  New  York,  N.Y.  10028. 


SPORTSWRITER— 3  years  experience 
85-plus  daily  AL,  NL,  NHL.  Love  to  write, 
can  do  desk.  Zone  1  or  2  preferred  but  will 
talk.  Clips,  resume,  top  references  avail¬ 
able.  Call  (201)  779-8917. 


DESK  POSITION  sought  by  quick  minded, 
energetic,  hard-hitting,  experienced  re¬ 
porter/writer/copy  editor.  Room  for  ad¬ 
vancement  a  must.  Journalism  degree. 
Use  motorized  wheelchair.  Will  relocate. 
References  upon  request.  Box  1096, 
Editor  &  Publisher. 


EXPERIENCED,  VERSATILE  hustling 
young  reporter  seeks  hustling  daily.  Co¬ 
vered  Federal  Court  beat  in  corruption  cap¬ 
ital  of  nation— plus  county  courts,  city 
government,  police  and  general  assign¬ 
ment  for  award-winning  Indiana  daily.  Call 
Elliot  P.,  (219)  937-4958. 


MANAGING  EDITOR:  Accomplished 
newsman,  12  years  with  metro  and  subur¬ 
ban  dailies,  plus  management  experience, 
seeks  to  run  newsroom  of  small  paper.  De¬ 
dicated,  creative,  productive,  mx  1086, 
Editor  &  Publisher. 


SERIOUS  REPORTER  available  now  to  fill 
gap  in  progressive  newsroom.  May  J-grad 
with  college  and  weekly  experience  in 
news,  features,  sports,  makeup.  Relocate 
anywhere.  Box  1104,  Editor  &  Publisher. 


JADED  HACK 

SEEKS  SINECURE  IN  HAWAII. 
BOX  1087,  EDITOR  &  PUBLISHER. 


EXPERIENCED  WRITER  available  for 
speeches,  brochures,  books,  news  re¬ 
leases.  P.O.  Box  42,  Ft.  Lee,  N.J.  07024. 


SPORTSWRITER— Deskman  desires  job 
on  PM  daily.  Hard  worker  with  solid  experi¬ 
ence.  Strong  on  layout,  features.  No 
sleepy  South,  please.  Available  July  1.  Box 
1083,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER-DESK. 
Good  experience.  Back-to-back  national 
awards:  solo  conservation  on  200,000 
daily;  team  effort  public  service  on  3CXX) 
weekly.  Reasonably  intelligent  with  diverse 
interests  and  abilities  but  would 
specialize.  Small  town-rural  area  in  North¬ 
east  preferred  but  others  considered.  Wil¬ 
liam  Braun,  P.O.  Box  21,  Wilmington,  N.Y. 
12997. 


WRITER-PHOTOGRAPHER  of  profession¬ 
ally  recognized  ability  and  wide-ranging  in¬ 
terests  wants  to  hang  up  "general  assign¬ 
ment"  spurs  and  settle  down.  Newspaper- 
ing  has  been  good  to  me  and  feature; 
lifestyle  slot  would  appeal.  But  creative 
challenge  in  a  related  field  would  be  just  as 
enticing.  Write  Box  1113,  Editor  & 
Publisher.  No  obligation,  no  salesman  will 
call. 


MANY  PAPERS  LACK  PERSPECTIVE  on 
one  of  the  best  running  stories  of  the 
decade— the  power  struggle  between  gov¬ 
ernment,  private  enterprise  and  a  fluid  al¬ 
liance  of  non-aligned  special  interests. 
Why  not  put  your  business/financial 
economic  news  in  the  hands  of  a  person 
with  12  years  in-depth  corporate  back¬ 
ground  and  5  years  solid  news  experience 
(including  metro  daily).  Under  40,  family, 
recent  grad  school  management  training. 
Broad  comprehension  of  behavior,  social, 
technology  trends.  20k  minimum.  Box 
1114,  Editor  &  Publisher. 


EXPERIENCED  EDITOR,  publicist  seeks 
challenging,  responsible,  remunerative 
position.  Experience;  managing  editor 
weekly;  information  director  for  school 
system,  state  political  party,  daily  news¬ 
paper.  Service  on  agency  boards,  political 
experience  state,  county.  Personable,  ar¬ 
ticulate,  intelligent.  Administrative  experi¬ 
ence.  Box  1092,  Editor  &  Publisher. 


YOUNG,  TALENTED,  TENACIOUS  writer 
seeks  re(>orting  position  with  small  to 
mid-sized  daily.  Experience  as  political 
and  feature  writer,  as  well  as  covering 
beats.  Opportunity  is  my  prime  objective. 
Relocate.  Box  1123.  Editor  &  Publisher. 


FINANCIAL  WRITER— Strong  background 
as  business  reporter,  editor.  Box  1094, 
Editor  &  Publisher. 


BS:  owned  weeklies-,  10  years  dailies-,  give 
top  talent  improve  yours.  No  sacred  cows. 
C.  Wheeler,  802  French  St.,  Santa  Ana. 
Calif.  92701;  (714)  542-3303. 


UNIVERSITY  OF  ILLINOIS  Journalism  grad 
seeks  position  on  newspaper  editorial  or 
production  staff.  Exjjerienced.  Write  Marc 
Cherney,  4944  Sherwin,  Skokie,  III.  6(X)76. 
Ph:  (312)  679-2482. 


WOMAN  WRITER/publicist/reporter  ana- 
lyst.  All  print  and  electronic  media,  con¬ 
tact,  events.  Strong  on  trends,  concepts, 
project  development:  issues,  religion,  arts, 
human  relations.  Staff,  project,  account. 
Box  1119,  Editor  &  Publisher. 


SPORTS-FEATURE  WRITER— A  dedicated 
6-year  pro  seeks  challenging  writing  posi¬ 
tion  with  first  rate  daily.  Zone  1,2,3.  Box 
1118,  Editor  &  Publisher. 


UBRARIANS 


ATTENTION  Pennsylvania.  Maryland. 
D.C.,  rwrthern  Virginia,  eastern  Ohio,  De¬ 
laware,  New  Jersey!  Assistant  librarian 
position  sought.  MLS,  courses  in  Journal¬ 
ism,  Special  Libraries.  Available  im¬ 
mediately.  Ph:  George  Kertmenian,  (609) 
858-1609,  108  E.  Coulter  Ave.,  Col- 
lingswood,  N.J.  08108. 


WOMAN,  with  15V2  years  experience  in  all 
phases  of  newspaper  library  work,  desires 
position  in  Florida.  Mary  Snell,  1476Catal- 
pa,  Dayton.  Ohio  45406.  (513)  275-3083. 


PHOTOJOURNAUSM 


EXPERIENCED  PHOTOGRAPHER,  30, 
with  over  ten  years  experience  and  ability, 
with  sports,  spot  news,  enterprise  and  ex¬ 
ceeded  by  desire  to  work.  I  can't  write  to 
every  paper  and  hope  that  you  editors  and 
fellow  photogs  can  help  with  any  leads  for 
a  new  position.  Any  Zone  OK,  prefer  South¬ 
west  area.  Work  samples  available.  Let  me 
hear  from  any  qualified  paper  any  size. 
Box  1078,  Editor  &  Publisher. 


SOUTHWEST  WEEKLY  OR  DAILY— Photo¬ 
journalism  is  more  than  the  trite  and  re¬ 
dundant  photo  that  appears  constantly 
throughout  small  newspapers.  Give  your 
paper  a  chance  to  grow  into  a  photo¬ 
dominant  vehicle.  Give  some  responsibility 
to  a  trend-setting,  technical  and  experi¬ 
enced  photojournalist.  Not  worried  about 
salary;  rather  overall  appearance  and  pride 
in  the  paper  he  represents.  Box  1108, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  with  a  proven 
record  in  newspaper  and  web  press  opera¬ 
tions.  I  know  the  importance  of  low  page 
costs  and  newsprint  waste.  Have  dealt 
with  heavy  volume,  tight  schedules  and 
still  maintained  budget.  Box  1124,  Editor 
&  Publisher 


PUBUC  RELATIONS 


TEXAS  HIGHWAY  DEPARTMENT  Public 
Affairs  officer  for  6  years,  job  to  be  elimi¬ 
nated.  Media  background.  39.  J-Degree, 
good  on  travel  features,  speeches,  press 
releases,  photography.  Wants  magazine  or 
corporate  post.  Buck  Scheib,  5106  N. 
Lamar  #147,  Austin,  Tex.  78751. 


WIRE  SERVICE  PRO  with  3  years  report¬ 
ing  and  editing  experience  wants  to  run 
employee  publication  or  break  into  public 
relations  as  a  feature  writer.  Box  1128, 
Editor  &  Publisher. 
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Circulation 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


Formalized  degree  program 


The  first  formalized  degree  program  in 
newspaper  circulation  and  management 
has  been  initiated  by  the  Gannett 
Rochester  Newspapers  in  Rochester, 
New  York,  and  Empire  State  College,  a 
part  of  the  State  University  of  New  York 
system. 

Involved  in  the  program’s  inception 
were  Ronald  C.  Anderson,  director  of 
circulation  for  Gannett  Co.,  Inc.; 
Richard  M.  Bottorf,  Gannett  Rochester 
director  of  circulation;  Arthur  J.  Ver¬ 
onica,  circulation  sales  coordinator;  and 
Scott  Chisholm,  mentor.  Empire  State 
College.  The  program  was  announced  at 
the  New  York  State  Circulation  Mana¬ 


Also,  three  study  phases  are  tutored 
by  Gannett  Rochester  management.  Cir¬ 
culation  district  management  focuses  on 
topics  in  field  training,  ranging  from  car¬ 
rier  recruitment  to  route  analysis,  and 
service  and  collection  improvements. 

Circulation  management  includes  de¬ 
veloping  competence  in  motor  route  and 
Single  Copy  management,  along  with 
Subscriber  Service  and  circulation  sales 
promotion. 

The  final  phase  comprising  circulation 
administration  offers  tutoring  in  circula¬ 
tion  accounting,  budget  and  cost  control, 
as  well  as  Audit  Bureau  regulations  and 
circulation  business  law. 


5/25  6/1  6/8 


Affiliated  Publications  (AMEX)  .  10  10  IOV4 

Combined  Ck)mm.  Corp.  (NYSE)  ....  161<«  17H  17'/% 

Booth  Newspapers  (OTC)  .  35 Vi  33V4  30V4 

Capital  Cities  Comm.  (NYSE)  .  46'/%  48H  47 

Charter  Co.  (NYSE)  .  4V4  .  3’/%  3V% 

Com.  Corp.  (OTC)  .  7V4  7V4  TVi 

Cowles  Comm.  (NYSE)  .  8'/%  9V4  9V4 

Dow  Jones  (OTC)  .  28V4  26  26V4 

Downe  Comm.  (OTC)  .  3V%  2'/%  2'/% 

Gannett  (NYSE)  .  354%  35V4  33 

Gray  Ckimm  (OTC)  .  64%  64%  64% 

Harte  Hanks  (NYSE)  .  24  24  23'/% 

Jefferson-Pilot  (NYSE)  .  27V%  264%  25V4 

Knight-RkJder  (NYSE)  .  34V4  334%  32V% 

Lee  Enterprise  (AMEX)  .  164%  16V%  16V% 

Media  General  (AMEX)  .  174%  16  154% 

Multimedia  (OTC)  .  194%  194%  19 

New  York  Times  (AMEX)  .  13  134%  124% 

Panax  (OTC)  .  44%  44%  44% 

Post  Ck)rp  (Wise.)  (OTC)  IIV4  IIV4  IIV4 

Quebecor  (AMEX)  .  54%  54%  54% 

Southam  Press  (CE)  .  23  24  2344 

Speidel  (OTC)  .  1844  184%  18 

Thomson  Newspapers  (CE)  .  134%  134%  134% 

Time  Inc.  (NYSE)  .  65'/%  63V4  59H 

Times  Mirror  (NYSE)  .  204%  204%  204% 

Toronto  Star  (CE)  .  18  1844  164% 

Washington  Post  (AMEX)  .  344%  334%  314% 


SUPPLIERS 


gers  Association  spring  convention  held 
at  Grand  Island,  New  York,  on  May  16. 
The  announcement  was  met  with  en¬ 
thusiastic  response  from  the  gathered 
group  of  circulators. 

In  his  remarks  to  the  New  York  State 
Circulation  Managers,  Mr.  Chisholm 
stated,  “1  believe  that  this  cooperation 
between  a  higher  educational  source  and 
a  corporate  structure  threatens  the  edu¬ 
cational  future  in  the  right  way  at  the 
right  time.  Its  implications  for  higher 
education  for  the  industry  and  circula¬ 
tion  management,  in  particular,  are  sig¬ 
nificant." 

The  course  of  study,  leading  to  a  B.S. 
or  B.P.S.  Degree  in  Circulation  Man¬ 
agement  and  Administration,  has  been 
established  in  cooperation  with  Empire 
State  College,  a  “college  without  a  cam¬ 
pus." 

Empire  State  College  provides  a  col¬ 
lege  education  in  alternative  and  flexible 
ways.  A  student  prepares  a 
competency-based  course  of  study  with 
his  or  her  mentor,  fulfills  curriculum  re¬ 
quirements  at  local  educational  institu¬ 
tions,  and  rejxirts  to  the  mentor  regard¬ 
ing  progress  on  a  monthly  basis.  A  stu¬ 
dent  enrolled  in  the  program  is  guided  by 
a  tutor,  mentor,  or  through  independent 
studies. 

Enthusiastic  about  the  program,  Bot¬ 
torf  indicated  students  qualifying  for  the 
studies  should  be  high  school  graduates 
and  need  not  have  had  previous  news¬ 
paper  circulation  experience. 

The  program’s  first  student  is 
Rochesterian  Carol  Gac,  a  high  school 
graduate.  Her  courses  are  supplemented 
by  independent  reading,  reviewing 
studies  with  a  tutor  at  Gannett,  and  prac¬ 
tical  experience  in  the  circulation  field. 

Newspaper  circulation  management 
studies  are  comprised  of  basic  English, 
management  and  accounting  courses,  as 
well  as  history  of  American  journalism, 
and  core  courses  in  general  and  liberal 
study. 


Wyoming  newspapers 
hit  with  3%  use  tax 

The  Wyoming  Press  Association  may 
join  the  Wyoming  State  Tribune  and 
Wyoming  Eagle  in  their  request  for  judi¬ 
cial  review  of  a  State  Board  of  Equaliza¬ 
tion  decision  that  ink  and  paper  used  to 
produce  the  daily  newspapers  are  not 
exempt  from  the  state’s  three  per  cent 
use  tax. 

The  board  has  ruled  that  all  products 
used  to  print  the  two  Cheyenne  news¬ 
papers  are  subject  to  the  tax,  although 
the  final  newspaper  is  exempt. 

John  J.  Rooney,  the  newspapers’  at¬ 
torney,  said  Wednesday  the  use  tax  has 
never  been  levied  against  materials  used 
in  the  production  of  newspapers. 

• 

Oisen  dies 

L.  Scott  Olsen,  business  manager  and 
circulation  director  of  the  Woodhridge 
(N.J.)  News  Tribune,  died  June  3  of  an 
apparent  heart  attack.  Funeral  services 
were  held  June  7. 


Abitibi  (CE)  .  12V4  114%  11'/% 

Addressograph  Multi  (NYSE)  .  944  84%  84% 

Altair  (OTC)  .  3V4  34%  2'/% 

Ball  Corp.  (NYSE)  .  22V4  204%  20 

B.  C.  Forest  (CE)  .  234%  2244  23 

Berkey  Photo  (NYSE)  .  34%  34%  34% 

Boise  Cascade  (NYSE)  .  27'%  25V4  2444 

Compugraphic  (NYSE)  .  30'/%  2544  254% 

Compuscan  (OTC)  .  8'/%  84%  84% 

Crown  Zellerbach  (NYSE)  .  44  454%  434% 

Cutler-Hammer  (NYSE)  .  36'/%  3644  35'% 

Dayco  (NYSE)  .  1444  15H  14'% 

Digital  Equipment  (NYSE)  . 165'%  163'%  15544 

Domtar  (AMEX)  .  25  24  24V4 

Dow  Chemical  (NYSE)  . 108'%  99'%  95 

Dymo  (NYSE)  .  94%  84%  84% 

Eastman  Kodak  (NYSE)  .  IOOV4  100'%  9544 

Ehrenreich  Photo  (AMEX)  .  74%  74%  74% 

Eltra  (NYSE)  .  274%  27'%  254% 

General  Electric  (NYSE)  .  5044  51  52'% 

Georgia  Pacific  (NYSE)  .  54  514%  494% 

Grace.  W.  R.  (NYSE)  .  27'%  254%  25V4 

Great  Lakes  Paper  (CE)  .  304%  304%  29 

Great  No  Nekoosa  (NYSE)  .  62'%  6244  61 

Harris  (Corporation  (NYSE)  .  45'%  444%  444% 

Inmont  (NYSE)  .  114%  11  10'% 

International  Paper  (NYSE)  .  744%  734%  72 

Itek  Corp.  (NYSE)  .  124%  13V4  13 

Kimberly  Clark  (NYSE)  .  40  4144  414% 

Log  Etronics  (OTC)  .  44%  4'%  44% 

Logicon  (OTC)  .  4V4  4V4  4V4 

MacMillan.  Bloedel  (CE)  .  214%  2044  2IV4 

Milgo  Electronics  (AMEX)  .  1644  1844  194% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  574%  554%  534% 

Optronics  International  Inc.  (BSE)  .7  6  64% 

Richardson  (NYSE)  .  11'%  11H  114% 

Rockwell  Inti  (NYSE)  .  32  304%  29 

Singer  (NYSE)  .  20H  20  19'% 

Southland  Paper  (OTC)  .  20'%  20V2  2OV2 

Southwest  Forest  Ind.  (NYSE)  .  104%  104%  9'% 

Sun  Chemical  (NYSE)  .  20  194%  194% 

Wheelabrator-Frye  (NYSE)  .  194%  20  19'% 

White  Consolidated  (NYSE)  .  214%  214%  2144 

Wood  Industries  (AMEX)  .  14%  IV4  14% 


KISSES  IS  THE  ANSWER  !  ! 

Vivian  Greene's  daily  and  Sunday  strip  appearing  in  paper's  world-wide. 

Call  Collect  (305)  558  1812 


Vivian  Greene  15240  N.W.  60th  Ave.  Miami  Lakes,  Florida  33014 
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Affordable 

automation 


The  first  copy  processing  system 

designed  and  priced 

for  medium-size  newspapers. 

Up  to  now,  there  has  been  no  copy  processing 
system  designed  to  meet  the  needs  and  budgets 
of  most  newspapers.  You  could  buy  a  low-cost 
hard  wired  system  with  limited  capacity,  few 
automatic  functions  and  no  possibility  of  expan¬ 
sion.  Or  you  could  buy  a  big  newspaper  system 
with  excess  capacity  and  a  $1 80,000  +  front-end 
price  tag.  There  has  been  no  middle  ground. 
Until  now. 

Low-cost  startup. 

Expansion  scaled  W 

to  your  needs. 

ECRM's  7600  copy  processing 

system  gives  you  an  entry 

price  as  low  as  $62,000*  and  vyr^ 

the  ability  to  build  as  big  a 

system  as  you  need.  You  can 

add  terminals,  disc  storage 

units,  H&J,  a  sophisticated  \ 

class-ad  package,  OCR,  JSiW  ^  ^ 

wire  service  storage  and 

retrieval,  remote  bureau  Sr 

input,  and  more  whenever  wf 

your  budget  allows.  ^ 

*The  basic  system  includes  2  s 

computers,  system  console,  2 
terminals  and  2.5  million  char-  3? 

acters  of  storage.  An  8  VDT  jQjL 
system  costs  $83,500.  A  16  i 

VDT  system  costs  $134,000.  ^ 


Start  your  system 
where  you  need  it  most. 

Because  of  the  7600’s  totally  modular 
design,  you  can  start  out  wherever  you 
need  help  most — in  your  newsroom, 
classified  department  or  composing 
room.  The  free-standing  subsystems 
that  make  up  the  7600  can  be  installed 
anywhere  and  integrated  as  you 
expand.  At  the  same  time,  they  provide 
built-in  back-up  without  the  expense  of 
a  complete  standby  system. 

Big  system  features. 

And  then  some. 

You  get  multiple  directories,  automatic 
queuing,  virtual  scrolling,  fast  response 
time,  programmable  computers  that 
can  be  easily  modified  as  your  needs 
change,  and  terminals  complete  with 
standard  typewriter  keyboards  and 
automatic  function  keys  for  fast,  easy 
operation  by  existing  newspaper 
personnel. 

-  Check  out  your  alternatives.  If 
/  ^ *'*^®  nnost  newspapers 

you’ll  find  the  7600’s  price,  per- 
formance  and  expansion  best 
suited  to  your  needs  nowand 
for  the  future.  Contact 
^  ECRM  for  complete 
yfm  details. 


ECRM,  INC. 

205  BURLINGTON  ROAD 
BEDFORD,  MASSACHUSETTS  01730 
(617)275-1760 


A1  Dunning  isn’t  two-faced 

...or  12-faced  for  that  matter. 


What  A1  Dunning  is,  is  a  fresh  and  frequently 
irreverent  observer  of  the  Midwestern  sports 
scene. 

Far  from  the  stereotype  sports  columnist,  he 
calls  them  the  way  he  sees  them— which  is  not  the 
way  they’ve  traditionally  been  called  and  seen. 


He’s  won  his  share  of  prizes  for  his  lively  prose. 
He’s  won  his  share  of  respect  for  his  incisive 
commentary.  Most  important,  he’s  won  an  un¬ 
common  share  of  popularity  among  his  readers. 

He’s  one  of  the  reasons  his  newspaper  has  won 
uncommon  standing  in  sports-loving  Indiana. 


The  Evansville  Press 

a  Scripps-Howard  newspaper 


